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PEPSI DRINKS ICEBURG LETTUCE OR GREEN ONIONS
ASPARAGUS OR  
HOUSE TOMATOES

FEATURED ITEMS

226 First Ave, Shelburne

519-925-6857
www.gianttiger.com

Mon - Fri: 8am-9pm
Sat: 8am-7pm
Sun: 9am-6pmWE’LL BEAT 

ANY PRICE!
ICEBURG LETTUCE, PRODUCT OF USA, NO 1 GRADE; GREEN ONIONS, PRODUCT OF MEXICO

1LB ASPARAGUS, PRODUCT 

OF MEXICO, NO1 GRADE;  

4 PACK HOUSE TOMATOES,

PRODUCT OF CANADA,

NO 1 GRADE
2L
ASSORTED
REG $1.97

$147 $197
EACH EACH99¢

ONLY!

FreePressShelburne

www.shelburnefreepress.ca

SHELBURNE’S NEWSPAPER SINCE 1875

.75(Tax)     Mailing Registration No. 40005412 Volume 145, No. 9Thursday, February 27, 2020

Today
Snow

Friday 
Snow

Saturday
Snow

Sunday
Sun/Cloud

Monday
Snow

110 Adeline Street, Shelburne 
519.925.3145  |  crewsoninsurance.com

We’re Here To Help!

CREWSON
INSURANCE BROKERS

400,000 KM CLUB - MAINTENANCE PAYS... 
IT COSTS 42% MORE MONEY TO FIX WHAT IS “BROKEN” 
VS PERFORMING PREVENTATIVE MAINTENANCE

400,000 km Club
Maintenance Pays...

It costs 42% more money to fix what is “Broken” 
vs. Performing Preventative Maintenance.
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Dave Besley,
Sales Representative
126 Main St. E. Shelburne
519-925-2761
davebesley@royallepage.ca

“I have buyers 
looking in your area: 
Call Dave today.”

• 2015 Royal LePage  
Diamond Award Recipient -  
Top 3% in Marketplace

• One of Top Two Agents 
in sales volume for 2015 - 
Royal LePage Shelburne
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519-925-2761
Call Dave or Lana at the 
Besley Team for Results  
that will move you!
• Top 3% of Sales 
 in Marketplace

ATHLETE OF THE WEEK

SPONSORED BY

Name: KEAGAN O’BRIEN
Team: SHELBURNE 
WOLVES ATOM LL2
Position: RIGHT WING

As a first year hock-
ey player with the 
Shelburne Wolves 
Atom LL2 team, Kea-
gan O’Brien is enjoy-
ing being on the ice 
with his team.

“I just tried it out 
because I always want-
ed to and here I am,” 
he said of getting in-
volved with the sport. 

“I love skating fast and 
scoring goals. It’s a 
new experience.”

The Glenbrook Ele-
mentary School stu-
dent also plays soccer 
during the summer 
months.

Keagan said he plans 
to continue with his 
hockey career.

519-925-0044   •  www.autocentredufferin.com

Proud
Team

Sponsor

519-925-0044
www.autocentredufferin.com

710A 
Industrial Road

Shelburne, L9V 2Z4

DUFFERIN COUNTY INC.

BOOK YOUR 2019 SPRING SALE NOW!
Kevin Scott

McArthur - Bessey
Auctions

McArthur - Bessey
Auctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 • Scott 519-843-5083

diane.griffith@sympatico.ca
www.theauctionadvertiser.com/KMcArthur
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DISTRICT CHAMPS: The Centre Dufferin District High School Royals senior boys basketball team capture the District 4 champi-
onship on Monday, February 24. The Royals claimed the championship on home court with a 70-40 win over Wellington Heights 
Secondary School. The Royals will now go on to compete at the regional level at CWOSSA. Team members, Mark Taylor, Dashon 
Baptiste, Jadon Hamilton, Alek Guerguerian, Bradley Dwomoh, Nathan Isaac, Sarim Qureshi, Zach Davis, Abel Sales, Roshawn Bent, 
and coaches Matt Barlow and Shane Trainor, celebrate the win. For more, see Page 6.

PHOTO:  BRIAN LOCKHART

LP Stage Productions bringing ‘Amazing’ 
family favourite to Shelburne this spring

LP Stage Productions is bring the story of 
the biblical dreamer, Joseph and the Amaz-
ing Technicolor Dream Coat to Shelburne 
this spring. 

The company has wanted to produce the 
Broadway musical for several years, so they 
are very excited that their “dream” is finally 
coming true.

“The LP family has loved this show for a 
long time,” says LP Stage co-founder Alison 
Port. 

Her daughter, and LP’s resident choreog-
rapher, Kristen Gamache, won tickets to see 
the show in a Toronto Sun contest when she 
was just six years old, and Donny Osmond 
famously portrayed “Joseph.”  Now, in 2020, 
Kristen Gamache is in control of the whole 
show, including direction, musical direction, 
and choreography. 

“The music is very difficult in this show,” 
says Alison Port, “with very precise harmo-

nies.” 
She says, “You need to understand the sto-

ry, the show, and the style that Andrew Lloyd 
Webber was going for to perform it well.” 

The Andrew Lloyd Webber musical uses 
pistache, building the show around a variety 
of musical styles and genres such as Coun-
try, Pop-rock, and Calypso. In the case of Jo-
seph and the Amazing Techinicolor Dream-
coat, this mix enhances the show’s comedic 
elements and keeps the audience thorougly 
engaged. 

“I love everything about this show,” says 
Alison Port, “not only that it seems cheesy at 
times, but that is actually so genius to come 
up with so many genres of music packed 
into one show.”

“The familiar family friendly story with 
catchy music, is based on the biblical sto-
ry of Joseph,” says Alison Port. In the Old 
Testament, Book of Genesis, Joseph is sold 
into slavery by  his jealous brothers, but 
rises to power as the Visier and Pharaoh’s 

dream interpreter in Egypt. “The story is set 
in a frame in which the narrator is telling a 
story to children and encouraging them to 
dream,” says Ms. Port. “You might catch a 
cowboy, a few cheerleaders, and possibly an 
Elvis look alike - all in one show.”

LP Stage Productions will open Joseph 
and the Amazing Technicolor Dreamcoat to 
public audiences on May 15th at Grace Ti-
pling Hall in Shelburne. 

“We are also planning school shows if the 
strike is over,” says Alison Port, “If not, we 
hope families will still come out to support 
our local talent as everyone has been work-
ing so hard.” 

Ticket prices for the show are $18 for 
adults and $12 for students and seniors. 
Show dates are May 15 to 24, and tickets 
are on sale now through Eventbrite or at the 
Town Hall box office at 519-925-2600. 

There will also be a $45 dinner & show 
deal at The Dufferin Public House restau-
rant across from Town Hall on show nights.

Written By MARNI WALSH
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W hy shop local, you may ask? Well, if you take a 
stroll down Owen Sound Street in Shelburne, you 
will stumble across the  quaintest little clothing 

store you will ever encounter:  “Pazazz” Ladies clothing 
store and  home to the Red Hat Society! They have racks of 
unique and limited edition ladies clothes.
Owner Brenda Marshall has had the store in Shelburne for 
12 years and has seen lots of changes in the town, which has 
grown immensely in the last 3 years. It is the fastest growing 
small town in Ontario with a population almost reaching   
10,000. With  the National Census Population count due this 
year, we’ll  know for sure the exact figure.
 Don’t forget to take a walk and check out the Ladies section 
at Pazazz with brand names such as Joseph Ribkoff, Habitat 
and French Dressing Jeans.
Check out the Facebook page for up coming events, such as 
Ladies Evening May 6th with Joseph Ribkoff, and  an event 
new this year not to be missed: SUPER SATURDAY!
It only happens 4 times a year on the 5th Saturday of the 
month in conjunction with other local downtown stores.
There will be surprise specials, great deals and free gifts.
Super Saturday dates are February 29th, May 30th, August 
29th & October 31st.
Visit www.pazazz.ca or call 519-925-3232 for more 
information.

pacecu.com  
226 First Ave E, Shelburne ON

Tel. (519) 925-6032

Look out for our weekly 

flyer in the Free Press!

Owners - Sanjay & Shalini Lekhi
Pharmacist - Sanjay Lekhi

519.306.5500
Full Service Pharmacy • Home Health Care 

Compression Stockings • Methadone for MMT

OWNERS: 
SANJAY & SHALINI LEKHI 

PHARMACIST: 
SANJAY LEKHI

MAIN STREET EAST, 
(OLD DUFFERIN MUTUAL INSURANCE 

BUILDING BETWEEN LCBO & PETE’S DELI )

SHELBURNE 
TOWN PHARMACY 

IS NOW LOCATED AT
NORTH DUFFERIN 

WELLNESS CENTRE

Owners - Sanjay & Shalini Lekhi
Pharmacist - Sanjay Lekhi

Now 
Open
Now 
Open Super

Saturday

SATURDAY, 
FEBRUARY 29TH 

is our first 

of 2020.

Spring into Spring
WITH PAZAZZ
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647-991-3169
shailacarter@gmail.com

Residents facing 10 percent water, wastewater rate increase
Shelburne residents will see an increase in 

both their water and sewage rates as of the 
next billing period. 

Shelburne’s water rates are billed on a 
two part system, a base charge and a con-
sumption charge. Both of these charges are 
being raised as part of a study done in 2017 
by Watson and Associates, an economics 
firm specializing in such studies, which has 
recently been updated to account for three 
factors, namely, the cost of increasing the 
rated capacity of the Town’s water pollution 
control plant, the updated cost of addressing 
the arsenic levels in Well 3 and the updated 
growth projections for the town. 

The findings determined that an increase 
in rates for both water and waste water were 
required. These rate calculations are based 
upon a number of factors, including the size 
of meter base involved, the base charge and 
the consumption block  used. 

There are three consumption blocks, 
which are simply based upon the amount of 
water being consumed by the client. Most 
residential use falls under the first block, 
which is set at 0-220m3, or cubic meters. The 
next two blocks are primarily commercial 
uses, at 221-690m3 and >690m3. The average 
homeowner has a three-quarter inch meter 
base and therefore pays the lowest base rate. 

The rate changes will be 10.2 percent for 
consumption and 2.3 percent for the base 
rate, for water and 4.6 percent for consump-
tion rates and 7.6 percent for base rates for 
waste water. What this means, is that an 
average homeowners annual water bill will 
increase by 6.9 percent and their waste water 
bill by 12.3 percent. All told, this amounts 
to an average 9.9 percent increase in 2020, 
which translates to a $90 to $100 annual 
increase. 

In subsequent years, the percentage 
increases will be considerably less, however, 
to put it into perspective , a homeowner now 
paying $909 annually, will be paying $1,322 in 
2025 for their water and waste water usage.

These new rates, when compared to sur-
rounding municipalities, puts Shelburne 
on a par with the mid range costs. Mono, 
for example is noticeably higher, at about 
$1,700 annually for an average customer, 
while Orillia is at $500 per average customer. 
The determination of average, is one whose 
usage is 185m3 annually with a meter base. 
Considering, the huge expenditures required 
to upgrade the treatment plant, between 
$11 million and 14 4million, and Well #3 
renovations coming in at $1.77 million, plus 
the increases in population and therefore 
demand, a rate increase was expected. The 
good news is that mostly all the new capital 
expenditures will be covered from existing 
reserves, which means the Town will not 
have to borrow all the required money and 
increase the burden on taxpayers with the 
associated interest payments.

When asked about the necessity of insti-

tuting the proposed plant upgrades, vis a 
vis legislation requirements, Mayor Wade 
Mills responded that technically, Council 
could opt to do nothing over the next four 
years, however in his opinion that would be 
extremely foolish, as by then the situation 
would likely require a whole new treatment 
plant. 

Last year, that new plant option was esti-
mated at a cost of more than $50 million. The 
middle of the road option now being initi-
ated, is substantially cheaper and will be suf-
ficient for the anticipated growth in Town. 
Should the Town grow beyond projections, 
a second look would be required at tat time.

Splash Pad
Shelburne is on the way to getting their 

anticipated Slash Pad. 
The Splash Pad Committee made a pre-

sentation, their second, to Council, outlining 
the costs of the proposed pad depending on 
which water supply system was used. 

They have determined that the most cost 
efficient would be using a re-circulating sup-
ply source as opposed to a potable water 
source. The latter meaning that the water 
would be used only once and then dis-
charged into the sewer system. This type of 
system can pose problems of  overburdening 
the waste treatment facility. 

The committee proposed three possible 
sites for the facility, the CDRC, Fiddle Park 
and Greenwood Park and showed approxi-
mate costs for each. What they requested 
from Council, was to determine the site so 
that major fundraising could commence. The 
committee’s goal is to raise all of the $300,000 
construction costs for the splash pad. 

Council debated the three locations and 
centred on Greenwood Park as the new 
home for the splash pad. Several decisions 
promoted this choice, including the walk-
ability, the convenience of having multiple 
venues in one location and it’s central loca-
tion. Although two councillors preferred Fid-
dle Park, the obstacles there were three fold. 

Firstly, the master plan for the park is not 
yet completed, so the Town really does not 
have a handle on what should go there. Sec-
ondly, the infrastructure does not yet exist 
and third, the park itself is not readily acces-
sible except by vehicle. In the end, Council-
lors agreed to tentatively place the pad in 
Greenwood Park. If the current schedule can 
be maintained, the park should open for the 
2022 summer season.

Farmer’s Market
Have any of you ever gone to the Shelburne 

Farmers Market? Did you find the experi-
ence to be less than ideal? Well, the market 
manager, Megan Timmins and Board Chair-
person Jennifer Crewson came to Council 
last night to request approval to move the 
market from it’s present location, to a new 
and more accessible one, with better parking 
and more visibility. 

In the current location, on First Avenue 

west of Owen Sound, the market has been 
struggling from these exact deficiencies and 
some vendors are complaining of poor sales 
and considering not continuing to support 
the market. The ladies made a good presen-
tation and stressed that they were open to 
other suggestions from Council as well. 

They proposed to move the market to 
either Victoria Street, Williams Street or 
Adeline Street, with their preference being 
Victoria Street beside Town Hall. This choice 
raised several concerns on Council, as the 
Police station is right there and it is a main 
thoroughfare for people travelling south to 
Orangeville and beyond, as well as returning 
from those areas. 

Although the Police traffic issue may soon 
be a mute point, as Shelburne leans toward 
OPP policing, the thoroughfare issue is not. 
Both Fire and EMS services use Victoria 
Street, in addition to the public and closing 
it for eight hours or more every week during 
the active spring and summer months would 
be problematic. 

Council, in general, favoured Williams 

Street, especially since it has been reported 
that the old Sawyers Mill will soon be torn 
down to be replaced by housing. Despite 
being a Fire route, Williams St. offers all the 
amenities required and is already used by the 
Street Festival and other events. The street 
,is wide enough to allow fire trucks to pass 
vendors, if required and has few businesses 
that would be inconvenienced if it were 
closed off one day a week. Arrangements 
could be made to help those businesses 
cope, plus the influx of people good provide 
new customers. 

The request to Council was to facilitate 
soliciting old and new vendors, by being able 
to tell them that a new location was indeed 
available. Council responded by saying that 
they would refer the issue to staff to investi-
gate but that the Farmers Market could and 
would certainly be moved for 2020. It might 
be a temporary move pending changing situ-
ations in the town, however. Staff will have 
their report ready for council for the mid 
March Council Meeting.

Written By PETER RICHARDSON

North Dufferin Wellness Centre
712 Main St. E, Unit 101 - Shelburne

519-925-1215  Quality Hearing Care for Less

Crystal Cecco, HIS 
Hearing Instrument Specialist/Co-Owner

Call Crystal at hear right 
canada for your FREE 
HEARING TEST and quote.

Are you paying too much
for hearing aids ?

Crystal Cecco, HIS 
Hearing Instrument Specialist/Co-Owner

Call Crystal at 
canada
HEARING TEST

C O M I N G  S O O N  T O  D U N D A L K

www.edgewoodsuites.ca

REGISTER TODAY

Edgewood Suites Adult Lifestyle Apartments offers a unique and 
laidback approach to independent living in a safe neighbourhood in 
the heart of Dundalk. Experience the freedom to live the life you’ve 
always dreamed of. A life surrounded by unspoiled nature, parks, 
and countless amenities such as a cards room, fitness room, library, 
faith room, open dining, BBQ patio and so much more. Choose from 
studio rentals, one bedroom, or two bedroom units and discover 
carefree living at its finest at Edgewood Suites.

An Adult Lifestyle Community by FLATO®

Edgewood Suites

The Lifestyle You’ve Always Dreamed Of.

Experience

Two charged in seperate stunt driving incidents
On February 9, 2020 at 1:18pm a Shel-

burne police officer was conducting radar 
traffic enforcement on Victoria Street in 
the Town of Shelburne when the officer 
observed a vehicle approaching their loca-
tion at a high rate of speed. The officer ac-
tivated their radar and obtained a speed of 
112km/h in a posted 50km/h zone.  The offi-
cer conducted a traffic stop and as a result, 
a 31-year-old Toronto woman was charged 
with the following: Drive motor vehicle – 
perform stunt- speeding by 50km/h or more 
under the Highway Traffic Act, G1 licence 
holder – Unaccompanied by qualified driver.

The female had her driver’s licence sus-
pended for 7 days and vehicle that she was 
operating was impounded for 7 days.

On February 17, 2020 at 5:03pm a Shel-
burne police officer was driving on County 

Road 124 when they observed a northbound 
vehicle travelling at a high rate of speed.  The 
officer activated their radar and obtained a 
speed of 146km/h in a posted 80km/h zone.  
The officer conducted a traffic stop and, as a 
result, an Oakville youth was charged with: 
Drive motor vehicle – perform stunt – speed-
ing by 50km/h or more under the Highway 
Traffic Act.

The youth had their driver’s licence sus-
pended for 7 days and their vehicle im-
pounded for 7 days.

The Shelburne Police Service encourages 
safe driving practices which include driving 
within the posted speed limit.   Excessive 
speed puts everyone at risk.  It may take you 
a little longer to arrive at your destination, 
but you will arrive safely.
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It’s time to go grocery shopping.
For some people that’s a big deal. 
I’ve noticed there seems to be three 

kinds of grocery shoppers. Although I’m 
sure there are people that somehow fit in 
the middle and do a form of combination 
shopping.

First there are the people that plan 
ahead for an entire week and sometimes 
longer. They typically do their grocery 
shopping on the same night every week, 
at the same time, and at the same store.

I once worked with a woman who fit 
this criteria. She was my go-to person for 
a new computer program I was working 
with and I made the mistake of sticking my 
head in her office about a minute before 
quitting time and asking a question.

She looked at me with horror and said 
“I have to get groceries!” as if my asking 
a question would disrupt her plan of being 
at the grocery store at precisely 5:01 p.m. 
and completing her weekly shopping at 
5:45 p.m. so she could arrive at home with 
the standard 4.5 bags of groceries and 
start the weekly unloading and shelf filling 
program to be completed by 5:57 p.m.

These are the people you see going up 
and down each aisle with a list and check-
ing off each needed item. One missed 
item could spell household disaster if a 

box of Captain Crunch was forgotten. 
I would imagine people like this are 

highly organized on a daily and perhaps 
frightening basis.

The second type of shopper seems to 
be those that hit the aisles a couple of 
times each week.

Trip number one gets the staples and 
a few other items. Trip number two fills in 
the needs for the week as they arise. 

Shopper number three, and this includes 
me - we are the ones who just don’t plan 
ahead. 

Time for dinner? Let’s stop in at the gro-
cery store and figure something out. 

While these shopping styles all differ, 
there is one thing in common when you 
make your way to check-out and are 
greeting by a friendly cashier. 

Lets take a look at a possibly typical 
stop in the store.

You go to the deli counter and order a 
few slices of salami and a few slices of 
cheese. You get both items wrapped in 
plastic and placed in a little plastic bag.

Off to to the dairy section where you 
pick up some milk. You have three plastic 
bags full of milk all placed in another plas-
tic bag for you to carry. 

You need some hamburgers for tonight’s 
barbecue. You buy a ten-pack of burgers, 

which are wrapped in plastic and placed 
inside of a cardboard box.

Of course you can’t serve burgers with-
out condiments. 

You buy ketchup, mustard, and relish. 
They all come in plastic bottles.

You have to have some soft drinks to 
wash down the burgers. You pickup two 
one litre bottles of Coke and a one liter 
bottle of something for the person who 
doesn’t like cola – all in plastic bottles. 

Your list is complete and you make your 
way to the cashier with your shopping cart 
or little carrying basket, or in my case, jug-
gling it all in your arms. 

You need a way to get this pile of food 
items to your car. 

“Sorry, we no longer have plastic bags. 
They’re bad for the environment.” 

So a flimsy plastic bag, which actually 
serves a valuable purpose, is bad for the 
environment, but the shelves and shelves 
of plastic bottles, reams of rolls of plastic 
wrapping, and the little baggies used for 
holding the salami skate by without a sec-
ond thought. 

Plastic bags may be the evil entity in 
the ‘fight on plastics’ in the environmental 
world, but those thin plastic bags are the 
least of the worries.

The blown molded plastics industry – the 

industry who makes 
all that packaging and 
bottles – reported that 
in 2019, it was a $75 
billion dollar market. 
That’s a lot of plastic. 

It is expected to increase over the next 
five years. 

The history of blown plastic molding 
has been around since 1938, but it really 
has been only the past couple of decades 
where it has become the norm for bottling 
and packaging operations. 

For all you clean living types who drink 
only bottled water to save the environ-
ment, studies show that seven out of 
every ten plastic water bottles are dis-
carded in the trash or tossed into a ditch 
somewhere. 

Only 30 percent are every recycled. So 
much for saving the environment.

Your clean living is actually polluting the 
rivers and oceans with non biodegradable 
garbage.

The problem with all this plastic is it just 
won’t go away – ever.

We really need to re-think the packag-
ing industry and worry less about jumping 
on the bandwagon and blaming the bag 
industry for what everyone else is doing. 

Bags the least of our problems BRIAN LOCKHART 
FROM THE SECOND ROW

Be honest, who else threw down 80 
bucks over the weekend to watch the 
much-hyped rematch between Tyson 
Fury and Deontay Wilder?

Granted, I’ve always been a sucker 
for big time sporting events. Okay, you 
got me. I’ve always been a sucker for 
sporting events in general, no mat-
ter how big or small. But, this fight, 
a contest that pitted two 
undefeated heavyweights 
against each other with both 
the WBC world champion-
ship and The Ring title on 
the line, felt like something 
special. 

As I sat in front of my TV 
at home, it dawned on me 
that this spectacle could 
conceivably be the spark 
that reignites, or rather 
reinvigorates, the sport of boxing.

Once upon a time, way before I 
was even thought of, boxing was con-
sidered the number one sport in the 
world. The world heavyweight cham-
pion, whether it be Joe Louis, Rocky 
Marciano or Muhammad Ali, was the 
top dog on the global sports scene. 
Nobody, not Joe Namath, Babe Ruth, 
Gordie Howe, or even Pele, came 
close to being as big a star as the 
aforementioned heavyweight boxers. 

As we moved into the mid 80s, 
there was perhaps no bigger celeb-
rity in the world than Mike Tyson. 
Earning the moniker of ‘Baddest 
Man on the Planet’, Iron Mike was a 
destructive force in the heavyweight 
division from his debut in 1985, all 
the way through to 1996/97, when 
his back-to-back fights with Evander 
Holyfield captured the attention of 
the entire world. 

In truth, that period in the mid to 
late 90s, when the sport had three 
genuine behemoths atop the heavy-
weight division in Tyson, Holyfield 
and Lennox Lewis, was the last truly 
great period in heavyweight boxing. 
While the 2000s has undoubtedly 
brought about the some of the very 
best lower weight fighters to ever 
grace the sport – think Floyd May-
weather, Manny Pacquiao, Oscar 
De La Hoya and Canela Alvarez, the 
heavyweight division has suffocated 
thanks in large part to the dominance 
of the Klitschko brothers.

From 2004 to 2015, the pair basi-
cally owned the heavyweight division, 
holding the WBA, IBF, WBO, IBO 
and WBC titles hostage. While they 
each defeated numerous contenders, 
it was always in more of a methodic, 
strategic way rather than the blood 
and thunder, heavy hitting style most 
casual viewers demand. While I, for 
one, can appreciate paying to witness 
a boxing clinic, a lot of fans do not. 
The Klitschkos turned a lot of people 

off of heavyweight boxing.
This past Saturday, Tyson Fury, 

and to some degree Deontay Wilder, 
lifted a long forgotten about sport 
back into the spotlight. In what many 
decreed to be a surprise, Fury, long 
considered a student of the game 
and a boxer in the same ilk of the 
Klitschkos, adopted a new offensive 

style, taking the fight to one 
of the very best KO artists 
in heavyweight boxing his-
tory. Tyson Fury scored a 
TKO victory over Wilder, 
a man who previously had 
a 42-0-1 record, with 41 
knockout victories.

It was one hell of a victory. 
In the aftermath, Fury, 
during his post-match 
interview, serenaded the 

crowd inside the MGM Grand Gar-
den Arena with his own rendition of 
Don McLean’s ‘American Pie’. Fury is 
an odd character with an infectious 
personality. On top of that, he has an 
incredible story behind him. In 2015, 
Fury defeated Wladimir Klitschko to 
claim the WBA, IBF, WBO, IBO, The 
Ring and lineal heavyweight titles. 
He was considered, by many, to be 
the new face of the sport. Sadly, that 
wasn’t to be.

Depression is a vicious thing. 
Shortly after defeating Klitschko, 
Fury well into a dark abyss, abus-
ing drugs, binge drinking and binge 
eating on a regular basis. He relin-
quished his world titles a little more 
than a year after winning them. At this 
time he had ballooned to more than 
400 pounds. Tyson Fury, it appeared, 
was done. 

That was until 2018, when, after 
seeking help and coming out the other 
side, Fury announced his return to 
heavyweight boxing. He scored com-
fortable victories in his first two fights 
back. Then he challenged Wilder. On 
Dec. 1, 2018, in what was the pair’s 
first encounter, Fury and Wilder bat-
tled to a 12-round draw, although the 
general perception, mine included, 
was that Fury won the fight. Follow-
ing the draw, he picked up two more 
victories before facing off with Wilder 
once again.

A third match between the pair is, 
reportedly, already in the works, with 
a date in July already in mind. The 
winner of that fight must surely have 
their sights set on Anthony Joshua, 
another highly skilled fighter who 
currently holds four world titles. A 
first heavyweight unification fight 
in almost two decades would be a 
huge, huge draw.

In Fury, Wilder and Joshua, boxing 
may have found its new holy trinity. 
One that can bring the sport back to 
its former glory days. 

Back to the glory days

MIKE BAKER
THE MIC CHECK
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NOW OPEN IN

ORANGEVILLE!

CLAXTON DENTURE CLINIC
DWIGHT CLAXTON DD

121 FIRST STREET UNIT 2 A, ORANGEVILLE

Implant and Denture Solutions
Same day relines and repairs

NO REFERRALS NECESSARY
FREE CONSULTATION

ELECTRONIC CLAIMS PROCESSING

141 MAIN STREET WEST, SHELBURNE

519-941-9510

519-925-9511

EAT • LAUGH • SMILE

Call Debbie at 519-925-2832 for more info.

We are currently seeking newspaper carriers 
to deliver once a week for the Orangeville 

Citizen & Shelburne Free Press on
ANDREW STREET
DUFFERIN STREET
OWEN SOUND STREET
MURIEL STREET
FLEMING WAY
JOHNSON DRIVE
ARMSTRONG STREET

CALLING
ALL KIDS

$20 
SIGN UP 

BONUS!

New local podcast aiming to restore people’s hope in love
On Valentine’s Day,  Feb. 14, a new local 

podcast was launched, focused – appropri-
ately - on the topics of love, marriage and 
relationships. 

Andrew and Juli-Anne James of Shel-
burne, now host  the podcast “lovejames” 
on Anchor, Spotify, Apple Podcasts, Break-
er, Google Podcasts, Overcast, and Radio-
Public.

Some years earlier to now, Andrew James 
hosted on a radio show on Joy 1250, as well 
as on CHRY 105.5. When asked what the in-
spiration was for creating the love themed 
podcast, Juli-Anne James responded that 
her husband “has been a licensed minister 
for several years and officiates weddings,” 
and, she says, “this naturally leads to pre-
marital and marriage counselling which we 
do together. We’d like to be able to sit down 
with every couple experiencing challenges, 
but we can’t, so we hope to get help, hope 
and perspective out more broadly to those 
who need it, through the podcast.”

The show’s target audience is young 
adults hoping to get married, and adults who 
are, or have been, married. 

Juli-Anne James says their mandate is to 
“restore the hope that love and marriage can 

be every bit as meaningful and beautiful as 
it used to be, despite the many challenges it 
can pose.”

Well known in the area as the founders of 
Streams Community Hub, a non-profit orga-
nization that aims to provide creative camps 
and experiences for local youth, the couple 
says, their new podcast compliments their 
work there. 

“Working with youth for as many years as 
we have, we’ve learned one very valuable 
lesson,” says Juli-Anne James, “We can’t 
out-impact their parents and their home 
life. So, if we can start a conversation that 
provides care for the caregivers, and helps 
strengthen the family, we are only further-
ing our work to create the environment that 
young people need to reach their full poten-
tial.”

In their second episode, last week for ex-
ample, topics included discussing “the qual-
ity of capacity – what it is and why it is im-
portant, how you can assess it, and why and 
how you can work to build it so that your 
relationships can be stronger.”  

Juli-Anne James says, “If we help even 
one person gain a healthy perspective that 
helps them navigate their relationships bet-
ter, it’s worth it to keep talking.” Listen to 
“lovejames” at anchor.fm/lovejames.

Written By MARNI WALSH

NEW PODCAST: Andrew and Juli-Anne James of Shelburne recently launched their pod-
cast “lovejames” which focuses on love, marriage, and relationships.

CONTRIBUTED PHOTO

Artists to discuss business at 
upcoming local focus group

Central Counties Tourism says their visi-
tor research indicates that “art is a key driv-
er of tourism” to the Headwaters’ region.  

Chuck Thibeault, the Executive Director 
of Industry Development for Central Coun-
ties Tourism told the Free Press, “As part 
of our 2020-2021 business plan, we want to 
work with artists across the region to devel-
op compelling new products and experienc-
es that will engage residents and will drive 
more visitation and revenues to our artists, 
local businesses and municipalities.”

A first step in that initiative will be a focus 
group to be held at the Best Western Hotel in 
Orangeville on March 2.  Artists of all disci-
plines and their peers will meet for a group 
discussion to “brainstorm and formulate a 
new Arts & Artisans experience” in the re-
gion.  

In 2010, after the completion of a report 
studying the competitive business of Tour-
ism in the province of Ontario, Central 
Counties Tourism was established as a re-
gional tourism organization. The organiza-
tion is funded by the Ontario government 
with a mandate to identify “practices that 
will build a stronger and more competitive 
tourism industry within the region.” 

Central Counties Tourism is a non-prof-
it organization run by a voluntary tourism 
industry board working with established 
tourism offices in York, Durham, and Head-
waters. 

On March 2, the tourism board is invit-
ing artists to take part in the focus group to 
“develop artist-led experiences that will be 
the catalyst for travel to Central Counties.” 
Chuck Thibeault says, “The objectives for 
this first meeting include, providing an un-
derstanding of how tourism can help artists 
gain exposure and sell more art; determine 
what success looks like for artists in the re-
gion; determine the barriers and gaps; and 
determine potential experiences and prod-

ucts that could be developed.”
The organization hopes “to increase tour-

ism in the region by promoting and develop-
ing unique and competitive tourism prod-
ucts that attract high yield visitors from out-
side the Central Counties region.” Central 
Counties Torusim “develops marketing and 
communication plans to highlight the re-
gion’s unique offerings by developing brand, 
web, and digital strategy.”

The Arts and Artisans focus group will 
meet at the Best Western Plus, Orangeville 
Inn & Suites at 7 Buena Vista Drive in Oran-
geville, on Monday, March 2 from 2 p.m. to 
5 p.m. The event is free to interested Artists 
working in the Headwaters region.

Written By MARNI WALSH

ACROSS
1. Mischievous child
5. Strange
8. Type of bear
13. Played part
14. Hurry
16. Optical phenomenon
17. Of the ear
18.	Moray	fisherman
19. “The ____ Cometh”
20. Head
21. Light brown
22. Union soldier
24. Painting, e.g.
25. Like fresh lettuce
27. Have an ____ to grind
29. Slipper
31. Inn
33. Tiny frog
36. Seer
38. Don’t strike!

40. Figure-skating jump
42. Nativity scene
43. Equipment
44. “Shogun” wear
45. Thrash
46. Small crow
48. Animation unit
50. Night twinkler
51. Hire
52. Lincoln’s coin
54. Kindle
56. Portend
58. Complexion problem
59. Shear
60. Snuggle
62. International syndicate
64. Cut wood
65. Green parrot
66. Bread piece
70. Furnish weapons to
73. Sheet of cotton

75. Move up
77. Indian bread
78. Extra time
80. Old womanish
82. Palm’s location
83. Michaelmas daisies
84. Gaucho’s tool
85. Against
86. Mount
87. Layer
88.	Garfield’s	cry

DOWN
1. Wild horse
2. Helicopter part
3. Excuse
4. Private eye
5. Perform surgery
6. First-class
7. Barely passing grade
8. Predicament

9. Metallic dirt
10. Tibetan priest
11. Culture medium
12. Payment to a landlord
14. Not sweet, as wine
15. Moistureless
16. Stately dance
21. Period in history
23. Electrical unit
26. Cabin
28. Or ____! (threat)
30. Clean-air advocate group: 

abbr.
32. Dog-pulled vehicle
34. Foreign
35. Manufacturer’s payback
36. Prayer
37. Go backward
39. Diplomat’s skill
41. Former Italian currency
42. Association
43. Actress Verdon
47. Stress, as a syllable
49. Cheerful tune
50. Baiting leader
53. Body part
55. Birds in a gaggle
57. Curvy shape
58. Eternally
59. Weakness
61. Knight’s tunic
63. Antenna
67. Lacking reason
68. Long-poem division
69. Bestow
70. Alack’s partner
71. Sleep
72. Allot
74. Paving goo
76. Baltic, e.g.
79. Willie Winkie’s size
81. Imbibe
82. That fellow

X CROSSWORD
PUZZLE NO. 455

Copyright © 2008, Penny Press
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SPONSORED BY

GRIFFEN LADNER
“I love the intensity, I like the contact, I love 
everything about it,” said Centre Duffering 
District High School Royals forward, Griffen 
Ladner, of why he likes playing the sport. “I 
like the teamwork and my teammates are 
amazing. We’ve had a great team this year 
and last year.

When he’s not on the b-ball court, Griffen 
plays hockey with the Shelburne Wolves 
and lacrosse with the Shelburne Vets.

team: CENTRE  
DUFFERIN DISTRICT 
HIGH SCHOOL ROYALS 
JUNIOR BASKETBALL
position: FORWARD

ATHLETE

iPro Realty Ltd.
Brokerage
519-925-0099

Dave Launchbury, 
Sales Representative
dave@iprorealty.com
722 Main St. E., Shelburne

www.davelaunchbury.com

Call Dave Today! 519-216-0427

OF THE 
WEEK

S H E L B U R N ESportS

adopt me!
Meet the FCR Sweetheart, Ophelia.  
Ophelia has a whole lot of loving to give!

The beautiful girl is approximately four years 
old, and is one of the most laid back cats at the 
rescue presently. Ophelia is always happy to see 
people and sits pretty waiting for her turn. She 
adores being pet, snuggling into a cozy bed, 
and munching away on some kibble. Ophelia is 
overweight (extra love) and would do best with a 
home willing to monitor her diet. 

Contact us to learn more or to meet this most 
wonderful girl!

Check our facebook page to see the other kitties looking for their 
forever home. Donations always needed to help care for the cats as 
we are not funded at all, and rely on donations and fundraisers. If you 
would like to volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
476260 3rd Line Melancthon • 519-278-0707 

Cat of the Week

Ophelia

CDDHS Sr./Jr. basketball teams win District 4 championship
The Centre Dufferin District High School 

Royals senior boys basketball team have 
earned the right to compete at the regional 
level at CWOSSA after claiming the District 
4 senior basketball championship on their 
home court on Monday, February 24.

The Royals are undefeated for the sea-
son and finished in first place in the District 
standings.

They won their semi-final playoff game 
with a 70 – 35 win over Norwell District Sec-
ondary School on Feb. 19.

In the final game they were up against Wel-
lington Heights Secondary School.

The game got underway with a 2:30 p.m. 
start in the CDDHS gym.

At the half, the Royals were leading 39 - 17.
They opened the lead to 20 points at the 

start of the fourth quarter outscoring Wel-
lington Heights 56 – 26.

The final quarter saw the Royals score 
another 14 points to win the game 70 – 40 
and claim the District 4 championship.

“We played a real good game. We were 
playing on our fast break a lot,” summed up 
Royals forward, Mark Taylor, after the game. 
“We were executing on offence, executing 
on defence, it was a really good game over 
all. During the half time we were discussing 
to just keep dong what we were doing and 
just try to push the ball more and get better 
stops on defence.”

The team only has a couple of days to get 
ready for CWOSSA competition.

“We’ve got practice in the morning and 
Wednesday after school,” Mark said. “Well 
just go over the plays and get ready for 
CWOSSA.”

CWOSSA competition is going to get 
underway on Thursday, Feb. 27, in Guelph.

The championship team from CWOSSA 
will go on to compete at the provincial level 
at OFSSA.

Jr. Team
After an undefeated season, the Centre 

Dufferin District High School junior boys 
basketball have captured the District 4 
championship with an 86 – 36 win over West-
side Secondary School from Orangeville on 
Monday, February 4.

The game got underway in the gym at 
CDDHS with a 4:00 p.m. start.

It didn’t take long for the Royals to take 
charge of the game. They were leading 28-9 
at the end of the first quarter.

At the half the Royals had opened the lead 
to 27 points and were ahead 47 – 20.

The Shelburne squad kept up the pressure 
for the final two quarters and won the title 
with a 86-36 win.

The CDDHS juniors dominated the Dis-
trict this season scoring 696 points over ten 
games while allowing 338 against.

“It was our defence and rebounding, that’s 
what we’re trying to teach them,” summed 
up Royals coach Shane Trainor after the 

game. “That’s what the difference was. A 
good defence leads to offence.”

The team will now get ready to go to 
regional competition at CWOSSA.

“We’re going to have a practice tomor-
row then have a rest day,” Trainor said. “I 
think we’re ready. We’re not going to learn 
anything new. We’ve got to keep doing what 
we’re doing. I think we’re solid. We’ve got a 
good reputation. We won CWOSSA last year 
and we were invited to all these tournaments 
this year. Centre Dufferin is known in our 
area now. This is one heck of a team. It’s not 
one individual player. This year the other 
coaches don’t know who to cover because it 
could be a different guy every game. We’ve 
had seven different games with high scorers 
this year. We’re a very well rounded team.”

The Royals will now go up against he best 
teams in the region when they compete at 
CWOSSA.

Written By BRIAN LOCKHART

THE SHELBURNE MUSKIES 
WOULD LIKE TO THANK OUR SPONSORS AND 
FANS FOR ALL OF THEIR SUPPORT THIS YEAR!

CHAMPS:  The CDDHS Royals junior boys 
basketball team are heading to CWOSSA 
after winning the District 4 junior cham-
pionship on Monday, Feb. 24. The Royals 
delivered an 86 - 36 win over Westside 
Secondary School from Orangeville in the 
championship game. Team members, Aar-
on Cunningham, Michael Clewlow, Tristan 
Enriquez, Amari Jones, Tyrell Harris, Kamari 
Campbell, D’Andre Wayne, Odi Ndiokwere, 
Eugene Dwumoh, Charlie Callegari, Griffen 
Ladner, Jaden James, and coaches Shane 
Trainor and Chris Sales, celebrate the win.

PHOTO: BRIAN LOCKHART

Summer Sports Camp &
Year Round Retreat Facility Since 1967

MARCH BREAK

www.teenranch.com • 519-941-4501

Camp for a Weekend
$130 DEAL +HST

Mar 13-15,  Ages 8-11
Mar 20-22,  Ages 12-16

Day Camp
(Hockey Option)

March 16-20
Ages 5-12

We’ve got you covered!
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Muskies season over after double OT loss

The Shelburne Senior Muskies can get out 
the golf clubs after taking a loss in game six of 
their best-of-seven playoff series against the 
Minto 81’s on Sunday (Feb. 23) in Palmerston.

It was the end of a very successful season 
for the Muskies.

The Shelburne team finished in second 
place in the regular season with a 17 – 5 re-
cord and 34 points.

They had a winning season on home ice 
providing fans with a lot of exciting games 
and wins at the CDRC.

It was a highly competitive season with the 
top five teams separated by only six points.

The Ripley Wolves finished in first place 
with 38 points. Behind the the Muskies, Sa-
ugeen Shores, Clinton, and Seaforth all tied 
with 32 points for the season.

Going into the playoffs the Muskies were 
matched up with Minto in the first round.

Game one of the series ended with a 5 -2 
loss for the Muskies.

Game two saw a 6-2 loss that put the pres-
sure on the Shelburne team to give a big re-
sponse in game three.

A 3-2 win in game three put the Muskies 
back in the running.

The Muskie were behind the eight-ball after 
taking a 4 -2 loss in game four in Palmerston 
to trail 3 -1 in the series.

Returning to Shelburne for game five on 
February 22, the squad pulled off a 6 -3 win 

and geared up for game six in Palmerston in 
Sunday night.

In the final game the Muskies were first on 
the scoreboard on a goal from Trevor VanAls-
tine.

Minto tied it up with four minutes left in the 
second period, then went ahead 2 – 1.

With 2:33 left in the third period, it was tied 
up when Josh Sguigna scored.

Neither team could break the tie and the 
game went into overtime.

The first OT period produced no results 
and the teams returned for a second grueling 
period of overtime.

The 81’s scored to end the game 3 – 2.
The Minto team will now continue on to the 

next round of playoffs.

Written By BRIAN LOCKHART

SEASON OVER:  The Muskies season end-
ed on Sunday (Feb. 23) night in Palmerston 
when game six went into double overtime 
and resulted in 3 -2 win for the 81’s.

PHOTO: BRIAN LOCKHART
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PLEASE RECYCLE THIS NEWSPAPER!

For anything worth having, one must pay  the price,
   and the price is always work, patience, love,
      self-sacrifice.... no paper currency, no promises to pay,
            but the gold of real service.
-John Burroughs 

Offer to God a sacrifice of thanksgiving,
    and perform your vows to the Most High. 
-Psalm 50:14

I learned that courage was not the absence of fear, BUT 
the triumph over it. The brave man is not he who does not 
feel afraid, BUT he who conquers that fear.  
~ Nelson Mandela

So do not fear, for I am with you; do not be dismayed, for 
I am your God. I will strengthen you and help you; I will 
uphold you with my righteous right hand.  
~ Isaiah 41:10 NIV

Meeting in Shelburne - Call for Location
10:30 a.m. - Sunday Morning Worship

Pastors: Bob & Maxine McLellan
Ph: 519-925-0560  •  www.ShelburneGrace.com
Come learn the value and benefits of saying YES to 
the Relationship with Jesus.

ABIDING PLACE
FELLOWSHIP

www.abidingplace.ca • 519-925-3651
SUNDAY SERVICE 10:00AM
Auditorium – Dufferin Oaks, Shelburne

“C” Door off Centre Street
Bible Study: Wednesday 7:00pm

Pastor: Rev Gord Horsley
Come and be 

Blessed

ST PAUL’S 
ANGLICAN CHURCH

312 Owen Sound St., Shelburne - 925-2251 
office@stpauls-shelburne.ca 

Sunday Service and Children’s Ministry - 9:30 a.m. 
Priest: The Rev. Stephanie Pellow

 

 

 

 

 

 

 

 

 

 

 

 

Primrose 
Full Gospel Church

Pastor Gavin Sullivan
506195 Hwy 89 Unit 3 (Primrose Plaza)
Mulmur On
226-200-0843

Sunday Morning Service at 10:00 am
Sunday School Available

Other Services
Bible Prayer & Share

Youth Night
Men’s Fellowship

Women’s Fellowship

 

 

 

 

 

 

Primrose Full Gospel Church

CATHOLIC CHURCH/RECTORY
SHELBURNE

519-925-8703

MASSES:
Sat - 5:00pm Dundalk (160 Main St E)

Sun - 9:00am Shelburne  
(Trinity United Church, 200 Owen Sound St)

Sun - 11:15am Proton (Southgate Rd 4)

SHELBURNE 

CHURCH DIRECTORY
FreePressShelburne

For coverage of any 
local sports events, 

please contact me and 
I’ll be there!

brian.lockhart@hotmail.com

633224 Hwy 10, 
Mono, ON L9W 5P7
1.888.826.4670 
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10 Hockley Rd.

Cedar Grove Rd.

First St.www.orangevillenissan.com

NISSAN
AWARD OF EXCELLENCE

We are honoured to be a recipient of 
the Nissan Award of Excellence for great

customer service and sales.

Orangeville Nissan

WINNER

Shelburne Polar Plunge raises big bucks for Special Olympics
If you are someone who participated in the Polar Plunge 

for Special Olympics recently at Fiddle Park in Shelburne, 
you will be happy to hear the final tally raised will be around 
$44,000.

Whether you actually took a dip in the freezing water, 
sponsored someone, or just came out to participate, the ef-
fort sponsored by the Shelburne Police Service will go along 
way to help the cause.

“The funds raised go to Special Olympics Ontario,” ex-
plained Polar Plunge organizer, Shelburne Police Constable 
Jeff McLean. “This is the third year it has taken place. This 
year there were 70 swimmers. Domino’s was one of our 
main sponsors. On the day of the event they donated 50 per 
cent of their sales to the event. The Law Enforcement Torch 
Run is a police initiative that supports the Special Olympics 
and it is the charity of choice for the Ontario Association of 
Chiefs of Police. In Ontario there are 26,000 special Olympi-
ans and these funds go to support them.”

While some people found sponsors to jump into the pool 
of ice cold water, others participated in other ways.

Domino’s Pizza in Shelburne donated half of their sales 
from the day to the cause.

The Shelburne Domino’s location has been a generous 
sponsor for several local events.

“This is our third year doing the event for the Shelburne 
police and Special Olympics,” explained Domino’s franchise 
owner, Rishi Kakar. “This time around we managed to raise 
the most we’ve every raised for any fund raiser - $1,892. We 

gave away 50 per cent of our sales for that day.”
Many people from the Polar Plunge heard about the Dom-

ino’s event and made their way to the pizzeria afterwards to 

buy a pizza for dinner.
The Special Olympics helps enrich the lives of Canadians 

of all ages with an intellectual disability through sports.

Written By BRIAN LOCKHART

HUGE SUCCESS: : The third annual Polar Plunge in support of Special Olympics was held on Saturday, February 17, at 
Fiddle Park in Shelburne. Sponsored by the Shelburne Police Service, participants braved the cold temperatures to take 
a dip in the pool. Domino’s Pizza donated half of their day’s sales to the event. Domino’s franchise owner, Rishi Kakar, 
supervisor, Rahul Kalra, associates Jordan and Kristin, present a cheque for $1,892 to event organizer Constable Jeff 
McClean of the Sheburne Police Service.

PHOTO: BRIAN LOCKHART
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FOR RENT

APARTMENTS FOR RENT 
IN SHELBURNE.Starting at 
$950 per month inc. appli-
ances and A/C. Parking, first 
and last and refs req. Call  
647 527 4503

RENOVATED TOWN 
HOUSE, Shelburne, with 
bedroom for rent. Fully fur-
nished, shared washroom/
Kitchen. James st north 
opp foodland. Patio/deck/
parking. No pets. No smok-
ing. Suit single professional 
person. Available June 1st.   
Refs first /last req.$700 PER 
MONTH 905 877 1740 / 519 
217 5424

COTTAGES FOR RENT, 
booking now For  spring/ 
summer RENTALS   with an 
option to buy 519 925 6948

ROOMS FOR RENT Fur-
nished rooms for rent in 
Shelburne. Available Feb 
1st. $650 all inclusive. 647 
927 0652

UNWANTED GUNS????  
Properly Licenced Buyer, 
Guns, Cabinets, Militaria, 
Handguns, 705-795-7516.

CONTRACTOR  RE-
PAIRS, restores, Jacks  up, 
dismantles Farm buildings, 
Homes, Cottages Roofing, 
Siding, Doors, Windows, 
Beams, Posts, Peers, Foun-
dations, Concrete work. 
Eavestroughing, Decks, 
Docks, Sheds.Fencing In-
stalled or Replaced, or 
Fixed. Call Brian Mc curdy 
519 986 1781 OR 519 375 
0958
2009 FORD F150 - Reg-
ular Cab, long box, 4.6L, 
V8, back rack, 2 dr, 3 
seat, RWD. 190,000 kms. 
$7000.00.  Call 416-318-
4075.

SERVICES

HANDYMAN. You need it, 
I can do it for a fair price.. 
Call Terry. 519 925 4310

HEALING HANDS by dis-
tance. No problem too big 
or small, Compassionate, 
Caring & Kind.  “I want 
to be healed ASAP” Call 
or text 519 217 6897 Ask 
for James Call for price 4U 
Satisfaction Guaranteed or 
Money Refunded.

COMMERCIAL 
SPACE

RMT WANTED Dundalk, 
Shared room, washroom and 
waiting area, Suitable for 
other Health Care Practi-
tioners, Rent/split.  New 
grads welcome, Rose 
416.821.8036.

Classifieds
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classified cut-off time is 12 pm Tuesday

HELP WANTED

ADVERTISING 
LOCALLY 
WORKS!!

ADVERTISING 
LOCALLY 
WORKS!!

REMEMBER  
YOUR LOVED 

ONES IN 
A SPECIAL WAY 

IN  
MEMORIAMS 

$35 + HST 

Come join a dynamic, fast paced, growing entrepreneurial 
company looking for young, enthusiastic sales representatives. 
A rewarding, lucrative opportunity for the right candidate.

Think you can sell?

DUTIES AND RESPONSIBILITIES: 
•  Tour groups of students through houses and apartments to rent them out for 

the annual rental campaign.
•  Plan, Prepare and Execute Advertising and Marketing Material for the annual rental campaign. 
•  Complete all necessary paperwork involved in lease signing and payment 

collection for newly rented units.
•  Work with all current tenants in completing necessary paperwork for renewal units 

EXPECTATIONS:
• Have a positive attitude 
• Willing to work hard and enjoy rewards in a team environment
• Willing to take chances and learn from your peers

DESIRED SKILLS & EXPERIENCE:
•  Sales Driven
•  Work well in results based environment 
•  Goal Oriented 
•  Great Personal Skills
•   Some Sales Skills Preferred but would be

willing to train the right candidate
•   Marketing and/or Communication 

education would be a great fi t

COMPENSATION:
Base + Commission

Let’s Talk.
EMAIL RESUME FOR CONSIDERATION: 
employment@londonprop.com

APARTMENT FOR RENT

2 BEDROOM APARTMENT 
for rent with 4 appliances,

Jelly Street, Shelburne.  
Clean, quiet, with parking .

No Pets, No Smoking.
Available March 1st

705 435 2131 

SHARED OFFICE TO RENT
Why pay high overheads! 

PRIME LOCATION ON 
MAIN STREET IN SHELBURNE
Suit accountant/realtor/lawyer etc. 

Share with media company
Clean, Renovated Office
Rent includes all utilities

Call 
519-925-2832 or 519-216-1021

ACROSS
1. Mischievous child
5. Strange
8. Type of bear
13. Played part
14. Hurry
16. Optical phenomenon
17. Of the ear
18.	Moray	fisherman
19. “The ____ Cometh”
20. Head
21. Light brown
22. Union soldier
24. Painting, e.g.
25. Like fresh lettuce
27. Have an ____ to grind
29. Slipper
31. Inn
33. Tiny frog
36. Seer
38. Don’t strike!

40. Figure-skating jump
42. Nativity scene
43. Equipment
44. “Shogun” wear
45. Thrash
46. Small crow
48. Animation unit
50. Night twinkler
51. Hire
52. Lincoln’s coin
54. Kindle
56. Portend
58. Complexion problem
59. Shear
60. Snuggle
62. International syndicate
64. Cut wood
65. Green parrot
66. Bread piece
70. Furnish weapons to
73. Sheet of cotton

75. Move up
77. Indian bread
78. Extra time
80. Old womanish
82. Palm’s location
83. Michaelmas daisies
84. Gaucho’s tool
85. Against
86. Mount
87. Layer
88.	Garfield’s	cry

DOWN
1. Wild horse
2. Helicopter part
3. Excuse
4. Private eye
5. Perform surgery
6. First-class
7. Barely passing grade
8. Predicament

9. Metallic dirt
10. Tibetan priest
11. Culture medium
12. Payment to a landlord
14. Not sweet, as wine
15. Moistureless
16. Stately dance
21. Period in history
23. Electrical unit
26. Cabin
28. Or ____! (threat)
30. Clean-air advocate group: 

abbr.
32. Dog-pulled vehicle
34. Foreign
35. Manufacturer’s payback
36. Prayer
37. Go backward
39. Diplomat’s skill
41. Former Italian currency
42. Association
43. Actress Verdon
47. Stress, as a syllable
49. Cheerful tune
50. Baiting leader
53. Body part
55. Birds in a gaggle
57. Curvy shape
58. Eternally
59. Weakness
61. Knight’s tunic
63. Antenna
67. Lacking reason
68. Long-poem division
69. Bestow
70. Alack’s partner
71. Sleep
72. Allot
74. Paving goo
76. Baltic, e.g.
79. Willie Winkie’s size
81. Imbibe
82. That fellow
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CROSSWORD SOLUTION

FOR RENT

FOR SALE

TOWN OF SHELBURNE
SEASONAL STUDENT WORKERS 

DEVELOPMENT & OPERATIONS DEPARTMENT                                                                                                                                      
Competition #02-2020 

The Development & Operations Department will receive applications until March 13, 2020 for two (2) seasonal 
student labourer positions.  Work duties will consist of grass cutting/lawn maintenance, landscaping/gardening/hor-
ticultural, painting, cleaning, assisting with internment and other related cemetery duties.  This position will include 
the use of push mowers, riding lawn mowers, large tractors with under carriage mower decks and weed trimmers.

This position is 40 hours per week.  Mandatory additional weekend work will be required for scheduled summer 
events.  The rate of pay is $14.50 per hour and the work period is from May 11, 2020 to August 28, 2020 (16 
weeks).  Legislated benefits (vacation pay, stat holidays) will be in accordance with the Employment Standards Act.  
There is no benefit package associated with this position. 

The following qualifications/information must be clearly identified in your resume:

• Prior experience using push mowers, riding lawn mowers, large tractors with under carriage mower decks and 
weed trimmers.

• Prior landscaping, grass cutting, and lawn maintenance experience is an asset.
• Current valid class “G” license.
• Completion of Grade 12 or equivalent.
• Must provide your own CSA approved safety footwear.
• Submission of satisfactory Drivers’ Abstract required.
• First Aid & CPR Training would be an asset.
• Applicants must be starting or returning to College or University.

hese positions are partially subsidized under the Summer Jobs Service and/or Summer Career Placement Program.  
Please specify all educational and training information, work experience and references.

The successful candidates will report to the Supervisor of Public Works.

Resumes must be marked as “Competition #02-2020” and may be dropped off at the Shelburne Municipal Office or 
emailed until 3 p.m. Friday March 13, 2020 addressed to:    

Maryon English
Town of Shelburne 
203 Main Street East, 
Shelburne Ontario, L9V 3K7
hr@shelburne.ca

We thank all applicants for their interest and advise that only those selected for an interview will be contacted.

TOWN OF SHELBURNE
SEASONAL SUMMER EMPLOYMENT

DEVELOPMENT & OPERATIONS DEPARTMENT                                                                                                                                      
Competition #03-2020

 
The Town of Shelburne Development & Operations Department will receive resumes until March 13, 2020 for two 
(2) summer seasonal labourer positions.  Work duties will consist of grass cutting/lawn maintenance, landscaping, 
gardening, horticultural, painting, cleaning, assisting with interment and other related cemetery duties.  Both 
positions will include the use of push mowers, riding lawn mowers, large tractors with under carriage mower decks 
and weed trimmers.  

This position will be 40 hours per week.  Mandatory weekend work may be required for scheduled summer events.  
The rate of pay is $25.94 per hour and the work period is from May to September 2020.  Legislated benefits 
(vacation pay, stat holidays) will be in accordance with the Employment Standards Act.  There is no benefit package 
associated with this position. 

The following qualifications/information must be clearly identified in your resume:

• Prior experience using push mowers, riding lawn mowers, large tractors with under carriage mower decks and 
weed trimmers.

• Prior landscaping, grass cutting, and lawn maintenance experience is an asset.
• Current valid class “G” license.
• Completion of Grade 12 or equivalent.
• Must provide your own CSA approved safety footwear.
• Submission of satisfactory Drivers’ Abstract required.
• First Aid & CPR Training would be an asset.

Please specify all educational and training information, work experience and references.
The successful candidates will report and co-ordinate work activities with the Public Works Supervisor. 

Resumes must be marked as “Competition #03-2020” and may be dropped off at the Shelburne Municipal Office 
or emailed until 3 p.m. Friday March 13, 2020 addressed to:    

Maryon English
Town of Shelburne 
203 Main Street East, 
Shelburne Ontario, L9V 3K7
hr@shelburne.ca

We thank all applicants for their interest and advise that only those selected for an interview will be contacted.

The Shelburne & District Fire Department is having a  
recruitment drive! Applications can be obtained from the Shelburne & District Fire  
Department at 114 O’Flynn Street, Shelburne.  Please submit your resume and 
application with any applicable certificates by March 20, 2020 at 16:00. The 
Shelburne & District Fire Department will be conducting an information session 

on March 11, 2020 at 19:00.  We encourage all interested applicants and their spouses to 
attend.

Upon closing of the recruitment and review of your application you may be invited to  
participate in an aptitude test, physical fitness test and an interview phase. Upon  
successful completion, including meeting certain other hiring criteria, you will be  
added to our approved list for a position of volunteer firefighter. The Shelburne &  
District Fire Department is an equal opportunity organization. Applicants must live  
within the boundaries of the Shelburne & District Fire  Department fire catchment area.

For more information you can contact the fire station at 519-925-5111, 
or email jclayton.sdfd@bellnet.ca

Lunch Room Supervisor Needed

Hours:
Each school day, Monday-Friday, 10:45-11:35 am & 12:55-1:45pm

Contact:
Please contact Andrea Papavasiliou at 
andrea.papavasiliou@ugdsb.on.ca, 519-925-3745
200 Fourth Ave, Shelburne

Hyland Heights Elementary School requires a paid Lunch 
Room Supervisor to work during the school day

Business?Business?Business?Business?Business?Business?New
Call 519-925-2832 to advertise. FreePressShelburne

STARTING
A



 The SHELBURNE FREE PRESS, Thursday, February 27, 2020 Page 9 The SHELBURNE FREE PRESS, Thursday, May 7, 2015 Page 15

TO ADVERTISE IN THE SERVICE DIRECTORY CALL DEB FREEMAN at 519-925-2832 OR EMAIL Debbie@simcoeyorkprinting.com

Carol Freeman
Mortgage Broker

VALKO FINANCIAL LTD. Lic # 13047
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA
519-938-6996

branchmanagertreecare@gmail.com

• Tree Removal
• Trimming

• Stump Grinding
• Land Clearing
• Storm Damage

• 24 hr Emergency Services

FreePressShelburne

Call 519-925-2832 to advertise.

STARTING
A

Business?
A

Business?Business?Business?New

Hire?NEED TO

Call 519-925-2832 to advertise. FreePressShelburne

TO ADVERTISE  
IN OUR 

CLASSIFIEDS CALL 
519- 925-2832

SHELBURNE 
SERVICE DIRECTORY

Hamilton 
Bros.

Building and Farm Supplies Ltd.
2047 Glen Huron Rd., 

Glen Huron, Ont. L0M 1L0
Ph 705-466-2244 or 705-445-1166 

Fax 705-466-2122
Email: 

hamiltonbros@ultrafastwireless.com 
www.hamiltonbros.ca  

“No where...but close to everywhere”

Lumber   Plywood  
 Roofing   Siding  

Fence Supplies  Culverts   
Cedar Posts   Trusses   

Windows   Railway Ties    
Fuel Delivery  Oil Furnaces
Lawn & Garden Supplies

OBITUARIES

Joyce Armstrong 
(nee Hall)  
Passed away peacefully at Royal 
Victoria Regional Health Centre, 
Barrie in her 77th year, on Tuesday 
February 18, 2020.
Beloved wife of 55 years of Ron Armstrong 
of Mansfield. Loved mother of Diane 
(Warren), Shelly (Darryl). Loving grand-
mother of Ty, Tori (Kevin), Wade, Mackenzie 
(Evan).  Dear sister of Murray (Sandra),
Shirley (Dave), Glenn, Debbie (Jim) and sister 
in law of Austin (Bev).
Joyce will be sadly missed by her nieces, 
nephews and many friends.
A Celebration of Joyce’s life will be planned 
at a later date.  If so desired memorial 
donations to Stevenson Memorial Hospital 
Foundation would be appreciated.

Arrangements entrusted to 
Drury Funeral Centre, Alliston. 705-435-3535

Felske, 
Edward (Eddy) 
Owner of E.D.S. 
Forming/Bahma by 
E.D.S. 

Peacefully at Headwaters 
Health Care Centre on
Tuesday, February 18th, 2020 at the age of 57. 
Beloved husband of Luzia Felske. Dear son 
of the late Siegfried & Elisabeth Felske. 
Cherished brother of Heidi (Mark), Honey 
(Mark), Ursula, Inge (Ron) and Siggi 
(deceased). Edward will also be greatly 
missed by other relatives and many friends.
A Celebration of Eddy’s life will be held at 
Dods & McNair Funeral Home, Chapel & 
Reception Centre, 21 First St., Orangeville on 
Friday, March 6, 2020 at 2:30 p.m. The family 
will receive friends beginning at 1:30 p.m. 
Memorial donations to Headwaters Health 
Care Foundation would be appreciated by the 
family.
Special thank you to Dr. Martin-Smith, 
Dr. Nadarajah, respiratory therapist and all the 
nurses at Headwaters ICU and E-Wing for all 
your special care.
A tree will be planted in memory of Eddy in 
the Dods & McNair Memorial Forest at the 
Island Lake Conservation Area, Orangeville. 
The annual dedication service will be held on 
Sunday, September 13, 2020 at 2:30 p.m.
Condolences may be offered to the family at 

www.dodsandmcnair.com

For all your 
   advertising 

        needs in the 
            Shelburne Area 

      call 
  Debbie Freeman 

at our Shelburne office
519-925-2832

or 519-216-1021
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EXTEND YOUR REACH - ADVERTISE PROVINCIALLY OR ACROSS THE COUNTRY!
For more information visit www.ocna.org/network-advertising-program

BUSINESS OPPS.

ATTN: ONTARIO INVENTORS!! 

Need Inventing Help?

Call Davison!!

Ideas Wanted! 

CALL DAVISON TODAY:

1-800-256-0429 

OR VISIT US AT:

Inventing.Davison.com/Ontario 

FREE Inventor's Guide!!

MORTGAGES
1st & 2nd MORTGAGES  from 
2.95% 5 year VRM and 2.79% 5 year 
FIXED OAC. All Credit Types Consid-
ered. Serving all Ontario for over 36 
years. Purchasing, Re-financing, Debt 
Consolidation, Construction, Home 
Renovations...CALL 1-800-225-1777, 
www.homeguardfunding.ca (LIC 
#10409).

FINANCIAL SERVICES

$$ CONSOLIDATE 
YOUR DEBT NOW $$

HOME OWNER LOANS FOR ANY 
PURPOSE!!

Pay down other high interest debt!
Bank turn downs, Tax or Mortgage 
arrears, Self-Employed, Bad Credit, 
Bankruptcy - We Can Help! Even in 

extreme situations of bad credit.

Borrow: Pay Monthly:
$50,000 $268

$100,000 $537

LARGER AMOUNTS AVAILABLE
!!Decrease monthly payments

up to 75%!!
Based on 5% APR. OAC 

FOR MORE INFORMATION 
OR TO APPLY NOW BY 

PHONE OR ONLINE:
1-888-307-7799

www.ontario-widefinancial.com 
ONTARIO-WIDE FINANCIAL 

1801347inc
FSCO Licence #12456

!! WE ARE HERE TO HELP !!

MORTGAGES

DECLINED BY YOUR BANK?
WE CAN HELP!

1st, 2nd, 3rd MORTGAGES
Debt Consolidation

Renovations, Tax Arrears
Mortgage Arrears, Debt problems

CONSOLIDATE YOUR DEBT NOW!!!
CUT MONTHLY PAYMENTS 

UP TO 75%

No Income, Bad Credit
Bankruptcy, Proposal

Power of Sale Stopped!!!

FREE APPRAISALS

CALL US FIRST FOR
A FREE CONSULTATION

1-800-282-1169

www.mortgageontario.com

(Licence #10969)

ADVERTISING

REACH MILLIONS OF CUSTOMERS 
IN ONTARIO WITH ONE EASY 

CALL! 

Your Classified Ad or Display Ad 
would appear in weekly newspapers 
each week across Ontario in urban, 

suburban and rural areas. 

For more information Call Today 
647-350-2558.

WANTED
FIREARMS WANTED FOR APRIL 
18 th ,  2020  L IVE  &  ONL INE 
AUCTION:  R i f l es ,  Sho tguns , 
Handguns, Mil i taria. Auction or 
Purchase: Collections, Estates, 
Individual Items. Contact Paul, Swit-
zer's Auction: Toll-Free 1-800-694-
2609, sales@switzersauction.com or 
www.switzersauction.com.

VACATION/TRAVEL

Celebrate the Beauty and History of 
Canada’s Rivers

 4 - 7 night calm water cruises on a 
replica steamboat

Meals, attractions, and entertainment 
included

Departures: Kingston, Ottawa, 
Quebec City

 Ask about our special Spring Savings 
rates

Request our complimentary brochure                    

CALL 1-800-267-7868

  www.StLawrenceCruiseLines.com

253 Ontario St., Kingston, ON
(TICO #2168740)

OCNA Network Classifi ed Ads
(AD CENTRAL)

Week of
February 24

Posted
February 20

Central
Region Ads included

This ad is to be printed by all participating Ontario papers
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802 MAIN STREET EAST, SHELBURNE

50% OFF
MONDAY - WEDNESDAY

LARGE 4 TOPPING PIZZA

$12.99

ORDER ONLINE • DOMINOS.CA

519.925.2121

Any Size. Coupon Code 8722. Online Only.


