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Shelburne-born athlete wins Canadian U20 Javelin title

A local Shelburne Athlete launched her 
way to the top of the Canadian U20 Javelin 
title, securing the win after years of com-
mitted training and practice. Ava Campbell, 
born and raised in Shelburne, is now train-
ing in British Columbia and claimed the na-
tional title after qualifying with several per-
sonal-best performances earlier this season.

Competing in dif� cult rainy conditions, 
Campbell said her year-round outdoor train-
ing on Vancouver Island proved an advan-
tage over many competitors who train in-
doors during the winter.

“The competition itself was, well, the 
weather was pretty bad,” she said. “That 
was a bit of a setback, but kind of an advan-
tage for me. Living on the island and living 
in B.C., we’re pretty used to the rain, and 
my coach makes us train in the rain all the 
time, so that was a little bit of an advantage 
in my standpoint, because in Ontario, a lot 
of the girls don’t train in the rain, because 
they have the option to train inside for the 
winter.”

The victory was made even more mem-
orable by the opportunity to witness some 
of Canada’s Olympians who were present at 
the same meet, as well as returning to Ontar-
io for the national championships.

Winning the Canadian title represents 
the realization of a goal that began during 

her � rst year of high school. Campbell � rst 
picked up the javelin in Grade 9 after being 
encouraged by a teacher and coach who 
wanted more girls to take up the event.

“I started throwing javelin in Grade 9, and 
it’s been a goal of mine ever since,” she said. 
“My coach at the time was also my social 
studies teacher. She got me into throwing 
because she wanted more girls to throw, 
and at � rst I actually hated javelin, but over 
time, I’ve kind of known that I wanted to go 
farther with this and maybe try and hit the 
Olympics.”

The move west marked a turning point in 
her development. Training under an Olym-
pic-level javelin coach and bene� ting from 
the ability to practice outdoors throughout 
the year helped elevate her performances to 
the national stage.

“In Grade 11, I moved out to B.C., and I 
stuck with Javelin, and that’s when I met 
my Olympic-level coach, and I realized that 
I might be able to go farther with this,” she 
said. “It’s de� nitely been an adjustment to 
come out here, but I think it’s had a really 
positive effect on not only myself, but on my 
athletic career as well, because I do get to 
train outside all year round, and not just in 
the spring and summer, which is really nice.”

Along the way, she also learned the im-
portance of balancing intense training with 
proper recovery after working through an 
injury during high school.

“I know Javelin is really harsh on the 

body,” she said. “It hits all your major joints, 
so doing that kind of thing has made me ap-
preciate my body more, and respect the re-
covery aspect of it, and not just the training. 
My coach always says that rest and recovery 
is training too, which we’ve had to work on, 
but I’m getting there.”

Campbell credits the consistent encour-
agement of her family in both Ontario and 
British Columbia for helping her stay moti-
vated throughout her journey.

With the national title now secured, 
Campbell has her sights set on even bigger 
achievements. She now continues to work 
toward qualifying for international competi-
tion with the long-term goal of one day rep-
resenting Canada at the Olympic Games.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

CANADIAN PATRIOTISM: In keeping with Canada Day traditions, The Royal Canadian Legion Shelburne Branch held its Canada Day 
BBQ, inviting members of the public and legion members to come out and enjoy hot food, drinks and live music. See more photos on 
Page 8.
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Streams Community Hub hosts annual BBQ and Open House

Streams Community Hub opened its doors 
to the public to visit and check out its facility 
and programs.

In keeping with its mission of community 
support, outreach, and education, Streams 
hosted its annual BBQ and Open House on 
Friday, June 26, in the evening.

Anyone from the community was wel-
come to attend, whether they were kids, 
their families, or just passers-by curious 
about the smell of BBQ. The event was an 
opportunity to both give back to the commu-
nity that supports it and also showcase what 
Streams is all about. 

Co-founder Andrew James said that this 
year’s event may be the biggest yet, with a 
strong turnout. After previous years not 
agreeing on the weather, he said that 2026 
delivered in every way. Moreover, the energy 
he observed in the crowd was exactly what 
he had hoped for. He observed total strang-
ers talking like old friends, and new friend-
ships between kids being forged throughout 
the day.

“Honestly, it might have been our best one 
yet,” James said. “There’s always a bit of ner-
vous energy leading up to these things. You 
plan, you hope, you pray for good weather, 
but this year everything just came together. 
The sun cooperated, which, after a couple of 
rainy years, felt like a gift.”

“But more than the weather, it was the 
feeling in the space. People lingering, kids 
running around, parents chatting with each 
other like old friends, even if they’d just met. 

That’s really what we’re going for. Success 
for us is never about the size of the crowd – 
though we’ll take it – it’s about whether peo-
ple felt at home. And they did,” James added. 

The turnout was also the biggest Streams 
has seen since the BBQ and Open House 
started three years ago. Throughout the 
evening, Streams estimated over 50 people 
came through to enjoy some BBQ food and 
tour the facility.

For those who were hungry, jerk chick-
en, beef sliders, hot dogs and more were 
available outside in the parking lot, offering 
a wide variety of food options along with 
drinks and sides. When guests finished eat-
ing, tours of the Hub ran throughout the 
event.

Streams received many new or first-time 
visitors who were eager to explore and learn 
more about what the community has to of-
fer. Parents came with questions, wanting to 
know more, how they can get involved, and 
complimented Streams’ ongoing operations.

James recounted a specific family that 

came out after seeing Streams’ production 
of Finding Nemo.

“A mom had first come to see our produc-
tion of Finding Nemo Jr. back in early June 
with her kids’ school group, and she loved it 
so much she brought the whole family back 
to see it again that same weekend,” he said. 
“They came out to the BBQ to get a better 
look at what else we do here. Dad and I got 
talking, and he made a point of telling me 
how much he appreciated having a space 
like this in the community.”

James continued, “Somewhere safe for 
kids, somewhere with people who genuinely 
care about them. That’s the whole reason we 
do this. Moments like that make every bit of 
the planning worth it.”

With a strong community turnout and 
some good food, the BBQ and Open House 
was exactly what Streams had hoped for. 
New bonds were formed, questions were 
answered, and more people now know what 
the arts-based not-for-profit has to offer 
youth in the community. 

STREAMING SUCCESS: Streams Community Hub’s annual BBQ and Open House brought 
out dozens of guests, both familiar and new to the organization, to learn more about its 
programs and creative spaces. Guided tours walked guests through what they had to offer, 
while hot food was served outside throughout the evening.

JOSHUA DRAKES PHOTOS

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

County increases price for garbage bag tags, revenue to reach $150,000
It will cost Dufferin County residents 

more to put an extra bag of trash at the curb 
on garbage day, when the refuse is collected 
from their respective neighbourhoods.

Users of the collection system were per-
mitted one bag of non-recyclable, non-com-
postable garbage each week. To enable the 
collection of a second black bag or third, 
and more, required a purchased tag that 
would be placed on each extra bag to cover 
collection costs.

Those $2 bag tags you’d pick up at a gro-
cery store or another vendor will now cost 
you $3.

Councillor Darren White, who is also Mel-
ancthon’s mayor and a former county war-
den, said he believes the bag tag rates should 
remain as they are.

“I don’t think it should be increased at the 
moment for any number of reasons,” White 

said. “One (reason) is the economy.”
He said it may be something to consider 

in the future.
“But right now is not the time to do it,” 

White said.
A total of 52,903 bag tags were sold 

throughout 2025 by vendors and the county. 
By increasing the garbage bag tag fee, the 
number of bag tags sold per year may de-
crease if residents and program users decide 
to further sort their garbage and use diver-
sion programs rather than purchase bag tags 
for additional garbage bags.

As you would in the ever-constant effort 
to stretch a buck and save money.

The actual bag tag revenue has been 
around $100,000 per year, which would in-
crease to about $150,000 in revenue with an 
increase to the bag tag fee, according to a 
staff report to county council for its June 25 
meeting.

“Increased garbage bag tag revenues 

would help offset more costs of the waste 
services programs,” according to the report. 
“By increasing the price per bag tag, it may 
also encourage some program users to prop-
erly sort their garbage so they don’t need an 
extra bag.”

And that would ultimately cut down on 
the number of extra bags generated. All the 
non-reusable trash has to go somewhere.

The county’s bag tag fee has not been re-
viewed since it was imposed upon munici-
palities in 2013.

Coun. Todd Taylor, Orangeville’s depu-
ty mayor, said it is time the rates were in-
creased. It’s silly, he said, that the county 
hasn’t done anything in that regard since 
2013.

“It’s absolutely asinine and it’s irresponsi-
ble,” Taylor said of the notion not to increase 
a tag price.

Coun. Philip Rentsch, Grand Valley’s dep-

uty mayor, said inflation affects consumers 
and service providers.

“You have to take a big jump at some point 
in time,” he said.

Scott Burns, the county’s public works di-
rector, said the setup is adequately enforced 
and agreed with Taylor and Rentsch that the 
fees haven’t kept up with the cost of running 
the system.

“This (tag price increase) is only for addi-
tional bags,” Burns said.

Coun. Janet Horner, Mulmur’s mayor, said 
the research is clear. More people will ad-
vance recycling efforts if garbage disposal 
costs more.

“The more money it costs you to dispose 
of your garbage, the more you try to do other 
things,” she said.

“It seems the general consensus around 
the table is to increase (price),” said Warden 
Lisa Post, Orangeville’s mayor. 

Written By JAMES MATTHEWS

Dufferin Film Festival announces diverse 
Canadian short film lineup for 2026

The Dufferin Film Festival (DFF) has un-
veiled its 2026 film lineup, with a three-day 
program running Aug. 14 to 16 in Orangeville.

The lineup features 19 Canadian short 
films spanning documentary, drama, come-
dy, horror and animation, and coming-of-age 
filmmaking, highlighting diverse voices and 
storytelling approaches.

The films delve into themes of identity, 
friendship, grief, family, belonging, memo-
ry, cultural heritage, resilience and person-
al transformation. The 2026 program spans 
whimsical animated adventures, powerful 
documentaries, psychological thrillers and 
heartfelt dramas, reflecting the depth and di-
versity of Canadian storytelling.

“This year’s selections showcase an in-
credible range of voices, perspectives, and 
creative approaches. Each film offers au-
diences a unique window into the stories, 
experiences, and imaginations that make 
Canadian cinema so vibrant,” said Marcus 
Feher, jury chair and film programmer.

Organizers say the festival remains com-
mitted to showcasing exceptional Canadian 
talent and connecting audiences through 
meaningful cinematic experiences.

“We are thrilled to welcome filmmakers 
from across the country, as well as local film-
makers to the selection of films for Dufferin 
Film Festival 2026,” said Kelly McDowell, 
festival director and founder of DFF.

Details on additional programming, in-
cluding workshops, networking events, film-
maker Q&As and special events, will be re-
leased in the coming weeks.

To view the full lineup and scheule, visit: 
dufferinfilmfest.com/films

Written By SAM ODROWSKI
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If you have ever received bad customer 
service in a store, business, or any organi-
zation, you will probably remember it.

Customer service has a huge impact 
on everyone and affects a person’s deci-
sion to return to a place of business, � nd 
somewhere else to shop, or even how 
they treat employees when they return to 
a service-type establishment.

A few years ago, I was at an event in a 
rural area of Dufferin County.

At the end of the event, as everyone 
was returning to their cars, one woman 
was walking around and greeting people. 
I had no idea who she was.

She came up to me with a big smile on 
her face and introduced herself as the 
NDP candidate in the upcoming federal 
election for that riding.

I was pleasant, said it was nice to meet 
her, shook her hand, then explained that I 
actually lived in another riding.

Her smile disappeared, she gave me 
a look of disgust, dismissed me with a 
wave of her hand, and said, “Then go vote 
there,” before turning her back on me and 
walking away.

It doesn’t take a political assistant or 
advisor to know the proper thing to say, 
which would have been something like 
“Well, I hope you consider voting NDP 
where you live.”

Instead, this nasty woman just left a bad 

impression of both herself and her politi-
cal party.

No, she didn’t win the election.
When I was � rst looking for a house to 

buy where I now live, I saw a ‘for sale’ sign 
in front of a property that looked pretty 
nice. I wrote down the name of the real 
estate company and the name of the real-
tor on the sign.

The next day, I called him to inquire 
about the home.

When I mentioned the property address, 
the realtor said, in a mocking tone, “Are 
you kidding? I sold that place the day 
after it went on the market.”

He then went on to imply that, appar-
ently, I wasn’t too knowledgeable about 
the local market, again in a mocking tone.

When I hung up the phone, the only 
thing I thought was, “This guy must be 
the stupidest real estate guy in the world.”

It was obvious I was looking for prop-
erty.

If he had any brains at all, he should 
have explained that this property was 
sold; however, he had other listings he 
could show me and should have asked 
what I was looking for.

Instead, he lost a potential customer, a 
potential sale, and the chance that I would 
refer him to anyone else I knew who was 
looking to buy a home.

There used to be a small, old-school 

gas station where I live that was run-
down. It went through several owners 
over the years.

It was the type of station where they 
pumped the gas for you.

It was bought by a new guy with a surly 
attitude. I don’t understand why such an 
angry, rude guy would place himself in a 
customer service environment.

Once, when buying gas, I told him what I 
wanted, and he tried reaching through the 
car window to snatch the bills out of my 
hand while I was still taking them from my 
wallet, before he even pumped the gas.

I instinctively pulled back, reacting with 
a degree of alarm.

His response was a surly, “Next time 
you come here, you pay before you get 
the gas.”

I believe my response was an expletive 
directed right at him, and me telling him 
there won’t be a next time because the 
ESSO down the street provided better 
service.

Sure enough, within a couple of months, 
he was out of business, and the gas sta-
tion was sold, again.

So many people had a bad experience 
just buying gas there; no one in town 
would patronize that station.

On the � ip side, there is a local furniture 
and appliance store in town that also has 
another store selling mattresses.

I needed a new 
mattress and went 
in to speak to the 
salesperson. She was 
friendly, knowledge-
able, and did not try 
to put any pressure on me to buy a more 
expensive mattress.

When they delivered my new mattress, 
a woman with a clipboard was riding 
along with the delivery crew. I guess she 
was just monitoring deliveries.

As I was speaking to her in the drive-
way, the delivery team removed the old 
mattress and had the new one in place in 
only a few minutes. It was fast, friendly, 
and very convenient.

I was also in the market for new appli-
ances, so I decided to try their appliance 
store.

I spoke to the salesperson. He asked 
me what exactly I was looking for.

He showed me a few models in the 
price range and size I needed. Again, no 
pressure, no double talk, just an honest 
approach to selling me what I needed.

Guess where I am buying several thou-
sand dollars’ worth of new appliances?

Customers are what keep a business 
running.

It only makes sense to treat your cus-
tomers with dignity and honesty and pro-
vide a pleasant experience. 

Customer service BRIAN LOCKHART
FROM THE SECOND ROW

Bad things happen, and some of them 
are nobody’s fault. Big earthquakes in 
Venezuela are about a century apart 
(1812, 1902, 2026), so you can’t blame the 
planners and the politicians for not being 
well prepared for this one. How high a pri-
ority should they have given to an event 
that will kill a few thousand people once a 
century in a country of 28 million people?

Besides, the only thing you can do to 
‘prepare’ for earthquakes is to reinforce 
your buildings and infrastructure, and 
Venezuela couldn’t afford to do that. Half 
the population lives below the poverty 
level. True, they are poor mainly because 
the regime is corrupt and incompetent, 
but even a better regime would spend 
its money on anti-poverty measures, not 
earthquakes.

So no shame there – but there’s plenty 
of blame to share for the regime’s fail-
ure to respond quickly and effectively 

to the aftermath of the twin earthquakes 
only one minute apart. The chief threat in 
earthquakes is always collapsing build-
ings, and anybody who is still trapped 
under the wreckage after three days is 
almost certainly dead.

In Venezuela, that is probably sev-
eral thousand people by now, and their 
bereaved relatives and friends will be 
keenly aware that in many devastated 
areas the state emergency services were 
conspicuously absent. Ambulances usu-
ally showed up, but there were no army 
teams with heavy machinery to dig out the 
trapped survivors. The regime has shown 
it is useless.

The country’s new US masters have 
not covered themselves with glory either. 
“It’ll be big, it’ll be fast, and it’ll be effec-
tive,” US Secretary of State Marco Rubio 
said of the forthcoming American aid, and 
Washington committed $150 million to the 

task of recovery and rebuilding, but most 
of the foreign crews arriving in Caracas 
were not American.

The US Agency for International Devel-
opment (USAID), once the largest funding 
agency for humanitarian and development 
assistance worldwide, would have had 
its staff in Venezuela within hours of the 
earthquakes, assessing needs and set-
ting the wheels in motion. But Trump dis-
mantled USAID a year ago, and nothing 
has taken its place.

If Venezuela is now really a US protec-
torate, as President Donald Trump claims, 
then he is doing a very poor job of pro-
tecting it. The US government may have 
offered $150 million in aid for Venezuela 
in this emergency, but it has also sold at 
least $8 billion of Venezuelan oil since it 
took control of the country’s oil industry.

The only of� cial statement about where 
that money ends up is Trump’s claim that 
it will be “used to bene� t the people of 
Venezuela and the United States” – but 
not necessarily in that order. The money 
is certainly all passing through American 
hands – � rst to a bank in Qatar, then to 
who knows where? – and it would be sur-
prising if a lot of it did not stick to those 
hands.

Venezuelans have grown cynical about 
their own sub-Marxist ‘Chavista’ regime 
over the years, and they have always 
been skeptical about the intentions of the 
United States, but so far they have tacitly 
accepted the weird collaboration between 
Trump and Acting President Delcy Rodrí-
guez. After all, it could be worse.

For the nationalists, 
at least there are no 
American troops on 
the ground. For the 
quarter of the population who still sup-
port the regime, whether for ideological or 
sel� sh reasons, it is still in charge, even 
if obliged to respect Trump’s wishes and 
whims. And for everybody else, there is 
peace and the distant hope of a return 
to the country’s former democracy and 
prosperity.

But not under the current manage-
ment. This is a forced and unhappy alli-
ance between two hostile organizations, 
neither of which cares about the welfare 
of ordinary Venezuelans, and each has 
shown that it cannot be trusted to act in 
their interests.

It is six months since the ‘abduction’ of 
President Nicolas Maduro by American 
troops (polite journalists do not use the 
word ‘kidnapping’), and the deal between 
Trump and Rodríguez has faced very little 
challenge from the population. Perhaps 
they still thought Trump might be a liber-
ator. Perhaps they still feared the regime 
too much. But this disaster may change 
all that.

A popular movement against the regime 
that has so badly failed to cope with the 
aftermath of the earthquakes is a real 
possibility now, although by no means 
guaranteed. If that happens, the regime 
will have no option but to respond with 
force – and it is very hard to see Trump 
sending in US troops to save the Chavis-
tas. There could yet be a free Venezuela.

Venezuela: Things could change GWYNNE DYER
OUR WORLD TODAY
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COMMUNITY VOICES
Shelburne Food Bank continues to turn community support into meaningful action 

As we move out of the spring season, we 
have been reminded once again just how the 
Shelburne community continues to show up in 
support of the local food bank. Over the past 
few weeks, we have seen that support first-
hand through recent events that have helped 
raise both awareness and contributions for 
the work we do.

McHappy Day on May 6 was a great exam-
ple of community support. McDonald’s once 
again offered a portion of the day’s proceeds 
to support the food bank, and we were happy 
to have volunteers there throughout the day 
helping out. 

Several time slots were filled, and it was en-
couraging to see people willing to give their 
time, even for an hour, to support the cause. 
Events like this show how local businesses 
and community members can work together 
in a simple but meaningful way.

Also on May 6, the Freezer Fest event host-
ed by the Make It Sweet truck came to the 
food bank to serve ice cream to our and Fami-
ly Transition Place’s clients, along with volun-
teers. It was a nice way to add a bit of enjoy-
ment to the day, and everyone who attended 
appreciated it. Donations were also collected 
during the event, helping to support the food 
bank further. It was a great turnout and a re-
minder of how thoughtful events can have a 
positive impact on the community.

In addition to these events, we were for-
tunate to receive several generous donations 
from local businesses and organizations 
throughout May and June. On May 11, Giant 
Tiger donated $1,000 to the food bank. On 
May 20, the Orangeville & Shelburne Lions 
Club made a generous $4,000 contribution. 
The following day, Scotiabank celebrated the 

grand opening of its Shelburne branch with a 
$1,000 donation to the food bank. On June 12, 
TransAlta also contributed $1,000 in support 
of our work. These generous gifts help us con-
tinue providing essential food and services to 
individuals and families throughout our com-
munity.

Support like this helps us continue to pro-
vide food to individuals and families in our 
community who need it most. The need for 
our service is ongoing, and for many, the food 
bank has become an important part of get-
ting through difficult times. Community-driv-
en events like these play an important role 
in what we do. They remind people that the 
food bank is not just a place, but a network 
of people who care, with local businesses, 
volunteers and residents all working togeth-
er toward the same goal of giving back to the 
community.

The Shelburne Food Bank was also pleased 
to take part in the Compass Run for Food, 
held by the Compass Community Church at 
Island Lake Conservation Centre on June 13. 
Each year, this event has generously support-
ed our food bank through funds raised during 
the run. In return, we were happy to send vol-
unteers to help out and be part of the day, and 
it has always been a great way to stay connect-
ed with members in our community. 

This year, the food bank contributed to the 
event by handing out popsicles to participants. 
We are very grateful to Chapman’s Ice Cream 
for donating the popsicles for the event. Small 
contributions like this help make the day more 
enjoyable for participants and are a great ex-
ample of how businesses and community 
members continue to support the initiative!

The Compass Run is especially important 
as we move into the summer months. While 

many think of food banks as busiest during the 
winter, demand for support does not decrease 
as the weather gets warmer. Events like this 
help us continue to help without interruption.  

We are thankful for the continued support 
from individuals, businesses, and volunteers 
who contribute in so many different ways. 
Whether it’s through attending events, mak-
ing donations or giving their time, every effort 
helps. It’s this kind of ongoing support that al-
lows us to keep serving the community week 
after week. 

We are grateful to everyone who took part 
in the COMPASS Run for Food or supported 
the food bank in any way they could. These 
events are not only helpful from a fundraising 
perspective, but also a great way to stay con-
nected to the community.

Thank you to our community for your on-
going support!

A COMMUNITY THAT CARES: Volunteers, supporters and clients take part in recent Shelburne Food Bank community events, including 
Freezer Fest with the Make It Sweet ice cream truck. Community events help raise awareness and support for the food bank’s ongoing 
work serving individuals and families.

CONTRIBUTED PHOTOS 

DCAFS to host virtual workshop for autistic children in preparation of summer camp

Dufferin Child and Family Services 
(DCAFS) is helping autistic children get 
ready for a successful summer camp expe-
rience through a free virtual workshop de-
signed to build confidence and reduce anxi-
ety before camp begins.

The online session, titled “Ready, Set, Go 
To Camp!” will take place on Tuesday, July 
8, from 6:30 to 8:30 p.m. The workshop is 
intended for families of autistic children 
and will provide practical strategies to help 
participants prepare for the transition into 
summer camp.

For many children, attending camp is an 

exciting opportunity to make new friends, 
develop independence and participate in ac-
tivities they may not experience during the 
school year. However, for autistic children, 
the unfamiliar routines, new environments 
and social situations that come with camp 
can also present unique challenges.

The workshop aims to help ease those 
concerns by giving children and their care-
givers tools to prepare ahead of time. Par-
ticipants will learn practical skills for nav-
igating daily camp routines, meeting new 
people, communicating with staff and peers, 
and participating in group activities. By in-
troducing these concepts before camp be-
gins, DCAFS hopes to reduce anxiety while 
increasing confidence and readiness for the 

experience.
The program is offered through DCAFS’s 

Behaviour Solutions program and is avail-
able free of charge to eligible families. Par-
ents and caregivers interested in participat-
ing are required to complete an online regis-
tration form that includes information about 
their child and autism diagnosis.

According to DCAFS, preparing children 
in advance can help create a smoother tran-
sition into camp, allowing them to focus on 
enjoying the experience rather than facing 

uncertainty. The organization also hopes the 
session will provide parents and caregivers 
with practical strategies they can use to sup-
port their children before and throughout 
the summer camp season.

Registration for the July 8 workshop is 
now open through the Dufferin Child and 
Family Services website. Families are en-
couraged to register in advance to secure a 
spot in the free virtual session.

For more information, go to: dcafs.on.ca/
event/ready-set-go-to-camp-6/

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

SUITES AVAILABLE!
Call today to schedule an 

in-person tour @ 
519-925-3746
ext 235

Studios Starting at $3,687 per month

Room Features:

• Private 2/3 piece bathroom

• Lounging area with kitchenette

• Call bell for your security

• Sprinklers and individual thermostats

• Connection to cable television

www.shelburnerh.ca
Studios Services:

• 24 hour staff. Exercise class, and pet
therapy

• Medication Management

• Therapy and nurse on site, CPR
trained staff

• Housekeeping, caretaking, laundry

• Daily menu offers two choices per meal

• Activity program calendar

southbridgecarehomes.com
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• 24 hour staff. Exercise class, and pet
therapy

• Medication Management

• Therapy and nurse on site, CPR
trained staff

• Housekeeping, caretaking, laundry

• Daily menu offers two choices per meal

• Activity program calendar

southbridgecarehomes.com

Studios starting at 
$3,687 per month
Room Features: 

• Private 2/3 piece bathroom

• Lounging area with kitchenette

• Call bell for your security

•  Sprinklers and individual 

thermostats

• Connection to cable television

southbridgecarehomes.com 

Studios Services: 
•  24 hour staff. Exercise class, 

and pet therapy

• Medication Management

•  Therapy and nurse on site, 

CPR trained staff

• Housekeeping, caretaking, laundry

•  Daily menu offers two

choices per meal

• Activity program calendar

SUITES SUITES 
AVAILABLE!AVAILABLE!
Call today to schedule an 
in-person tour at

519-925-3746 ext 235519-925-3746 ext 235

www.shelburnerh.cawww.shelburnerh.ca

Shelburne 
DOWNTOWN DENTAL 

Comprehensive 
Exam, Cleaning & X-Rays
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CANADIAN DENTAL 
CARE PLAN (CDCP)
Need Help? We Can Guide You!

CONTACT US TODAY
(226) 615-2072

125 Main Street W. Shelburne, ON 
info@shelburnedowntowndental.com

BOOK ONLINE INSTANTLY
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Team: MANSFIELD CUBS 
U14 REP A/AA
POSITION:
PITCHER/RIGHT FIELD

ATHLETE OF THE
WEEK

Team: MANSFIELD CUBS 

ATHLETE

800 OJIBWAY ROAD, SHELBURNE  •  LOCALLY OWNED AND OPERATED

JARED MARSHALL
“I like the community, the people, it’s a fun 
sport to play and it gets my mind off 
things,” said Centre Dufferin District High 
School Royals defenceman, Jared 
Marshall, of why he likes playing hockey.
Playing the game since the Mite level, 
Jared brings a lot of experience to 
his team.
Jared is a well rounded athlete.
When he’s not on the ice, he plays high 
school rugby, and baseball with the 
Mansfield Junior Cubs during the summer.

Team: CENTRE 
DUFFERIN DISTRICT 
HIGH SCHOOL ROYALS 
BOYS HOCKEY
position: DEFENCE

ATHLETE OF THE
WEEK

800 Ojibway Road, Shelburne, L9V 3X9

We will remember them
800 OJIBWAY ROAD, SHELBURNE  •   LOCALLY OWNED AND OPERATED

i’m lovin’ it

FINN ARMATAGE
“I like playing with my teammates and having 
fun,” said Mansfi eld Cubs U14 rep player 
Finn Armatage of why he likes playing 
baseball. I like being outside and getting 
fresh air and hitting the ball. Our team is 
really good, we have good bonding together. 
Everyone on the team has something to do.”

When he’s not on the diamond, Finn spends 
the winters playing hockey with the North 
Centre Predators in Rama. 

Third inning costs Mans� eld Cubs in recent game against Cardinals
The third inning of the Mans� eld Cubs’ 

game against the Caledon Cardinals proved 
costly for the Cubs in their Wednesday, June 
24, game on the diamond in Mans� eld.

Cody Bryan started off on the mound for 
Mans� eld in Wednesday’s contest.

After scoring a single run in the � rst inning, 
the Caledon team came alive in the third in-
ning and got the bats moving to score 9 runs 
to take command of the game.

That included back-to-back single home 
runs from Ben Larsen and Dalton Cooke.

The Cubs responded with their next at-bat, 
but couldn’t make up the runs to challenge 
the lead.

Starting off, Tyler Sawyers singled to get 
on base. That was followed by another single 
from Dale Critchley.

A single from Ben Nicholson put two Cubs 
men on base.

Another hit brought in the � rst Cubs run of 
the night. A throw on a stolen base allowed 
another Cubs runner to score.

The inning � nished with singles from 
Jackson Burek and Tyler Sawyers, but they 
couldn’t capitalize, and the inning ended on a 
tag at second base.

At the end of the game, the Cardinals left 
the � eld with a 19-7 win.

The defending champion New Lowell 
Knights remain in � rst place in the NDBL se-
nior division standings with a 10-1 record and 
21 points.

The Orillia Majors are in second place, 
followed by the Ivy Rangers, Owen Sound 
Baysox, and the Barrie Angels.

The Cubs will be hosting the North Duffer-
in Baseball League (NDBL) All-Star Games on 
Sunday, July 5, at Mans� eld Community Park.

The senior game will get underway at 1 
p.m., followed by the junior game at 4 p.m.

The Cubs have two road games before re-
turning to their home � eld.

They will be up against the Clarksburg 
Blues on the diamond in Mans� eld on 
Wednesday, July 8.

Game time is 6:30 p.m.

HIGH-FLYING TAG: Mansfi eld Cubs short-
stop Ben Nicholson makes a fl ying tag after 
catching a wild throw during the third inning 
of the Cubs’ game against the Caledon Car-
dinals on Wednesday, June 24, on the dia-
mond in Mansfi eld. The Cubs gave up a 19-7 
loss in this game. 

BRIAN LOCKHART PHOTO

Written By BRIAN LOCKHART

North Dufferin Baseball League’s all-star games happening this weekend
It will be a chance to see some of the 

best baseball players in the region when 
the Mans� eld Cubs host the North Dufferin 
Baseball League All-Star Game on the dia-
mond in Mans� eld this weekend.

The annual event features a senior game 
with players from all the league’s senior 
teams, followed by a junior contest with 
two full rosters.

The All-Star Game has been part of the 
NDBL tradition since its introduction in 
1963.

For the senior division, there will be a 
nine-inning game between the North Duf-
ferin All-Stars and the current defending se-

nior champions – the New Lowell Knights.
Last season, the New Lowell Knights won 

the Strother Cup and will be the team to 
beat in this year’s All-Star event.

This format was last used in 1986.
It will be a fun game to watch to see if the 

All-Star team can gel as a unit for a single 
game and give the Knights a real challenge.

Select players from the other 11 senior 
teams will be on the All-Star team roster for 
the game.

Scott Anderson from the Lisle Astros will 
be doing coaching duties for the senior All-
Star team.

For the junior division, there will be a 
seven-inning game. The junior clubs have 
been divided into two teams, with players 

from each team on both, so this game will 
pit regular-season teammates against each 
other.

The junior game is a lot of fun because 
of the mix of players; you never know what 
could happen.

There is free admission to watch the 
games, and it will be an enjoyable day for 
baseball fans to watch some exciting games 
and socialize at the park.

There will be a barbecue, snacks, and 
cold drinks available.

The North Dufferin Baseball League All-
Star Game will take place on Sunday, July 5, 
at Mans� eld Community Park.

The senior game will get underway at 1 
p.m., followed by the junior game at 4 p.m.

Written By BRIAN LOCKHART

INCHES FROM HOME: There is plenty of action on local baseball diamonds as the 
schedules head into the summer. The Shelburne Baseball League had games at all 
the diamonds at Hyland Park on Tuesday, June 23. A player is out at home by just a 
second during a Senior Mix game between Team C and Team A.

BRIAN LOCKHART PHOTO

PLEASE RECYCLE
THIS NEWSPAPER!



THE SHELBURNE FREE PRESS | THURSDAY, JULY 2, 2026 7

Edgar came to us from roaming wild in the 
countryside. He’s come a long way and is 
now such a sweet love bug who craves his 
pets and Temptations these days! He is  
looking for a peaceful loving home he can 
� nally call his own and adjust to living life 
as a well deserved spoiled kitty! 

Adoption price: $275

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Edgar

adopt
a cat

Shelburne reports increased planning ef� ciency through Asset Management Plan

The Town of Shelburne is making greater 
use of its Asset Management Plan as a key 
decision-making tool, with the document 
now helping guide everything from budget-
ing and long-term � nancial planning to in-
frastructure maintenance and capital invest-
ment.

Council received its � rst Annual Asset 
Management Review during its June 22 
meeting. The annual review outlines how the 
plan has been incorporated into municipal 
operations over the past year while identify-
ing areas for continued improvement.

According to the report, the Asset Man-
agement Plan has become increasingly inte-
grated into the town’s day-to-day operations 
and long-term planning.

Town staff said the plan played an import-
ant role in developing the Town’s 2025-2034 

Long-Term Financial Plan and the 2026 mu-
nicipal budget by identifying when infra-
structure will require maintenance, rehabili-
tation or replacement and helping determine 
future capital spending priorities.

The Asset Management Plan is Shelburne’s 
long-term roadmap for managing and main-
taining municipal infrastructure. It tracks 
the condition, value and expected lifespan of 
assets such as roads, sidewalks, water and 
wastewater systems, buildings, vehicles and 
equipment, helping staff determine when re-
pairs or replacements will be needed.

The plan guides budgeting and long-term 
� nancial planning, enabling infrastructure 
to be maintained cost-effectively while con-
tinuing to provide reliable services to res-
idents. In total, Shelburne maintains over 
$163 million worth of assets, based on 2024 
estimates. Wastewater, water and roads are 
the most expensive assets to maintain and 
replace.

The report also notes that municipal de-
partments are increasingly relying on the 
Asset Management Plan as a reference for 
information such as asset inventories, ex-
pected maintenance schedules, and lifecycle 
costs.

Town staff say this has led to more consis-
tent planning across departments and better 
coordination when making decisions about 
infrastructure investments.

Beyond budgeting, the plan also supports 
external reporting requirements, including 
annual updates to current replacement val-
ues submitted through the Ontario Commu-
nity Infrastructure Fund, and improves con-
sistency in how municipal assets are valued.

The review highlights several improve-
ments made over the past year to strengthen 
the Town’s asset management practices.

These include linking municipal assets to 
the Town’s geographic information system 
(GIS), which helps re� ne how assets are or-

ganized in the inventory and increases the 
accuracy of infrastructure data.

Despite the progress, the report acknowl-
edges that challenges remain.

Staff continue working to improve the 
quality and consistency of asset data, par-
ticularly replacement values and condition 
assessments. Rising construction costs, in-
� ation, changing service demands and mar-
ket conditions can also affect the timing of 
planned infrastructure work.

To address those challenges, the Town 
said it will continue to use the annual budget 
process and its Long-Term Financial Plan to 
regularly review and adjust infrastructure 
priorities, while keeping the Asset Manage-
ment Plan at the centre of decision-making.

That approach is intended to provide � ex-
ibility for unexpected infrastructure needs 
while ensuring investments remain focused 
on maintaining reliable municipal services 
and protecting critical public assets.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Headwaters breaks record: Over $700,000 raised at 2026 Headwaters Golf Classic

The 2026 Headwaters Golf Classic raised 
$703,500 following a record-setting year 
in which the tournament expanded to two 
courses and nearly doubled participation.

The annual fundraiser, held in support 
of Headwaters Health Care Foundation 
(HHCF), sold out with 240 golfers at TPC 
Toronto at Osprey Valley on June 22. The 
tournament brought together community 
leaders, donors, sponsors, and volunteers 
for an unforgettable day of philanthropy 
and friendly competition.

“Expanding the Headwaters Golf Classic 
to two courses was an ambitious goal, but 
one our committee embraced wholeheart-
edly,” said event co-chair Joan Waechter.

“The level of dedication, creativity, and 
teamwork from this incredible group made 
what could have been a complex undertak-
ing feel seamless.”

Waechter continued, “Seeing our com-
munity come together in such a powerful 
way and achieving this level of impact is 
something we are all deeply proud of.”

The Headwaters Golf Classic remains 
one of HHCF’s key fundraising events. This 
year’s proceeds will support priority needs, 
including the early stages of the Emergen-
cy Department expansion and renovation, 
a project aimed at improving care for the 
region’s growing population.

The tournament featured on-course acti-
vations, food and beverage stations and a 
range of interactive challenges. The event 
concluded with a cocktail reception that 
included a silent auction, live auction, and 
Fund-a-Need campaign.

The Fund-a-Need segment was highlight-
ed by three leadership gifts of $100,000 

each, which helped drive the event’s overall 
fundraising total.

Event co-chair Doug Warrington noted 
his appreciation for the many local busi-
nesses that provided funding to ensure its 
success.

“The success of this year’s Golf Classic 
simply would not have been possible with-
out the incredible support of our sponsors,” 
he said. “Their generosity and commitment 
allowed us to expand to two courses and el-
evate every aspect of the day. We are deep-
ly grateful for their partnership, and for the 
many organizations who continue to invest 
in the health of our community in such a 
meaningful way.”

The 2026 Headwaters Golf Classic was 
supported by a range of presenting, event 
and contest sponsors.

Presenting sponsors were Crewson In-
surance & Dufferin Mutual (North Course 
sponsor) and TPC Toronto at Osprey Val-
ley. Melrose Paving Co. Ltd. sponsored the 
cocktail reception.

Eagle sponsors included Turtle Creek 
Asset Management, Scotia Wealth Man-
agement and Shelburne Home Hardware 
Building Centre.

Birdie sponsors were E. Hofmann Plas-
tics, while Nortex Roo� ng served as the 
golfer’s gift sponsor. Vehicle sponsors in-
cluded Jaguar Land Rover Brampton, Mac-
Master Buick GMC, Orangeville Honda and 
Royal Chevrolet Cadillac.

Flynn Group of Companies sponsored the 
halfway house, while Toitures Trois Étoiles 
was the Caesar cart sponsor. Groupe Ray-
mond sponsored the golf balls.

On-course challenge sponsors included 
Chartwell Retirement Residences, Hockley 
Valley Brewing Company, Lawrences Law-

yers, Paci� c Paving Ltd. and SDI Canada. 
Paci� c Paving Ltd. also sponsored break-
fast.

Caledon Build sponsored Nick Taylor’s 
72-foot putt contest.

“The success of the 2026 Headwaters 
Golf Classic highlights the power of com-
munity-driven philanthropy and reinforces 
the critical role donor support plays in ad-
vancing healthcare in our community,” said 
HHCF.

RECORD RESULTS: The 2026 Headwaters 
Golf Classic raised a record $703,500 for the 
Headwaters Health Care Foundation during 
its sold-out tournament at TPC Toronto at 
Osprey Valley on June 22. The proceeds 
will support priority needs at Headwaters 
Health Care Centre, including the early stag-
es of the emergency department expansion 
and renovation.

CONTRIBUTED PHOTO

Written By SAM ODROWSKI

Take precautions during hot weather says 
Wellington-Dufferin-Guelph Public Health

Residents across the region are being re-
minded to take precautions, as Environment 
and Climate Change Canada has issued an 
Orange-level alert indicating a prolonged 
heat wave that may persist throughout the 
week.

Wellington-Dufferin-Guelph Public Health 
(WDGPH) issued a statement on Monday, 
June 29, asking residents to protect them-
selves from the heat and watch for signs of 
heat-related illness.

“High summer temperatures can lead to 
serious health concerns like heat exhaustion 
and heat stroke, which can be life-threaten-
ing,” said Dr. Nicola Mercer, Medical Of� cer 
of Health and CEO of WDGPH. “It’s import-
ant to check in regularly with family, friends 
and neighbours – especially the elderly, those 
with infants and young children, those with 
chronic health conditions and those who live 
alone – to make sure they are staying cool 
and well-hydrated.”

Increased health risks are associated 
with prolonged heat exposure, especially 
when overnight temperatures remain high, 
and people have limited opportunity to cool 
down.

“Air quality can also increase the risk of 
extreme heat, as air pollution is often higher 
on very hot days. Residents should regular-
ly check the Air Quality Health Index and 
Environment and Climate Change Canada 
weather alerts to protect themselves and 
their loved ones,” reads WDGPH’s statement.

Public health of� cials are encouraging 
residents to stay hydrated, seek out air-con-
ditioned spaces, limit strenuous outdoor 
activity, keep homes as cool as possible 
and never leave people or pets in parked 
vehicles. Residents can also use WDGPH’s 
ClimateSafe Map to locate cooling centres, 
drinking water, public washrooms, pools and 
splash pads.

Residents are also encouraged to check on 
family members, friends and neighbours who 
may be more vulnerable to extreme heat.

Written By SAM ODROWSKI NOW HIRING!
SCHOOL BUS AND CHARTERED DRIVERS

PART TIME OPPORTUNITIES IN
Orangeville, Shelburne, Grand Valley,  Mono, Melancthon and Mulmur

SCHOOL BUS DRIVERS NEEDED
Drive a School bus and make a difference in a child’s education.

SUPPLEMENT YOUR INCOME
Drive with purpose and earn more.

Join our team of school bus drivers and enjoy extra pay.

PROFESSIONAL TRAINING
Attridge Transportation Inc. is providing friendly training for steady part-

time bus drivers (and in some cases spare drivers).

Professional Experience not required.  
Vehicles are all automatic.

Attridge Transportation is an inclusive and accessible employer. We welcome a diverse range 
of candidates to apply for this position.  Including people with disabilities.  Accommodations 

are available on request for candidates taking part in all aspects of the selection process.

Call 1-888-749-1515 or Email  jobs@attridge.com
attridge.com

Supplement 
Your Income

APPLY  TODAY!

Free Training 
Now

519-941-8254

www.fixauto.com

NEED A

GIVE US A CALL

FIND US ONLINE

199 C-Line, Orangeville
(Across from the local OPP station)

BODY SHOP?
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APPROVALS:

PUBLICATIONS
NEW LISKEARD TEMISKAMING SPEAKER - WEDNESDAY,
SIOUX LOOKOUT BULLETIN, TWEED NEWS,
KENORA MINER AND NEWS, THUNDER BAY CHRONICLE JOURNAL, 
THUNDER BAY CHRONICLE JOURNAL, BELLEVILLE INTELLIGENCER,
BRANTFORD EXPOSITOR, BROCKVILLE RECORDER & TIMES,
CHATHAM DAILY NEWS, CORNWALL STANDARD FREEHOLDER,
KINGSTON WHIG STANDARD, LONDON FREE PRESS,
NATIONAL POST (ONTARIO), NORFOLK & TILLSONBURG NEWS, 
NORTH BAY NUGGET, OTTAWA CITIZEN, OWEN SOUND SUN TIMES,
SARNIA OBSERVER, SAULT STAR, SIMCOE REFORMER,
STRATFORD BEACON HERALD, SUDBURY STAR,
TIMMINS DAILY PRESS, WINDSOR STAR,
WOODSTOCK SENTINAL REVIEW

Answer the call.
Volunteer with Ontario Corps.

Answer the call.
Volunteer with Ontario Corps.

Sign up at
ontario.ca/OntarioCorps
Paid for by the Government of Ontario
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Dufferin County paramedics extend contract with local hospital

The Dufferin County Paramedic Service 
added two additional months to its contract 
with Headwaters Health Care Centre.

The land ambulance service delivery con-
tract between the county and the hospital in 
Orangeville was extended until Aug. 31.

Gary Staples, the county’s chief paramedic, 
said a significant review of the existing con-
tract was required. The current contract was 

extended by two months to allow for the sum-
mer Dog Days to pass and to allow the coun-
ty to forward the new contract for insurance 
and legal consultation.

“We are just trying to finalize that,” Staples 
said.

Councillor Todd Taylor, Orangeville’s depu-
ty mayor, asked if the current upper-tier coun-
cil could have a voice on the matter, given the 
October municipal elections and new terms in 
the offing for municipal and county councils.

Michelle Dunne, the county’s clerk, said 

CAO Antonietta Minichillo has the authority 
to sign cheques.

“If we are in lame duck, it’s just anything 
over $50,000 which this would apply to,” 
Dunne said.

A lame duck period in Ontario municipal 
politics refers to a timespan from the nomi-
nation deadline to election day. Legislation 
prevents a council from taking actions at 
that time that might have bearing on the new 
council’s role in making decisions. Lame duck 
also refers to the period between election day 

and the new council’s term beginning.
The percentage of councillors who ink 

their names to ballots also has a bearing on 
the lame duck declaration.

In a lame duck period, a council is restrict-
ed from the appointment or removal of munic-
ipal officers, hiring or dismissing employees, 
disposing of any real or personal property 
of the municipality with a value greater than 
$50,000, and spending or incurring expenses 
more than $50,000 that haven’t been budgeted 
that year.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

THE SHOW GOES ON: Thanks to a clearing of the weather, the Greenwood Park Canada 
Day celebration got started at 7 p.m. on July 1. Attendees sang O Canada, and members of 
the Shelburne Legion blessed the Canadian flag. Guests could enjoy live music, hot food 
and family-friendly activities, ending in a firework display. (Middle bottom) Earlier in the 
day, The Royal Canadian Legion Shelburne Branch celebrated the day with a Canada Day 
BBQ for members of the community to enjoy.

JOSHUA DRAKES PHOTOS
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CLASSIFIEDS
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classifi ed cut-off time is 12 pm Tuesday

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

JULY 10TH – SUMMER SHOWCASE:  
THE TOOLS & EQUIPMENT ONLINE AUCTION 

** Put your tools to work **

PREVIEW & PICKUP AT OUR HOME OFFICE BASE - 438280 4TH LN, MELANCTHON  
(just north of Shelburne).

We’re known for our competitive rate and extremely low 5% Buyer’s Premium with a $400 cap. 
Features: MF 6490 tractor; MF 298 tractor; MH 33 tractors; 
MH 333 row crop tractor; Int B250 tractor; DMC rotary grain 
cleaner; Morris TD-81 13 ft disc; 2007 Lincoln Town Car; 1993 
Chrysler LeBaron; 08 Nissan Xterra; Yard-Man Lawn tractor; 
Myacuc Ag GPS; Chicago metal brake; MC 10-28 snowblower; 
Stihl trimmer; GMC S330 rigid inflatable boat w/ motor & trailer; 
Yamaha BR250 snowmobile; Fantastic fiberglass boat w/ 40 HP 
motor & trailer; bale wagon; Dynamark mulch maker; Columbia 
85026pc snowblower; Shed-in-a-box; solar panels; 5 ft stainless 
steel tank; Shok ATV (new); Shok mountain & E bikes (new); 
Material buckets; bale spear; Magnum Gold 4000 hot water 
pressure washer; mobility scooter (new); qty new equipment 
batteries; rolling tool chests; qty power & hand tools (many 
nib) (qty of Snap-On); milling tools & vises; air compressors; 
hyd lift; welders; chainsaws; ladders; skid load of flooring; motorcycle helmets; qty bikes; garden 
tools; outdoor propane fireplace; Weber smoker (as new); summer & winter tires; storage lockers & 
cabinets; qty shop benches; CNC machining components; HPS transformer; hyd power unit; water 
pumps (new); VFD inverters; Siemens power module; bridge crane beams; 10 ft trailer ramp.

AUCTIONS

HOME RENOVATIONS

HOME RENOVATIONS - Kitchen/Bathrooms: tiles/wood/
vinyl fl oors: plumbing / painting / stain / drywall: outdoor 
repairs – fences, decks. Call Alex at 519-938-7727.

HOME SERVICES

STOP WASTING 
MONEY THROUGH 

YOUR ROOF!!

The problem isn’t your HVAC 
system it’s your insulation!!

Save up to 20% 
with topped up attic 

insulation

Call for Free Estimate
437-898-3875

References Available

ARTICLES WANTED

BUYING VINYL RECORDS - STEREO – 45’s - Cash 
for antiques and collectibles-stamp-coins. Call James at 416-
569-9976.  

Advertise your 
yard
SALE

WITH US 
and reach 

local 
readers

$15 FOR 2 CONSECUTIVE ISSUES OF THE 
SHELBURNE FREE PRESS FOR (tax inc. / 30 words)

call or email us to reserve your spot
519 925 2832   • debBIE@lpcmedia.ca

DO YOU NEED TO CLEAR YOUR CLUTTER?

ADVERTISING 
LOCALLY WORKS!

Call Debbie at 519-925-2832 to book your ad

LIVE AUCTION SALE 
for the estate of Doug Eveleigh   

Saturday July 4th, 10:00 a.m.
312513  Hwy 6, Durham, ON — From the town of Durham, come south on Hwy 6 for 9.1km to sale on East 

side of the road  OR  From Mount Forest, come north on Hwy 6 for 14.3km to sale.
** PARKING ON SITE**   

Auctioneers: Kevin McArthur (519) 942-0264    Scott Bessey (519) 843-5083
Email: mcarthurbessey@gmail.com

www.theauctionadvertiser.com/KMcArthur - full listing & photos

Tractors/Combine: JD 5203 tractor, 2WD, canopy, 1 remote, 240hrs; JD 2130 tractor, W521 JD 
loader(new), cab, 1 remote, 6ft material bucket (new); Cub Cadet LTX-1142SE hydrostatic lawn mower, 42in 
cut; JD 3300 combine - not running. Truck: 2014 Chevy Silverado, 2WD, box liner, cloth interior, 4.3L V6, 
red, certified, 9200km. Mach/Equip: JD 450 seed drill, 17 run, fert, grass seed, grain, double disc, light 
kit, very good; Rock-O-Matic 546 stone picker; Smyth 12ft rock rake; Allied 6in x 34ft auger on transport, 
PTO drive; Ford 11.5ft tandem disc; Ford 14ft cultivator; 10ft packer & transport; 18ft pony harrows; Walco 
Whistler 5.5ft rotary mower; Agro Trend AT05DT dump trailer, 1 axle, grain door, 6ftx10ft, very good; 
Overum 3 furrow plow; Westfield 4in x 11ft auger, new motor; homemade 6ftx13ft trailer for equip moving; 
Martin undercarriage; JD manure spreader-for parts. Haying Equip: 9ft JD 1219 haybine, rubber rollers; JD 
327 square baler with thrower; NH  258, rolabar hay rake with dolly wheel; 7ft Enorossi BFS 210H sickle 
mower - very good; 20ft steel thrower wagon, needs floor; 30ft bale elevator; lots to see. Shop/Farm Rel:  
Wallenstein BX60 3pth PTO woodchipper; yard trailer; lawn sweeper; floor model drill press; 8in bench 
grinder; table saw; Delta band saw; jointer; belt sander; pressure washer; (3)bags insulation: aluminum ext 
ladder; (2)aluminum step ladders; jet pump & tank; Stihl FS 250 grass trimmer; Ariens 11528 LE, 28in walk 
behind snowblower; (2)push mowers; milk house heater; work cloths; & more. Household Items (almost all 
new or like new).
Lunch Booth & Washroom Available                       Preview: Friday July 3, 1-6pm
Terms & Conditions: Cash or Cheque with proper I.D. on day of sale. Owner and/or Auctioneer will not be 
held responsible for accident or loss on day of sale. All items are sold “As Is”. All verbal announcements 
on day of sale take precedence over written ads.
Items Information please call: Ken Rowe (519) 362-3499

REMINDER

FOR SALE

6500 GENERATOR - Generator for sale, excellent condition. 
Call for more info: 519 278 6499.

VEHICLES WANTED

SCRAP CAR DISPOSAL – CASH PAID for Cars, Trucks, 
Vans – Big or Small. Call Joe at 647-294-2796.

RESIDENTIAL SERVICES & REPAIRS

HANDYMAN SERVICES - Providing an extra pair of help-
ing hands in the Orangeville area. No job too big or too small. 
One man and a truck services along with residential seasonal 
lawn maintenance also available. All jobs welcome. $25/hr. 
Call 519-447-7550.

SCRAP CARS

We Pay $300 - $20,000*
*some conditions apply

$$$ TOP CASH $$$
For Unwanted CARS,

VANS, TRUCKS & SUV’S

FREE TOW in 2 HRS
Open Saturday & Sunday 

942-880-8300

SCRAP CARS CALL ME

Porsche 356/911/912, 
Jaguar E-Type or XKE. Tell me what you have, 

I love old classics especially German, British and Muscle Cars. 
Whether it’s been in the barn for 25 years, or your pride 

and joy that is fully restored. I’ll pay CASH. 

Call David 

905-367-7217

I WANT YOUR OLD CAR!

WANTED
CAR COLLECTOR SEARCHING

416-802-9999

WANTED

ADVERTISING LOCALLY WORKS!
Call Debbie to book your Classifi ed 

ad at 519-925-2832 or email 
debbie@lpcmedia.ca

LIVE AUCTION SALE 
for the estate of Joe Kingdon    
Saturday July 11th, 10:00 a.m.

5482 Wellington Rd 29, Guelph, ON — From the city of Guelph, take Eramosa Rd (Wellington 124) north 
east 4.7 km to Wellington Rd 29 (stop lights). Turn & go north 1.5km to sale on west side of road OR From 

Arthur, come south on Hwy 6 for 19.4km to St. Andrews St in Fergus, then left onto Gartshore, then right onto 
Belsyde Ave E (Wellington Rd 18), then turn left & go to Wellington Rd 29. Turn right & go 13.9 km to sale on 

west side of road.  **PARKING ON SITE/ROAD**     

Auctioneers: Kevin McArthur (519) 942-0264    Scott Bessey (519) 843-5083
Email: mcarthurbessey@gmail.com

www.theauctionadvertiser.com/KMcArthur - full listing & photos

Tractors, Skid Steer: Case IH 1494 loader(74L) tractor, 4x4, 1-remote;  Case 2090, cab, 2-remotes, 
4495hrs; Farmall 560, diesel, narrow front, set up for pulling, 1-remote; Case 1840 Uni-Loader skid-steer, 
5430hrs; Farmall 460, gas, narrow front, 1-remote; Farmall Super M, narrow front; Case SC - not running  
Trailer & 5th wheel Camper: 8ft x 18ft trailer, beaver tail & ramps, steel deck, tandem;  2010 Regal River 
29s, 5th wheel camper trailer, 8ftx32ft, 2 slides, awning, stored inside. Mach/Equip (A)Antique: (2)Killbros 
350 gravity wagons, hydr fert auger, tarp; Sunflower 9412, no-till drill, 15ft, 24 run, straight grain, light kit; 
Geo Smythe 32ft land roller; Wilrich 2800 20ft cultivator, tandem on frame, single on wing, finger harrows; 
Geo White 300 gal sprayer, 32ft boom; 8ft 2- auger snowblower, hydr chute; Howse 6ft rotary mower; 
DMI 11 shank chisel plow; John Deere 230 disc, 20ft, tandem on base, singles on wings; homemade dump 
trailer 7ft x 11ft, pto drive;  (2) 3 furrow drag plows (1 on rubber, 1 on steel) (A); MH 7F1 binder(A); Lobsinger 
Bros threshing machine 5016, 24 cyl, 36 body, on rubber, model Lion, 1950 (A); 8ft pull type cultivator 
(A). Shop/Farm Rel: Torches; tool boxes; floor jack; lg Anvil; 13” floor drill press; hand tools, chop saw, 
air comp, battery charger; Powermig Astro power 110 mig welder; Poulan Pro chainsaw; Husqvarna 257 
chainsaw; Stihl FS91R trimmer; multiple tractor weights - suitcase & wheel; log splitter; Snap-On 20.8x38 
duals; Champion 9000 generator, 7200W; & lots more here. HH: Dining room suite (table & 6 chairs, 
buffet, hutch); couch; kitchen table & chairs; TV & stand; writing desk; toy tractors; bedroom suite; (2) hope 
chests; ping pong table; Jett Power Flo air hockey table; wicker set (chair, love seat, coffee table); Robert 
Bateman print & additional household items.
Lunch Booth & Washroom Available                       Preview: Friday July 10, 1-6pm
NOTE: Good clean sale. All items have been well looked after.
Terms & Conditions: Cash or Cheque with proper I.D. on day of sale. Owner and/or Auctioneer will not be 
held responsible for accident or loss on day of sale. All items are sold “As Is”. All verbal announcements 
on day of sale take precedence over written ads.
Items Info: Heather Stevens (437) 771-7150

BERRYS 4 U

 

064383 Cty Rd 3, East Garafraxa
Thank You • Eric Henneberg • 519-993-4437

STRAWBERRY SEASON 
HAS STARTED!

“PICKED BERRIES” AVAILABLE 
EVERYDAY AT THE FARM 8AM-8PM

We are at the ReStore everyday NOON- 4PM & 
Orangeville Market, Saturday 8AM-1PM

       PYO MONDAY - FRIDAY   8AM - NOON      
SATURDAY   8AM - 3PM • CLOSED   SUNDAY

 CASH ONLY • UPDATES ON FACEBOOK - BERRYS4U
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Carol Freeman
Mortgage Broker

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

carolfreemanmortgages@gmail.com

www.carolfreeman.ca

211 Main St. E. 
Shelburne, ON

DLC AIMI Collective Mortgage Group   
FSRA #13717   Independently Owned and Operated

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

519-942-1956 • 1-800-957-5865 • www.allmontdoors.com
48 Centennial Road, Unit #20, Orangeville

GARAGE DOORS
GARAGE DOOR

EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

Broken Spring

Broken Cable

Shelburne
CHURCH 

DIRECTORY
BETHEL BIBLE CHAPEL
419 Main Street East, Shelburne
   Sunday Services – 9:45am Lord’s Supper
   10:45am Family Bible Hour, Sunday School

Chapel 519-925-3910 or 519-278-0066
www.bethelshelburne.com – All Welcome!!

ABIDING PLACE
FELLOWSHIP

www.abidingplace.ca
519-925-3651

SUNDAY SERVICE 
10:00AM

Come and be Blessed

Mel-Lloyd Centre, Entrance “F” Door, 

167 Centre St, Shelburne
Pastor; Rev. Gord Horsley

TRINITY PRIMROSE 
UNITED CHURCH

200 Owen Sound Street, Shelburne
Sunday Service at 11a.m.

Children’s Ministry and Childcare Provider

PRIMROSE UNITED CHURCH
486281 30th Sideroad, Mono

Worshipping at Trinity Primrose United Church

O�  ce: 519 925 0905
email: communications@shelburneprimrose.com

www shelburneprimrose.com

A L L  W E L C O M E

TRINITY 
PRIMROSE

UNITED CHURCH

A L L  W E L C O M E

A FAMILY CHURCH
SUNDAY MORNING SERVICE

Pastor Gavin Sullivan
226-200-0843

764213 8th Line
Melancthon, Ontario

10:30 a.m.
Children’s Church Available

Hire?
Call 519-925-2832 to advertise.

NEED TO

KITCHEN: LAMINATE FLOOR, NEW CUPBOARDS,
STAINLESS STEEL STOVE AND FRIDGE, DOUBLE SINK
LIVINGROOM: LAMINATE FLOOR, WOOD STAIRS TO
SECOND LEVEL
BASEMENT: CRAWL SPACE/UNFINISHED PARTIAL,
CLEAN & DRY STORAGE APPROX. 6 FEET TALL
EXTERIOR FEATURES: DEEP LOT, GARAGE + BARN
OUT-BUILDING, SPACE FOR GARDENS, ACROSS FROM
HONEYWOOD FIRE DEPARTMENT TOGETHER WE ARE:

IMPROVING LIVES EVERYDAY!
INFO@MCCARTHYREALTY.CA

CHARMING HONEYWOOD HOME

LOOKING TO BUY OR SELL?     CALL TODAY!
*Not intended to solicit buyers or sellers currently under contract with a real estate brokerage

BROKERAGEMULMUR
$549,000

MARG
McCARTHY
BROKER OF RECORD

519.925.6948

McCARTHYREALTY.CA

LOOKING TO BUY OR SELL?        CALL TODAY!

519.925.6948
McCARTHYREALTY.CA

*Not intended to solicit to buyers/sellers already under contract

GET READY! IT'S TIME TO GO

A/C Inspection 
$124.95 + tax.

(555) 555-5555  |  yourwebsite.com

GARAGE NAME HERE
5555 Loremipsum Boulevard, City, Province

Please insert your 
very looong and good 
advertising title here.

ROY’S SERVICE CENTRE
Just South of Primrose on Highway 10 • 519-925-2847

Tire Rebates Start Now!

(555) 555-5555  |  yourwebsite.com

GARAGE NAME HERE
5555 Loremipsum Boulevard, City, Province

Please insert your 
very looong and good 
advertising title here.

ROY’S SERVICE CENTRE
Just South of Primrose on Highway 10 • 519-925-2847

Tire Rebates Start Now!

110 Adeline Street, Shelburne 
519.925.3145  |  crewsoninsurance.com

We’re Here To Help!

CREWSON
INSURANCE BROKERS

When you buy from a small business 
you’re not helping a C.E.O buy a 

3rd holiday home, you are helping a little 
girl get dance lessons, a little boy get his 
team jersey, a mom or dad put food on 

the table, a family pay a mortgage 
or a student pay for college.

Thanks for shopping local!

FreePressShelburne

www.shelburnefreepress.ca

SHELBURNE’S NEWSPAPER SINCE 1875

.75(Tax)     Mailing Registration No. 40005412 Volume 149, No. 35Thursday, August 31, 2023

Today
Sun

Friday 
Sun

Saturday
Sun / Cloud

Sunday
Sun

Monday
Sun

AD MATCH  GUARANTEE!
Expires Tuesday, September 5, 2023
Photos displayed may be different from actual items. 

JANES FROZEN CHICKEN  PEACHES OR NECTARINES SCHNEIDERS  
BREAKFAST SAUSAGES

FEATURED ITEM

226 First Ave, Shelburne
519-925-6857
www.gianttiger.com

Mon - Fri: 8am-9pm
Sat: 8am-7pm
Sun: 9am-6pmWE’LL BEAT 

ANY PRICE!
2L 
PRODUCTS OF 
CANADA
NO 1 GRADE

REG $6.98
375G
LIMIT OF 4

ASSORTED
600-700G
SAVE $3.01

$397$797
NOW

EA.EA.

$297
EA.

NOW NOW

Dave Besley,
Sales Representative
126 Main St. E. Shelburne
519-925-2761
davebesley@royallepage.ca

“I have buyers 
looking in your area: 
Call Dave today.”

• 2015 Royal LePage  
Diamond Award Recipient -  
Top 3% in Marketplace

• One of Top Two Agents 
in sales volume for 2015 - 
Royal LePage Shelburne

Shelburne • 519-925-2761
davebesley@royallepage.ca

Dave Besley
Sales Representative

Dave Besley,
Sales Representative
126 Main St. E. Shelburne
519-925-2761
davebesley@royallepage.ca

“I have buyers 
looking in your area: 
Call Dave today.”

• 2015 Royal LePage  
Diamond Award Recipient -  
Top 3% in Marketplace

• One of Top Two Agents 
in sales volume for 2015 - 
Royal LePage Shelburne

Dave Besley
Sales Representative

Dave Besley,
Sales Representative
126 Main St. E. Shelburne
519-925-2761
davebesley@royallepage.ca

“I have buyers 
looking in your area: 
Call Dave today.”

• 2015 Royal LePage  
Diamond Award Recipient -  
Top 3% in Marketplace

• One of Top Two Agents 
in sales volume for 2015 - 
Royal LePage Shelburne

519-925-2761
Call Dave or Lana at the 
Besley Team for Results  
that will move you!
• 2015 Royal LePage Diamond 
Award - Top 3% of sales in 
Marketplace

COMPETITIVE COMMISSION  •  GREAT SERVICE

www.WeSellDufferin.ca
www.ShawsCreekRd.ca 

519-925-3766
Dave@GoWithCrowe.com

Dave 
Crowe
REALTOR

Claire
Knight-
Crowe
REALTOR

519-993-6226
Claire@GoWithCrowe.com

50 Acre Horse Farm 
• Indoor Riding Arena & Sand Ring

•  Barn w/ 10 stalls

• 7,200 Sq Ft Bungalow with w/o Bsmnt

• Legal 2 bed In Law Suite

• Separate 4 season legal modular home on property 

• Workshop / Drive Shed

• Inground Salt Water Pool

#FiercelyLocal

BACK TO SCHOOL: The Shelburne Legion presented a cheque for $1,672 to the Shelburne Rotary Backpack program on Aug. 23 at the local legion. 
Pictured left to right: Chris Skalozub (Sgt. at Arms), Bobbi Ferguson (Rotary Club), Dean Schroeder (President), Phil Norris (Vice-president)

CONTRIBUTED PHOTO

County of Dufferin lobby’s province for 
help with housing, environmental issues

The County of Dufferin is lobbying for 
the provincial government to help address 
housing and environmental priorities in the 
County.  

Members of Dufferin County Council 
and staff attended the 2023 Association of 
Municipalities of Ontario (AMO) conference 
in London, Ont. from Aug. 20 to Aug. 23, 
where they met with government ministers, 
officials, and other municipal leaders. 

The priorities brought forward by the 
County included balancing new housing 
and preserving farmland, advancing climate 
objectives, and increasing the housing sup-
ply. 

“Dufferin County’s natural environment 
is its strongest asset. With a mix of small 
urban centres and rural agricultural commu-
nities, the County is dedicated to embracing 
growth while preserving and protecting Duf-
ferin’s unique natural landscape and advanc-
ing a more sustainable and resilient com-
munity for all,” said Wade Mills, Warden of 

Dufferin County. “We appreciated the oppor-
tunity to build meaningful relationships and 
strengthen existing ones at this year’s AMO 
conference, and will continue to advance 
County priorities as we work towards our 
vision of being a community that grows 
together.” 

Balancing new housing and preserving 
farmland:

The County met with Lisa Thompson, the 
province’s minister of agriculture, food and 
rural affairs, to discuss addressing the hous-
ing crisis while protecting agricultural lands. 

The County noted that they’ve continued 
to experience pressure to convert greenfield 
land to residential and to provide approvals 
for residential lots. 

According to the County of Dufferin, 45 
per cent of the land base within the area is 
prime agricultural land, and farm receipts 
from 2021 totalled almost $184 million, mak-
ing up a significant portion of the total local 
economy. 

At its delegation, the County requested 
further consultation with municipalities 

and other stakeholders on rural lot creation 
policies, that rural severances be limited 
to ensure the preservation of farmland for 
future generations, and additional residen-
tial units be recognized as permitted uses on 
existing rural residential lots and farms. 

Advancing climate objective and 
increasing housing supply:

County representatives also met with Par-
liamentary assistant Matthew Rae, Ministry 
of Municipal Affairs and Housing, to discuss 
advancing climate objectives and increasing 
housing supply. 

The County has requested that the Ontario 
Building Code be updated to include:

•Every new single detached, semi-de-
tached and row townhouse be provided with 
a rough-in for future electric vehicle supply 
equipment (charging station);

•The rough-in shall include a minimum 
200-amp panel board, a conduit that is not 
less than 1-1/16” (27mm) trade size and a 
square 4-11/16” (119mm) trade size electrical 
box;

Written By Paula Brown
Local Journalism Initiative Reporter

Continued on Page 3 

SPECIALIZING IN RECYCLED ASPHALT
Contact us today for a free quote 416 931 3358

northterrain.ca     northterrain@gmail.com      northterraingraveldriveways

GRAVEL DRIVEWAYS NEW 
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED 
NOT JUST FILLED

CULVERT INSTALLATION

NATURAL STONEWORK

RETAINING WALLS

SPECIALTY GRADING 
AND EXCAVATING

NEW PARKING AREAS

DITCHING

SKID STEER/EXCAVATOR 
SERVICES

FLOATING SERVICES

1

Don’t go fi shing for your news, community highlights, current events and more!
THE SHELBURNE FREE PRESS HAS YOU COVERED ONLINE AND IN PRINT EVERY THURSDAY.

FreePressShelburne 108 Adeline Street, Shelburne
519-925-2832 • shelburnefreepress.ca

LINKS:

26_LEN_UCS_454FURN_CGC_US_B_N.PSD 
(CMYK; 3384 PPI), 26_LEN_UCS_454FURN_CGC_
US_T_N.PSD (CMYK; 3384 PPI), H41441_TRUE_
TEMP_SOLUTIONS_4C.AI, LENNOX_P1945_4C.
EPS

Art Director:
Copywriter:

Print Mgr:
Client Serv:

Studio Artist:

NONE
NONE
HEATHER GALIZIA
B. AMBROSE, J. BARCENA
STEPHEN FERGUSON

Inks:  CYAN,  MAGENTA,  YELLOW,  BLACK 

File Location: /VOLUMES/CURRENT/CLIENTS_K-Z/LENNOX_2026/LEN_26703_SPRING/•MECHANICALS/NEWSPAPER/H41441_TRUETEMP_N_LEN_26703.INDD

Fonts: MINION PRO, POPPINS, ARIAL NARROW

LENNOX
SPRING 2026 CAP
LEN_26703

Client:
Project:
Docket:

111 Queen Street East, Suite 200, Toronto, ON, Canada  M5C 1S2  
416-962-5589  |  prepress@optnerve.com

MARCH 09
3-13-2026 12:05 PM
STEPHEN FERGUSON

Shipping Date:
Modified:

Work Station:

B2014-007286-00

1 IN = 1 IN

100%
100%
200 DPI
NONE
3.5 IN X 3.5 IN
3.5 IN X 3.5 IN
NONE
4C

Scale:
Built at %:

Output at %:
Minimum DPI:

Safety:
V.O.:
Trim:

Bleed:
Colour:

H41441_TRUETEMP_N_LEN_26703

ADDITIONAL NOTES:

AD NUMBER / COMPONENT:

Vendor:

Ship to:

NEW TEC TIMES/SHELBURNE FREE PRESS

VICKI@LPCMEDIA.CA

Revision

1

WARNING: This proof is delivered on the condition that it be carefully inspected before going any further in the 
production cycle. The Pub Production’s responsibility is limited to making corrections and/or replacing defective 
files. This file may not be reduced, enlarged or changed in any manner without obtaining written approval from The 
Publicis Group of Companies.

Creative Dept. Account Mgmt. Client

APPROVALS:

705-440-6988
TRUETEMPSOLUTIONS.COM

©
20

26
 L

en
no

x 
In

du
st

rie
s 

In
c.

Size:3.5 in

Size:3.5 in

ServiceServiceAT YOUR

Public libraries face digital lending crisis says local library’s CEO
In libraries, large and small, urban and ru-

ral, access to digital content like e-books and 
e-audiobooks has become an indispensable 
way library users learn, work, and interact. 
But as demand has skyrocketed, the price 
public libraries pay for that digital material 
is increasingly unsustainable.

Libraries are charged up to four times 
more for an e-book than if you, as a consum-
er, were to purchase it. Not only are libraries 
forced to pay such exorbitant prices, but they 
also don’t own the material after purchasing 
it. Libraries are forced to license their titles, 
meaning access to these books expires after 
12 to 24 months (or a certain arbitrary num-
ber of checkouts), which then forces librar-
ies to repurchase e-books and e-audiobooks 
over and over again to meet demand. This 
is why the wait time can be months for very 
popular titles.

The Urban Libraries Council has identi-
fied this as “the e-book crisis,” and together 

with libraries across North America are ad-
vocating for change. Libraries need “The Big 
Five” publishers – Penguin Random House, 
Hachette Book Group, Simon & Schuster, 
MacMillan, and HarperCollins – to work with 
us to find a sustainable solution.

“Publishers, authors, and public libraries 
should be partners, but with the exponential 
growth in digital content demand, libraries 
are unable to provide and sustain access un-
der current licensing models. The moment is 
ripe for large publishers to meet with librar-
ies across North America, to hear our con-
cerns, and address them, so we can continue 
building a mutually beneficial future for lit-
eracy and reading,” said Brooks Rainwater, 
President and CEO of Urban Libraries Coun-
cil.

Libraries want to better serve their pa-
trons, not gain unrestricted access – but so 
far, the Big Five publishers have not worked 
with libraries for fairer terms. No model will 

be perfect, and publishing is a business. Au-
thors should be paid fairly. But that does not 
mean libraries must be treated unfairly.

What does this mean for patrons of 
the Shelburne Public Library?

Wait times for e-content in Libby by Over-
drive will remain very long, and while Hoop-
la provides books, movies, and TV series 
instantly, its pay-per-use model is increasing-
ly unsustainable. As a result, library admin-
istration has made the difficult decision to 
reduce borrowing limits from five items per 
month to four per month in Hoopla, and may 
need to decrease this further in the future.

How can you help us maximize our 
digital collection?

Return items early when you can, so more 
people can read the book while we have a 
license for it.

• When you see a hold available, check it 
out right away or schedule it to deliver later 
if you don’t have time to read it.

• Use the preview function in Hoopla to 
determine if you want a book instead of bor-
rowing it only to discover it wasn’t what you 
expected, because every borrow costs the 
library money.

Libraries work hard to provide access for 
everyone. At Shelburne Public Library, we 
are committed to evolving our services to 
meet the ever-changing needs of our patrons.  
That’s one of the reasons libraries stay rele-
vant in the digital age.  We know providing 
free access to both physical and digital con-
tent is invaluable to our patrons. As we con-
tinue working on finding a balance, please 
have patience with us and, most importantly, 
keep supporting your library by borrowing 
books, attending programs, and getting a li-
brary card.

This column was written by Shannon 
McGrady, CEO of the Shelburne Public 
Library, with credit to the research and 
advocacy of the Urban Libraries Council.

Six people charged with impaired driving within Dufferin County over 13 days
Dufferin Ontario Provincial Police (OPP) 

officers have charged six individuals with 
impaired driving-related offences from June 
10 to June 22. The charges resulted from traf-
fic complaints to police, motor vehicle colli-
sions, and proactive enforcement efforts.

Charges laid for assaulting an officer, 
impaired driving

Officers were called to a campground on 
County Road 109 at approximately 11:03 p.m. 
on June 21 after reports of an intoxicated 
driver acting erratically within the resort, 
said the OPP in a recent media release. Po-
lice said the individual had left in a vehicle 
and returned before officers arrived, and that 
the person became uncooperative and bellig-
erent when officers tried to speak with them.

Jessica Fish, 31, of Cambridge, was 
charged with operation while impaired (al-
cohol), failure or refusal to comply with a 
demand, driving with an open container of 
liquor, possession of unmarked cigarettes, re-
sisting a peace officer, two counts of assault 

of a peace officer, and dangerous operation.

OPP respond to hit-and-run
Officers responded to a fail-to-remain col-

lision near Scott Street in Grand Valley at 
approximately 6:50 p.m. on June 10. Officers 
located a damaged vehicle matching the col-
lision description and, after speaking with 
the driver, launched an impaired driving in-
vestigation. 

Kevin Vandeerde, 24, of Grand Valley, was 
charged with operation while impaired (alco-
hol), operation while impaired with a blood 
alcohol concentration (BAC) of 80-plus, fail-
ure to stop after an accident, dangerous op-
eration, taking a motor vehicle without con-
sent, and a novice driver BAC violation.

Amaranth collision results in  
impaired driving charges

Officers responded to a single-vehicle col-
lision at Amaranth-East Luther Townline and 
20th Sideroad at approximately 11:36 p.m. on 
June 22, OPP said. Police said signs of im-
pairment led to an investigation.

Maggie Franz, 23, of Caledon, was charged 

with operation while impaired (alcohol and 
80-plus BAC) and driving with an open con-
tainer of liquor.

Mono/Orangeville collision yields  
impaired driving charge

Officers followed up on a collision on Mar-
shall Crescent in Orangeville at approximate-
ly 4:25 p.m. on June 21. The drivers had re-
portedly exchanged information at the scene 
before police were contacted. Police said of-
ficers later located one of the drivers at a res-
idence on Highway 9 in Mono and observed 
signs of impairment.

Piotr Feret, 43, of Pelham, was charged 
with operation while impaired (80-plus BAC).

Dispute results in impaired driving 
charges for Shelburne man

Officers were dispatched to a residence 
on the evening of June 17 in response to a 
dispute that had occurred earlier that day. 
After speaking with the complainant, officers 
learned that the vehicle involved in the dis-
pute was currently at a licensed dining estab-
lishment in the area of Colonel Phillips Drive 

in Shelburne. 
Officers subsequently attended the area 

and, just before 8 p.m., located a vehicle of 
interest and conducted a traffic stop, which 
led to an impaired driving investigation.

As a result of the investigation, Rick Perei-
ra, 52, of Shelburne, was charged with oper-
ation while impaired (80-plus BAC), driving 
with an invalid permit, and obstructing a li-
cence plate.

Milton man charged with impaired  
operation in Amaranth

Officers stopped a speeding vehicle on 
County Road 11 in Amaranth Township at ap-
proximately 7:30 p.m. on June 17, OPP said. 
Michael Shu, 36, of Milton, was charged with 
operation while impaired (80-plus BAC and 
alcohol).

All six people who were charged are sched-
uled to appear before the Ontario Court of 
Justice in Orangeville at a later date. Their 
driver’s licences were suspended, and their 
vehicles impounded, police said.

None of the listed charges have been prov-
en in court.

Written By SAM ODROWSKI
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All discounted prices of products within this ad are exclusive to members of the M&M Food Market Rewards program. Simply present your membership card or sign in for a free membership in store or online, to take advantage of these exclusive offers. Limits or restrictions may apply. Products may not be exactly as 
shown. Special pricing and promotions are not valid at M&M Food Market Express and other non-traditional stores, as they offer a limited range of products. Some illustrations in this ad do not necessarily represent items on sale and are for design only. We reserve the right to correct any errors. Commercial resale 

of our products is prohibited. Trade-marks, service marks and logos displayed in this ad are trade-marks of M&M Meat Shops Ltd. and others. Any duplication (including posting online) without the written consent of M&M Meat Shops Ltd. is prohibited. 
©2026 M&M Meat Shops Ltd. *Trademark of Celiac Canada. Used under license.

ALL PRICES IN EFFECT THURSDAY, JULY 2 TO WEDNESDAY, JULY 8, 2026 UNLESS OTHERWISE STATED.

To view our digital flyer, scan the 
QR code or go to mmfoodmarket.com

FREE ONLINE DELIVERY
When you spend $75 or more.†  LIMITED TIME ONLY      

†Get free delivery for all online orders when you spend $75 or more before taxes. For online orders under $75, the delivery fee is $9.99 for picking, packing, 
and delivering your M&M Food Market order. Offer valid until Wednesday, July 8, 2026. Delivery is currently offered in select locations. 

VISIT www.mmfoodmarket.com/delivery

‡Lowest price of the year matches the lowest price of the year to date in 2026.

INCREDIBLE 
PRICE

2999

Boneless, Skinless Boneless, Skinless 
Chicken BreastsChicken Breasts  
8-12 BREASTS8-12 BREASTS 1.36 kg1.36 kg

NEW
RECIPE!

INCREDIBLE 
PRICE

1299

Fully Cooked Fully Cooked 
Chicken WingsChicken Wings 680 g 680 g 
Choose from 8 varieties.Choose from 8 varieties.

Honey Honey 
GarlicGarlic

Crispy Crispy 
BreadedBreaded

BuffaloBuffalo

999
each

GREAT 
DEALS

Deep Dish  Deep Dish 
Chicken PieChicken Pie
907 g907 g

Apple Butter  Apple Butter 
Pork TenderloinPork Tenderloin

400 g400 g

Mozzarella SticksMozzarella Sticks 
15-21 PIECES15-21 PIECES 454 g

Wagyu Beef SlidersWagyu Beef Sliders 
9 SLIDERS9 SLIDERS x 51 g/1.8 oz x 51 g/1.8 oz

Lemon & Herb Lemon & Herb 
Chicken SkewersChicken Skewers 
4 SKEWERS 300 g

Jumbo Coconut Jumbo Coconut 
ShrimpShrimp 
16-19 SHRIMPS16-19 SHRIMPS 
340 g340 g

SAVE
$5

SAVE
$5

SAVE
$5

SAVE
$5

SAVE
$8

SAVE
$3

4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS4 SKEWERS 300 g 300 g 300 g 300 g

Also available, Also available,  
Island Style Chicken SkewersIsland Style Chicken Skewers
4 SKEWERS 4 SKEWERS 300 g300 g $9.9$9.999 SAVE $3SAVE $3

SATISFYING MEALS
SAVE
$3

SAVE
$2

SAVE
$2

SAVE
$2

SAVE
$2

Salmon Wellington  
150 g150 g

 Gingered 
Beef 850 g

Korean Style 
Fried ChickenFried Chicken 650 g650 g

 Montreal 
Smoked MeatSmoked Meat
2 POUCHES2 POUCHES x 200 gx 200 g

Pulled Pork
2 POUCHES2 POUCHES x 340 gx 340 g

Philly Beef Steak
4 PORTIONS4 PORTIONS 336 g336 g

SALE

Korean Style Korean Style Korean Style 
14149999

Salmon WellingtonSalmon Wellington
11119999

eacheach

Gingered Gingered 
17179999

Montreal Montreal 
17179999

Pulled PorkPulled Pork
17179999

Philly Beef SteakPhilly Beef Steak
17179999

Beef Beef Beef 850 g850 g

Also available, Also available,  
Sweet & Sour ChickenSweet & Sour Chicken 900 g900 g  
$14.9$14.999 SAVE $3SAVE $3

SINGLE SERVES 275 g - 340 g

Chicken Chicken 
Pad ThaiPad Thai

Shrimp Shrimp 
& Scallop Pasta& Scallop Pasta LasagnaLasagna

Macaroni Macaroni 
& Cheese& Cheese499

each

SALE

CHOOSE FROMCHOOSE FROM
22 VARIETIES.22 VARIETIES.

BURGER BASH

Deluxe Meat Lasagna Deluxe Meat Lasagna 
1.81 kg1.81 kg

Cabbage Rolls Cabbage Rolls 
1.81 kg1.81 kg

Also available,Also available, Homestyle Shepherd’s PieHomestyle Shepherd’s Pie 1.81 kg1.81 kg $24.9$24.999 SAVE $5SAVE $5

Also available: •Also available: • Cheddar & Bacon Stuffed Beef BurgersCheddar & Bacon Stuffed Beef Burgers 4 BURGERS4 BURGERS x 170 g/6 ozx 170 g/6 oz 
•• Sirloin Beef BurgersSirloin Beef Burgers 6 BURGERS6 BURGERS x 142 g/5 ozx 142 g/5 oz •• Angus Beef BurgersAngus Beef Burgers 6 BURGERS6 BURGERS x 142 g/5 ozx 142 g/5 oz $17.9$17.999 SAVE $2SAVE $2

2499
each

SAVE
$5

SATISFY YOUR SWEET TOOTH

BETTER WITH BACON

2799

SAVE
$5

1699

SAVE
$5

Slow Cooked Slow Cooked 
Beef Pot RoasBeef Pot Roast t 907 g907 g Pork Pot Pork Pot RoastRoast 907 g907 g

SmashHouse SmashHouse 
Angus Beef Angus Beef 
BurgersBurgers
8 BURGERS8 BURGERS x 113 g/4 ozx 113 g/4 oz

Veggie BurgersVeggie Burgers
8 PIECES8 PIECES 907 g907 g

Bacon  Bacon 
Wrapped ChickenWrapped Chicken
4 PIECES4 PIECES x 142 g/5 ozx 142 g/5 oz

Bacon Wrapped Bacon Wrapped 
Scallop Scallop 

MedallionsMedallions
9-13 PIECES9-13 PIECES 300 g300 g

Bacon Wrapped 
Jalapeño ShootersJalapeño Shooters®®

12 PIECES12 PIECES 255 g255 g

Mini Bacon Wrapped 
Chicken FilletsChicken Fillets 

14 PIECES14 PIECES 238 g238 g

Bacon Wrapped 
Beef Top Sirloin SteaksBeef Top Sirloin Steaks
4 STEAKS4 STEAKS x 142 g/5 ozx 142 g/5 oz

Beef and 
Bacon Bacon 
SkewersSkewers
15 SKEWERS15 SKEWERS 360 g360 g

Bacon Wrapped Bacon Wrapped 
28289999

Beef and Beef and 
24249999

SAVE
$4

SAVE
$2

SAVE
$2

1799
each

SAVE
$2

SAVE
$2

Bacon Wrapped Bacon Wrapped Bacon Wrapped Bacon Wrapped 

2
12129999

Mini Bacon Wrapped Mini Bacon Wrapped 
24249999 Gourmet  Gourmet 

Chicken BurgersChicken Burgers
6 BURGERS6 BURGERS x 142 g/5 ozx 142 g/5 oz

Prime Rib  Prime Rib 
Beef BurgersBeef Burgers
6 BURGERS6 BURGERS x 142 g/5 ozx 142 g/5 oz

MEAL KITS 840 g - 1.05 kg

1999
each

SAVE
$2 Chicken Chicken 

Stir FryStir Fry

Creamy Creamy 
Tuscan Style Tuscan Style 

Chicken Chicken 
and Pastaand Pasta

LemonLemon
Herb Herb 
Chicken Chicken 
and Pastaand Pasta

Beef Beef 
Lo MeinLo Mein

SIGNATURE ENTRÉES

Also available: •Also available: • Loaded Perogy BakeLoaded Perogy Bake 907 g • 907 g • Butternut Squash Ravioli BakeButternut Squash Ravioli Bake 907 g 907 g $17.99 SAVE $2

Supreme  Supreme 
Stuffed Peppers Stuffed Peppers 

4 PIECES4 PIECES 907 g907 g

Stuffed Stuffed 
Pasta ShellsPasta Shells 
1.02 kg1.02 kg

Braised Beef Braised Beef 
Pappardelle PastaPappardelle Pasta 

850 g850 g

Classic  Classic 
Beef StewBeef Stew
850 g850 g

SALE

SALE

SALE

SALE

SALE

SALE

Mini Cream Puffs
250 g250 g

Macaron Variety Pack
12 MACARONS12 MACARONS 138 g 138 g 

Caramel Cream Puffs
240 g240 g

Cookie Ice Cream 
SandwichesSandwiches
6 SANDWICHES6 SANDWICHES 600 mL 600 mL 
3 Varieties3 Varieties

Fruit Bars
6 BARS6 BARS 534 mL534 mL

Mini Cream PuffsMini Cream Puffs
559999

Macaron Variety PackMacaron Variety Pack
889999

89988
Mini Chocolate Mini Chocolate 
Torte DuoTorte Duo
2 CAKES2 CAKES 160 g 160 g 

Cookie Ice Cream Cookie Ice Cream 
999999

Mini Eclairs
12 PIECES12 PIECES 200 g200 g

 Homestyle 
Key Key Lime PiesLime Pies
2 PIECES2 PIECES 264 g264 g

Cinnamon Cinnamon 
TwistTwist

Tropical Tropical 
BreezeBreeze

Lime  Lime 
SplashSplash

Strawberry Strawberry 
BurstBurst

SAVE
$2

SAVE
$2

Fruit BarsFruit BarsFruit Bars
779999

eacheach

Also available, Also available,  
Jalapeño Cheese Sticks Jalapeño Cheese Sticks 

13-16 PIECES 13-16 PIECES 454 g454 g $9.9$9.999 SAVE $5SAVE $5

PARTY SIZE MEALS SERVES 6-8

EVERYDAY LOW PRICE

FEED A FEED A 
FAMILYFAMILY

Lasagna Lasagna 907 g907 g

$999
FOR

BACK TO OUR

LOWEST PRICE OF THE YEAR‡

1799
each

SAVE
$2

1799
each

SAVE
$2

SAVE
$10

SAVE
$7

Mini EclairsMini Eclairs
559999

Homestyle Homestyle 
559999

Caramel Cream PuffsCaramel Cream Puffs
559999

Also available: Also available: 
•• NEW!NEW! Shrimp Fettuccine AlfredoShrimp Fettuccine Alfredo • Creamy Rosé Chicken & Pasta• Creamy Rosé Chicken & Pasta $19.99$19.99 SAVE $2 SAVE $2 

• Chicken Fajitas •• Chicken Fajitas • IT’S BACK!IT’S BACK! Beef Stroganoff Beef Stroganoff $22.99$22.99 SAVE $2 SAVE $2 

47 Broadway Ave. ORANGEVILLE       519-942-2573

Seniors Day Every Tuesday 10% off 
Regular Priced 

Items!
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