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COOL FINDS
HOT PRICES  226 First Ave, Shelburne

519-925-6857
www.gianttiger.com

Mon - Fri: 8am-9pm
Sat: 8am-7pm
Sun: 9am-6pm
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PROUDLY CANADIAN          LOW PRICES IS WHAT WE DO
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LOOKING TO Buy CALL TODAY!

519.925.6948 MCCARTHYREALTY.CA
BROKERAGE

9.3 Acres, 4 Bed, 3 Bath9.3Acres, 4 Bed, 3 Bath9.3 Acres, 4 Bed, 3 Bath

260254 SOUTHGATATA E RD 26 Road260254 SOUTHGATERD 26Road

Southgate ONSouthgate ON

260254 SOUTHGATE RD 26 Road
Southgate ON

LOOKING TO Buyy CALL TODAYAYA !

519.925.6948 MCCARTHYREALTY.CA
BBRROOKKEERRAAGGEE

BROKERAGE
519.925.6948

260254 SOUTHGATE RD 26 RD,260254SOUTHGATERD26RD,SOUTHGATESOUTHGATE260254 SOUTHGATE RD 26 RD, SOUTHGATE

$1,399,000$1,399,000$1,399,000

Come & see the House of Your Dreams - Anytime call for Appointment
CALL For Free Market Valuation McCarthyRealty.ca

LOOKING FOR BUYERS AND SELLERS!

160 CLARK ST, SHELBURNE160CLARKST, SHELBURNE160 CLARK ST, SHELBURNE

$634,900$634,900$634,900

OPENHOUSE is GreatTime for Buyers to check out the Property

$385,000$385,000$385,000

171 OWEN SOUND ST, DUNDALK171OWENSOUNDST,DUNDALK171 OWEN SOUND ST, DUNDALK
9.3 Acres,4 Bed, 3 Bath9.3Acres,4Bed, 3Bath9.3 Acres,4 Bed, 3 Bath2 Bed, 2 Bath2Bed, 2Bath2 Bed, 2 Bath

260376 SOUTHGATE 26, SOUTHGATE260376SOUTHGATE26, SOUTHGATE260376 SOUTHGATE 26, SOUTHGATE

$999,000$999,000$999,000

Ali McColl, Sales Rep, Marg McCarthy Broker of Record,
Katie Prince, Broker, Shannon Galbraith, Sales Rep

THE MCCARTHY
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4 Bed4Bed 3 Bed3Bed
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Ali McColl, Sales Rep, Marg McCarthy Broker of Record,
Katie Prince, Broker, Shannon Galbraith, Sales Rep

CLAXTON DENTURE CLINIC
DWIGHT CLAXTON DD

Implant and Denture Solutions
Same day relines and repairs

NO REFERRALS NECESSARY
FREE CONSULTATION

ELECTRONIC CLAIMS PROCESSING
WE NOW ACCEPT

Canadian Dental Care Plan Clients
121 FIRST STREET UNIT 2 A, 

ORANGEVILLE

519-941-9510
141 MAIN STREET WEST, 

SHELBURNE

519-925-9511

EAT • LAUGH • SMILE

Four days of Pickin’ in the Park coming to Shelburne

Country music fans from across Ontar-
io and beyond will once again make their 
way to the Shelburne Fairgrounds later this 
month as Pickin in the Park returns for an-
other four-day celebration of live music, 
community and fundraising.

Running from July 23 to 26, the annual 
event has become a summer tradition over 
the past 13 years, drawing hundreds of musi-
cians, campers and spectators for a relaxed 
weekend centred around old-time and clas-
sic country music.

Organizer Greg Holmes said that the team 
behind Pickin’ in the Park were inspired by 
other nearby festivals.

“We went to a lot of festivals, and a bunch 
of us, all played music, and we kind of said, 
‘Well, why can’t we do this in Shelburne,’” he 
said. “We had a good CAO in Shelburne at 
that time, and the mayor was great, and with 
that support, we decided to have a festival 
in Fiddle Park. We had the town approval, 
and they helped us get things rolling, and it’s 
really history from there.”

The festival features continuous entertain-
ment, including open mic performances, lo-
cal bands, circle jams, seminars, and a Sun-
day morning gospel program. 

Unlike many music festivals, Pickin’ in the 
Park encourages audience participation. Mu-

sicians are invited to bring their own instru-
ments, creating a welcoming atmosphere for 
performers of all skill levels.

Attendees are also encouraged to bring 
lawn chairs and enjoy the music over the 
weekend.

The festival has a surprising reach, bring-
ing in visitors from across the country and 
even from the United States.

“Probably 95 per cent of our people don’t 
come from Shelburne; they come from all 
over the place,” Holmes said. “We got peo-
ple coming from all over Ontario to it, and 
this year speci� cally, I have about 10 people 
coming from the states, maybe about � ve 
couples coming up from Tennessee, Indiana, 
Iowa, Michigan.”

Although the event originally took place at 
Fiddle Park, organizers have found a perma-
nent home at the Shelburne Fairground after 
relocating in recent years.

During its time at Fiddle Park, proceeds 
from the festival helped fund improvements 
to the site, including the construction and 
completion of the large pavilion and con-
crete � oor. More recently, proceeds have 
been directed toward improvements at the 
fairgrounds through the Shelburne Agricul-
tural Society.

The weekend also includes several com-
munity events, including a Saturday morning 
breakfast hosted by the fair board, a smoked 
pork chop dinner organized with support 

from the Rotary Club, and complimentary 
ice cream socials on Friday and Saturday af-
ternoons. Sunday’s gospel hour will include 
a collection for the Shelburne Food Bank.

The festival remains alcohol-free and 
family-friendly, with organizers aiming to 
provide a welcoming atmosphere focused 
on music, fellowship and giving back to the 
community.

Guests looking to camp out throughout 
the weekend can purchase a pass for $100 
that comes with two wristbands, and for 
those just looking for a weekend pass, they 
are $25 per person. 

For more information and to purchase 
tickets, visit: pickininthepark.ca

TAKE A TEST DRIVE: Representatives from Trillium Ford Shelburne, Shelburne Legion Branch 220 and the community gathered on July 
8 to launch the dealership’s Drive 4UR Community fundraiser. The July 18 event will see Ford of Canada donate $30 for every eligible test 
drive, up to $6,000, to help fund an accessible walkway at the Legion. See Page 3 for a full story.
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ADULT LIFESTYLE RENTAL APARTMENTS
AVAILABLE NOW IN DUNDALK.

COMING SOON TO
MARKHAM, OWEN SOUND AND BEETON.
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Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

FINGER PICKIN’ FUN: Originally held at Fid-
dle Park, Pickin’ in the Park now calls the 
Shelburne Fairgrounds home, attracting 
hundreds of visitors every year in a weekend 
of classic country music and jam sessions. 
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Thank You to First Responders

www.orangevillevw.ca
226-917-3502 - Orangeville
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www.orangevillechrysler.com
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Camp Molly inspires future � re� ghters through hands-on experiences
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hazardous & electronic
waste event COMING SOON!

Date: Wednesday, July 22, 2026
Time: 3pm - 8pm
Location: Orangeville Agricultural Society Event Centre

247090 Side Rd. 5, Mono

519.941.2816 ext. 2620 • dufferinwaste@dufferincounty.ca

Hazardous waste includes automotive containers, cleaning products, fluorescent lights,
batteries, paints, pesticides, pharmaceuticals, syringes, and much more.

Electronic waste includes audio equipment, cameras, computers, home entertainment
equipment, phones, and household electronic items, including lamps, 
alarm clocks, microwaves, toasters, and small appliances.

Limitations No waste from industrial, commercial, or institutional sources. No white 
goods/large appliances (including any appliances with freon). No garbage, 
or recycling. No unidentified/unknown materials. No drums of materials. 

Visit dufferincounty.ca/waste for updates and a full listing of acceptable materials & limitations.
Future events: August 19, September 19, October 31 . 

See website for details on hours & locations for each scheduled event.
Dufferin County residents, including Amaranth, East Garafraxa, Grand Valley, Melancthon, Mono, 

Mulmur, Orangeville and Shelburne can attend any of these events.

Test drive Ford vehicles to support the Shelburne Legion
If you have ever wanted to get behind the 

wheel and feel the power of a Ford Mustang 
or see what it’s like to drive a Ford F-150 
truck, you will have your chance when Tril-
lium Ford in Shelburne hosts a test drive 
event.

Trillium Ford Shelburne is inviting the 
community to get behind the wheel for a 
great cause during its Drive 4UR Commu-
nity fundraising event at the dealership on 
July 18.

For every eligible test drive completed, 
Ford of Canada will donate $30, up to a max-
imum of $6,000, to Shelburne Legion Branch 
220.

Funds raised will help support the in-
stallation of an accessible walkway at the 
Legion’s main entrance. This will improve 
accessibility for Veterans, Legion members, 
and visitors.

“Our dealership has always believed in 
supporting the communities we serve,” said 
Len Rice, owner and managing partner of 
Shelburne Trillium Ford. 

“Drive 4UR Community is a simple way 

for residents to make a meaningful impact. 
A quick test drive can help create a more ac-
cessible and welcoming space at our local 
Legion.”

The event will offer something for every-
one who appreciates Ford vehicles. Guests 
will have the opportunity to test drive a va-
riety of the latest Ford vehicles, including 
the Ford Maverick, Mustang, F-150, Ranger, 
Explorer, and more.

In addition to the test drives, visitors can 
enjoy a charity barbecue, live local music, 
a family-friendly atmosphere, and opportu-
nities to support a meaningful community 

project.
Community members are encouraged 

to pre-register online or simply stop by 
the dealership during event hours. While 
pre-registration is appreciated, walk-ins are 
welcome.

The Trillium Ford Shelburne Drive 4UR 
community event will take place at the deal-
ership at 506168 Highway 89, just East of 
Shelburne, on Saturday, July 18.

The event will take place from 9 a.m. to 
5 p.m.

You can pre-register at: trilliumford.com/
news/driveforyourcommunity 

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Camp Molly � nished up in Orangeville 
with strong participation, high engagement 
and a growing number of young people now 
considering careers in the � re service.

From July 2 to 5, dozens of female and 
non-binary youth campers came to the Or-
angeville Fire Hall to participate in Camp 
Molly, a � re� ghter camp meant to introduce 
them to the basics of the trade.

According to Orangeville Fire Chief John 
Snider, the camp exceeded expectations de-
spite challenging weather, with 35 female 
and non-binary campers participating along-
side approximately 25 to 30 volunteers and 
instructors.

“I’d say it was a great success,” he said. 
“Everything went incredibly well. The camp-
ers were phenomenal. We worked our way 
through the heat and the challenging weath-
er, but I think that helped bring all the girls 
and the campers together.”

Camper Meredith Beattie said the expe-
rience was positive, � lled with learning and 
support.

“Camp Molly provided such an empow-
ering and rewarding experience,” she said. 
“Learning from so many strong women who 
shared their knowledge was inspiring. Every 
day was � lled with hands-on training, and 
I enjoyed hearing about the related profes-
sions of the � re service. The staff and volun-
teers were super welcoming and supportive 
and they pushed me to challenge myself in 
all evolutions.”

While extreme heat forced organizers to 
adapt by adding cooling stations, fans and 
extra hydration breaks, Snider said safety 
remained the top priority, and campers han-
dled themselves well.

Throughout the camp, participants rotat-
ed through a wide variety of practical and 
educational stations designed to showcase 
the many roles within emergency services.

Activities included operating � re hoses 
and hydrants, ladder work, auto extrica-

tion, donning � re� ghting gear and 
self-contained breathing appara-
tus, forcible entry exercises, � re 
investigation, emergency medical 
response with Dufferin County 
Paramedic Service, public educa-
tion and emergency communica-
tions.

The goal, Snider said, was to 
expose campers to far more than 
the traditional image of � re� ght-
ers, highlighting the many career 
opportunities in prevention, in-
spections, dispatch, and other 
support roles.

“That’s what the whole camp 
was about, is opening eyes to 
things that aren’t maybe the Hol-
lywood version of � re� ghters,” he 
said. “That concerns the inspec-
tions and prevention and the dis-
patch and more. There’s a lot of 
different opportunities that aren’t 
on a � re truck in the � re service.”

Representatives from the On-
tario Provincial Police and the 
Ministry of Transportation also 
participated, providing campers 
with additional insight into ca-
reers in public safety.

Snider said one of the most re-
warding aspects of the camp was 
watching participants grow in 
con� dence throughout the pro-
gram.

“It’s heartwarming to see the 
change over time,” he said. “We 
� rst started off with their � tting 
for bunker gear on Tuesday night, 
and there were a lot of quiet, intimidated and 
nervous campers, but they just continued to 
grow. From being afraid to talk to working 
great in a group, working with the instruc-
tors and their teammates, and all that stuff, 
it was just really great to see.”

The experience appears to have had a 
lasting impact, with several campers already 
planning to pursue careers in � re� ghting 

and some enrolling in � re pre-service col-
lege programs this fall.

The camp was also offered free of charge 
thanks to extensive community support. 
Snider credited the Ontario Fire Academy’s 
$10,000 donation, along with contributions 
from Firehouse Subs, Dufferin Emergen-
cy Management, local grocery stores, Star-
bucks, Tim Hortons and many other busi-

nesses that donated meals, supplies and 
refreshments throughout the event.

Although Camp Molly is expected to ro-
tate to another community before eventual-
ly returning to Orangeville, Snider said the 
local � re service remains committed to sup-
porting the program in the future.

To learn more about Camp Molly, go to: 
campmolly.ca

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

EXPLORING FIRE CAREERS: For four days, young girls and non-binary youth from across Duf-
ferin County participated in Camp Molly with the Orangeville Fire Department. Some participants 
came from the northern parts of Duff erin, including Shelburne, to take part in the fi refi ghting and 
fi rst-responder camp from July 2 to 5. Participants learned a variety of skills, such as fi rst aid, vehi-
cle rescue, breaching and ladder training. The camp is meant to give participants a chance to build 
their confi dence, develop teamwork and learn if this career path is something they are interested 
in pursuing.

JOSHUA DRAKES PHOTOS
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There were many Canada Day parties 
held across the nation on July 1 to cele-
brate this country of ours.

While everyone was waving the red and 
white and wearing their Canada Day shirts 
and hats, I hope most of you took a few 
moments to re� ect on the values that built 
this country.

One of the primary values is freedom. 
That is freedom to assemble and associate 
with whoever you want, freedom to move 
to another town or province, freedom to 
build a church and practice your religion, 
freedom to marry who you want, freedom 
to choose your job or vocation, freedom to 
express your opinion, freedom to criticize 
the government without fear of reprisal, 
and freedom of the press to report the real 
news – not government controlled propa-
ganda.

We should not take these freedoms for 
granted and assume they will always be 
there.

A few years ago, I attended a hockey 
game where the local team was missing 
half of its roster during the playoffs. All of 
the missing players were Russian nationals 
who came here for the chance to play high-
er-level hockey and get a good reputation 
in the sport.

So why would they all suddenly leave at 
the most important time of the hockey sea-

son?
It was because the visas that had allowed 

them to leave Russia to play hockey were 
about to expire.

If they returned after the due date, they 
would be detained immediately and sent to 
jail or the army, no questions asked.

I met a lot of those Russian players in 
several different towns and hockey clubs 
around the region. They were all nice and 
friendly, and they appreciated playing their 
sport here.

Given their age, I now wonder how many 
of them are now dead after being con-
scripted and used as cannon fodder in 
Putin’s immoral war?

The Canada Day celebrations were 
attended by everyone of all ages. There 
were families arriving together, older peo-
ple, younger people, and toddlers in stroll-
ers.

I positioned my cameras near the park 
entrance for the � reworks show, and hun-
dreds of people entered and passed by my 
location.

I noticed a few things as I watched every-
one enter – I knew a lot of people who were 
arriving for the show. For starters, really 
short skirts are apparently making a come-
back. 

Nothing wrong with that.
I saw many teenagers arriving as couples 

or in groups. Some were holding hands or 
sitting closely together to watch the show.

There’s nothing wrong with that either. 
We all experienced puppy-love and the 

thrill of going somewhere with your crush 
for the � rst time.

The thing is, they have the freedom to 
attend an event and hold hands if they want 
to.

In some countries, that behaviour will 
land you in serious trouble.

Recently in Indonesia, a man and a 
woman were lashed with a rattan cane in 
public to pay for their crime.

The crime? They were seen kissing on a 
TikTok livestream.

For that, they were publicly humiliated 
and severely beaten.

A 22-year-old local resident who wit-
nessed the lashing was quoted as saying, 
“It raises awareness that such actions are 
unacceptable, thereby educating the pub-
lic.”

I’m pretty sure this guy has never actually 
spoken to a real woman, and would proba-
bly be scared to death if a woman actually 
spoke to him.

He has certainly been brainwashed from 
a young age to have such a medieval and 
backwards thought process at his age.

In these cases, usually the people doling 
out the punishments are the real perverts. 

This really became 
evident when the 
U.S. military released 
a report on when 
they monitored web-
site usage in some of 
these backward countries, and what the 
totalitarian leaders themselves were watch-
ing online.

In this part of Indonesia, people are 
routinely beaten and lashed for gay sex, 
gambling, drinking, men who miss Friday 
prayers, and women who wear tight cloth-
ing.

According to this list, just about every-
one currently in Las Vegas would be getting 
a good beating under these archaic laws, 
myself included, under the gambling, drink-
ing, and missing Friday prayers categories.

Freedom is not free. As citizens, we have 
to be vigilant against persons, groups, and 
organizations that would take that freedom 
away and oppress us under totalitarian 
laws and rule, and that includes new gov-
ernment hate speech legislation like Bill 
C-9. Modern hate speech is no more dan-
gerous than it was 100 or 200 years ago.

We owe it to ourselves, our children, and 
future generations to keep our society free 
from outside in� uences that will try to force 
us to submit to a dangerous and oppres-
sive regime.

Holding hands in public BRIAN LOCKHART
FROM THE SECOND ROW

“The graveyards are full of indispens-
able men,” said former French Premier 
Georges Clemenceau about a century 
ago, and it’s still true. Israel’s precisely 
timed surprise attack on Iran on 28 Feb-
ruary killed Supreme Leader Ali Khame-
nei and seven of his closest allies in thirty 
seconds, but they turned out not to be 
indispensable at all.

“The problem is that Israel is in love with 
assassinations … and we never learn that 
it is not the solution. We have killed all the 
leaders of Hamas. They are still there. It’s 
the same with Hezbollah. The leaders are 
always replaced,” said Israeli intelligence 
analyst Yossi Melman. And so they have 
been again with Iran.

Prime Minister Binyamin ‘Bibi’ Net-
anyahu’s ‘decapitation’ attack went off 
perfectly: the Israel Defence Forces (IDF) 
even managed to kill forty senior leaders 
in other parts of Iran at the same time. 
And yet all those assassinations achieved 

precisely nothing: the next tier of Iranian 
leaders just moved up, and the population 
did not rise up against them.

Netanyahu has been trying to get the 
United States to attack Iran, Israel’s most 
powerful enemy, ever since the early 
1990s. He warned each passing US pres-
ident that if he didn’t act right away, Iran 
would have nuclear weapons in two years, 
or three, or � ve. But since it wasn’t true (as 
US intelligence agencies always said), he 
never made a sale – until Donald Trump.

Trump goes all fanboy when dealing 
with political strongmen like Kim Jong Un, 
Vladimir Putin and Binyamin Netanyahu. 
However, even he could see that Bibi’s 
warnings about imminent Iranian nuclear 
weapons were implausible, since Trump 
claimed that he destroyed all of Iran’s 
enriched nuclear material by precision 
bombing last year.

Nevertheless, Netanyahu made the sale 
in the end. Trump was still high on his Jan-

uary takeover of Venezuela; he was easily 
persuaded that the people of Iran would 
revolt if he just gave the signal, and Net-
anyahu told him that the Iranian regime 
would magically get nuclear weapons in 
a week if he didn’t act. (Probably neither 
man really believed that, but it helped.)

Even then, Trump balked for a moment 
at the end, but Netanyahu threatened to 
attack Iran without American help if nec-
essary, and he gave in.

As US Secretary of State Marco Rubio 
put it, “We knew that there was going to 
be Israeli action. We knew that that would 
precipitate an (Iranian) attack against 
American forces, and we knew that if we 
didn’t pre-emptively go after them before 
they launched those attacks, we would 
suffer higher casualties,” Rubio told 
reporters.

Alternatively, of course, Trump could 
have just ordered Netanyahu not to start 
an illegal and foredoomed war against 
Iran, but that would have required a per-
sonality transplant. So the US and the IDF 
bombed and rocketed Iran for six weeks, 
killing at least 3,500 people, with no tangi-
ble effect – while Iran just closed the Strait 
of Hormuz and won the war.

Donald Trump can walk away from this 
� asco humiliated before the rest of the 
world but relatively undamaged at home. 
People who vote for him don’t follow or 
care about what happens in the Mid-
dle East unless the war starts up again. 
Whereas Netanyahu’s political survival, 

and maybe even his 
freedom, depend on 
his getting the war 
going again.

The Israeli election is due by October, 
and voters blame Netanyahu for failing to 
prevent the Hamas atrocities in 2023 and 
also for not winning the war against Iran. 
The latest opinion polls show his Likud-led 
coalition and the likeliest opposition coa-
lition neck and neck, with neither winning 
enough seats for a majority in the Knesset 
(parliament).

To stay in of� ce and avoid jail (as he 
faces criminal corruption charges), Net-
anyahu needs a military victory. For that, 
he needs the war to restart. And that 
means he must defy Donald Trump, who 
wants the Strait of Hormuz fully open and 
some face-saving deal with Iran before he 
has to face American voters in the Novem-
ber mid-term elections.

Netanyahu can’t really win a new war, 
but he needs at least to look like he might 
win it when Israelis vote in October, so 
he’s doubling down on all his scariest 
themes. He told Channel 14 last week that 
he decided to attack Iran twice (June 2025 
and February 2026) to save Israel “from 
annihilation by atomic bombs, which were 
already in their possession.”

That’s utter nonsense, but it’s all he has 
left. Can he really restart the war and bring 
Trump along, or even do it without him? 
Probably not, but he’s certainly going to 
try.

Netanyahu’s remaining options GWYNNE DYER
OUR WORLD TODAY
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COMMUNITY VOICES

What’s good for Ontario 
is grown in Ontario

Learn more at FoodlandOntario.ca/ChooseLocal
 Paid for by the Government of Ontario

By choosing Ontario foods, you’re getting delicious, 
high quality, local options that support our 
farmers, businesses and economy. 

What a child needs in the summer: Play, growth and belonging
Close your eyes for a second and think 

back to a summer from your own childhood. 
Not a whole season, just one memory. May-
be it’s the smell of a bug spray and sunscreen 
mix. Maybe it’s a popsicle melting faster than 
you could eat it, or the sting of pavement 
on bare feet, or the sound of a screen door 
slapping shut behind you as you ran out to 
� nd your friends. Maybe it’s a cottage dock, 
a camp� re, a bike ride that lasted until the 
streetlights came on.

Whatever it is, chances are it involves a 
place, a person, or a feeling of being free to 
explore and � gure out who you were becom-
ing.

That is what summer is supposed to mean 
for kids. It should make room for fun, rest, 
play, and a little freedom.

But freedom is only half of what a good 
summer offers. The other half is growth, just 
a different kind than the classroom gives.

Think of it this way: school teaches what 
kids have to learn. Summer teaches what 
they get to discover. It’s the season kids get to 
try things without a mark attached to them, 
and � nd out what’s in them that a report card 
isn’t designed to measure.

They are still learning. Just different things, 
in different ways.

The challenge is that not every child gets 
that kind of summer. Not every family has 
a cottage to disappear to for the season, or 
the money for a full slate of camps. Not every 
child has transportation, or a � exible parent. 
And yet the need doesn’t shrink to � t the bud-
get or the circumstance. Kids still need some-
where to belong. They still need safe adults, 
new experiences, and room to grow.

That access shouldn’t be a luxury. It’s part 
of why we chose to build Streams as a charity 
in the � rst place: so we could galvanize the 
power of community to make that access 
possible for kids of every background. And 
it’s why we chose the arts as our way to con-
nect. Art, music, drama, and creativity give 
kids a low-pressure door into that kind of dis-
covery, one that doesn’t require a tryout or a 
fee they can’t afford.

This summer that looks like more than 

a dozen weekly camps running from July 
through August, open to kids from four all the 
way to seventeen. Some weeks it’s clay and 
sculpture, others it’s stop motion, band, dra-
ma, or a STEAM lab. There’s a camp for the 
kid who wants to make a mess and a camp 
for the teen who wants to take the stage. And 
because access matters as much as variety, 
subsidies and scholarships are available for 
any family who needs them.

But some of the most important people 
at Streams this summer aren’t the campers. 
They’re the teenagers running the room. A 
good number of our summer staff and volun-
teers came through our own camps as kids, 
and now they’re the ones leading them. That 
matters more than it might seem. A sixteen 
year old remembers what it’s like to be nine 
in a way most adults have forgotten. They 
know which jokes land, which kid is quietly 
overwhelmed, which activity needs � ve more 
minutes. Watching a former camper become 
this year’s counsellor is, in a lot of ways, the 
whole point of what we’re building.

We believe summer should offer children 
and youth more than something to do. It 
should offer them a place to be. Somewhere 

they can laugh, make a mess, try something 
new, and be encouraged by an adult who is 
paying attention.

And communities have a role to play in 
that. The kind of summer a child has isn’t 
determined by their family alone. It’s shaped 
by what a community makes possible, by the 
spaces it creates and the access it offers, by 
whether it believes all kids deserve to be not 
just supervised, but genuinely delighted in.

So as this summer unfolds, maybe the 
question isn’t only how we keep kids busy. 
It’s how we help them come alive.

If you’re looking for that kind of summer 
for your child, I hope you’ll consider a space 
like Streams. And if you believe every child 
deserves that chance, whether or not their 
family can pay for it, our One of 1,000 month-
ly giving campaign is one of the simplest 
ways to help make it possible.

Because a good summer doesn’t just rest a 
child. It reveals who they are.

This week’s Community Voice submission 
was written by Juli-Anne James, executive 
director of Streams Community Hub. To 
learn more or get connected with Streams, 
please visit streamshub.org

Shelburne seeks community input on proposed backyard chicken pilot program

The Town of Shelburne is asking resi-
dents to weigh in on a proposed Backyard 
Hen Pilot Program before council decides 
whether to move forward with the idea.

An online survey, available through the 
Town’s Have Your Say platform until July 
19, invites residents to share their views 
on whether backyard hens should be per-
mitted within town limits and what rules 
should apply if a pilot program is intro-
duced.

The survey takes about three to � ve 
minutes to complete, and only responses 
from valid Shelburne postal codes will be 
included in the � nal review. Town of� cials 
say public feedback will play a key role in 
determining the next steps.

The questionnaire asks residents wheth-
er they support or oppose the concept, 
whether they would be interested in keep-
ing hens themselves, and what concerns or 
bene� ts they see.

Participants are also asked for opinions 
on potential regulations, including limits on 
the number of hens, coop requirements and 

possible impacts on neighbourhoods. The 
survey also includes space for additional 
comments to help shape the design of a pi-
lot program if Shelburne council chooses to 
proceed.

The consultation stems from a citizen 
proposal submitted to council on May 25, 
requesting that residents be allowed to 
keep backyard hens on residential proper-
ties.

Under the proposal, the pilot program 
would allow eligible households to keep up 
to four hens for personal egg production. 
Roosters would not be permitted, helping 
to reduce noise concerns.

The proposal outlines several conditions 
intended to minimize impacts on neigh-
bouring properties.

Hens would have to be housed in secure, 
predator-resistant coops located in rear 
yards, with minimum setback requirements 
from property lines. Owners would be re-
sponsible for maintaining clean enclosures, 
properly storing feed, disposing of waste, 
and ensuring the hens do not create odours 
or other nuisances.

The proposal also states that hens would 
be kept solely for egg production and com-
panionship. The slaughter of chickens on 
residential properties would not be per-
mitted, and owners would be expected 
to comply with provincial animal welfare 
standards.

Once the survey closes, staff will com-
pile the public feedback and report back to 
council, which will decide whether to pro-

ceed with developing and implementing a 
Backyard Hen Pilot Program for Shelburne.

Learn more and access the survey at: 
haveyoursayshelburne.ca/shelburne-back-
yard-hens-survey

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

519-941-8254

www.fixauto.com

NEED A

GIVE US A CALL

FIND US ONLINE

199 C-Line, Orangeville
(Across from the local OPP station)

BODY SHOP?

Correction
The Free Press would like to correct information included in a story that ran on 

page 3 of the July 2 edition. The story, with the headline “County increases price 
for garbage bag tags, revenue to reach $150,000,” incorrectly stated that garbage 
bags placed at the curb could be black bags. Dufferin County’s clear garbage bag 
program, implemented in 2013, requires all garbage to be placed in clear garbage 
bags. Black garbage bags are not permitted.
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Learn how we’re
 protecting the province
 at ontario.ca/SaferOntario
Paid for by the Government of Ontario
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Edgar came to us from roaming wild in the 
countryside. He’s come a long way and is 
now such a sweet love bug who craves his 
pets and Temptations these days! He is  
looking for a peaceful loving home he can 
� nally call his own and adjust to living life 
as a well deserved spoiled kitty! 

Adoption price: $275

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Edgar

adopt
a cat

Shelburne launches giveaway campaign to promote e-billing

The Town of Shelburne is encouraging 
residents to switch to electronic billing 
through a year-long campaign that pairs 
paperless billing with the chance to win 
monthly gift cards.

Running from July 1, 2026, to June 30, 
2027, the initiative is designed to increase 
enrollment in e-billing for both property tax 
and water and wastewater accounts while 
reducing the town’s printing and mailing 
costs.

“By switching to e-billing, residents are 
helping the town reduce paper consump-
tion, printing and postage expenses, and 
staff time spent preparing and mailing paper 

bills,” the town said. “It’s a simple change 
that supports more ef� cient and sustain-
able service delivery, while giving residents 
the chance to win one of two monthly $100 
gift cards.”

Residents who sign up for e-billing during 
the contest period will automatically be en-
tered into the town’s monthly prize draws, 
while those already enrolled will also be in-
cluded without having to register again.

Each month, one participant enrolled in 
property tax e-billing will have a chance 
to win a $100 No Frills gift card, while res-
idents enrolled in water and wastewater 
e-billing will be eligible to win a $100 Ultra-
mar gas gift card.

Those who enroll in both services will 
receive entries into both monthly draws, 

doubling their chances of winning. Winners 
will be selected at random and contacted 
by email or phone.

The campaign is part of the town’s broad-
er effort to modernize service delivery while 
reducing costs and environmental impacts.

According to the town, approximately 31 
per cent of water and wastewater custom-
ers currently receive their bills electroni-
cally, while just 16 per cent of property tax 
accounts have switched to e-billing.

As a result, thousands of paper bills con-
tinue to be mailed every month, contrib-
uting to roughly $24,700 in annual postage 
costs, in addition to signi� cant printing ex-
penses.

Town of� cials say e-billing provides res-
idents with faster, more secure access to 

their bills, delivering them directly by email 
in PDF format. The system also allows bills 
to be viewed, downloaded, and stored from 
any device, helping reduce paper consump-
tion and the environmental footprint asso-
ciated with traditional mail delivery.

Paper billing will remain available for 
residents who prefer it.

Residents can enroll by completing the 
Town’s online e-billing application before 
the contest closes on June 30, 2027.

The Town said that participation is open 
to eligible residents, except for municipal 
employees, members of council, and their 
immediate family members.

For more information, visit: shelburne.
ca/living-here/paying-my-bills/e-billing/e-
billing-monthly-draw-contest-rules

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Shelburne set to welcome back residents to new and improved Fiddle Park

The Town of Shelburne is preparing to 
of� cially welcome residents back to a trans-
formed Fiddle Park, with a grand opening 
celebration and the kickoff of the 2026 Fid-
dle Park Concert Series on July 12.

The event marks the completion of one 
of the town’s largest recent parks and rec-
reation projects, redeveloping the park into 
a modern, year-round community gathering 
space designed for recreation, performances 
and public events.

Jessica Hanzel, recreation program devel-
opment and special events coordinator, said 
that the town is looking forward to seeing 
residents return.

“Council and the town are incredibly ex-
cited to welcome the community back to 
Fiddle Park,” she said. “This project has been 
years in the making, and it’s rewarding to 
see it transformed into a vibrant community 
year-round gathering space that residents of 
all ages can enjoy.”

While portions of Fiddle Park, including 
the community garden, dog park and upper 
lands, remained accessible throughout con-
struction, the redeveloped section has been 
closed since June 2025.

The redevelopment represents a signi� -
cant investment in Shelburne’s recreation-
al infrastructure. The 2025 capital budget 
allocated approximately $3.69 million for 
the project, with the construction con-
tract awarded to TDI International Ag Inc. 
for $2.67 million. The project was funded 
through development charges rather than 
municipal taxation. 

Additional funding included a $72,570 
grant from the Federation of Canadian Mu-
nicipalities’ Green Municipal Fund to sup-
port tree planting, as well as $92,500 from 
the Ontario Trillium Foundation for the 
park’s new outdoor basketball court.

According to the town, the biggest chal-
lenge during construction was the weath-
er, which extended the timeline but did not 
change the project’s vision.

The redevelopment introduces several 
new features, including a tiered stone seat-
ing bowl capable of accommodating approx-
imately 500 to 600 people overlooking the pa-
vilion, a new outdoor basketball court with 
an acrylic playing surface, a modern play-
ground with rubberized surfacing, accessible 
walking paths, enhanced lighting, expanded 
landscaping and tree plantings, and upgrades 
to the pavilion, including a � nished ceiling.

“Rather than any one feature, the overall 
transformation of the park is the most excit-
ing,” Hanzel said. “Fiddle Park has changed 
into a vibrant, multi-use space with a com-
mitment to accessibility that can accommo-
date everything from concerts and communi-
ty events, to sports, recreation, and everyday 
use.”

The July 12 celebration will feature fam-
ily-friendly activities, live entertainment, 
food vendors, of� cial ceremonies and the 
� rst performance of the 2026 Fiddle Park 
Concert Series.

The park’s programming will continue 
throughout the summer with concerts, out-
door movie screenings and the launch of 
Fresh Air Fitness, a free eight-week outdoor 
� tness program beginning July 13 in partner-
ship with Towne Fitness.

Looking ahead, the town envisions the 
space serving residents year-round, with the 
pavilion converting into an outdoor skating 
rink during winter while walking trails re-
main open.

“We encourage everyone to come and see 

the transformation themselves,” Hanzel said. 
“The park has changed signi� cantly, and we 
hope it becomes a place that residents use 
and enjoy every day, whether they are at-
tending an event, or simply spending time 
outdoors.”

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

NOW HIRING!
SCHOOL BUS AND CHARTERED DRIVERS

PART TIME OPPORTUNITIES IN
Orangeville, Shelburne, Grand Valley,  Mono, Melancthon and Mulmur

SCHOOL BUS DRIVERS NEEDED
Drive a School bus and make a difference in a child’s education.

SUPPLEMENT YOUR INCOME
Drive with purpose and earn more.

Join our team of school bus drivers and enjoy extra pay.

PROFESSIONAL TRAINING
Attridge Transportation Inc. is providing friendly training for steady part-

time bus drivers (and in some cases spare drivers).

Professional Experience not required.  
Vehicles are all automatic.

Attridge Transportation is an inclusive and accessible employer. We welcome a diverse range 
of candidates to apply for this position.  Including people with disabilities.  Accommodations 

are available on request for candidates taking part in all aspects of the selection process.

Call 1-888-749-1515 or Email  jobs@attridge.com
attridge.com

Supplement 
Your Income

APPLY  TODAY!

Free Training 
Now

Dufferin Child and Family Services urgently 
seeking foster families for children in need

Dufferin Child and Family Services 
(DCAFS) is encouraging more local resi-
dents to consider becoming foster families, 
as the organization continues to seek safe, 
stable, and supportive homes for children 
and youth in need throughout the region.

In a statement published in its latest com-
munity newsletter, DCAFS said there is an 
urgent need for foster families from across 
Dufferin County and emphasized that peo-
ple from all walks of life can make a mean-
ingful difference.

“At DCAFS, we are urgently seeking fam-
ilies from the Dufferin region who are will-
ing to open their hearts and homes to these 
vulnerable children,” the statement read. 
“Regardless of your background, there is a 
place for you in our mission to provide the 
hope, care, and support these children and 
youth deserve.”

The organization noted that while be-
coming a foster parent involves a thorough 
screening and training process, prospective 
families are supported at every step.

“Becoming a foster family involves vari-

ous essential steps such as criminal record 
checks, home visits, training, and more, all 
of which are crucial in ensuring the safety 
and well-being of the children,” the state-
ment continued. “But we are here to help 
and provide all needed support in every 
step of this rewarding journey.”

According to DCAFS, foster families play 
a critical role in helping children through 
dif� cult periods in their lives by provid-
ing stability, encouragement, and a caring 
home environment.

The organization stressed that every 
child has different experiences, strengths, 
interests, and needs, meaning there is no 
single type of family that is the right � t for 
every child.

Whether providing short-term care, emer-
gency placement, or longer-term support, 
foster families can have a lasting impact on 
a child’s future.

DCAFS encourages anyone interested in 
learning more about fostering to reach out 
to the organization to discuss the applica-
tion process and determine whether be-
coming a foster family is the right � t.

To learn more, go to: dcafs.on.ca/ser-
vices/child-welfare/foster-care-adoption

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

REVITALIZED AND READY: An aerial view taken a few weeks ago shows construction 
progressing at Fiddle Park. The park will offi  cially reopen on Sunday, July 12, with its grand 
opening celebration and the launch of the 2026 Fiddle Park Concert Series.

LEN GUCHARDI PHOTO 
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Team: MANSFIELD CUBS U11
POSITION: CATCHER

ATHLETE OF THE
WEEKATHLETE

800 OJIBWAY ROAD, SHELBURNE  •  LOCALLY OWNED AND OPERATED

JARED MARSHALL
“I like the community, the people, it’s a fun 
sport to play and it gets my mind off 
things,” said Centre Dufferin District High 
School Royals defenceman, Jared 
Marshall, of why he likes playing hockey.
Playing the game since the Mite level, 
Jared brings a lot of experience to 
his team.
Jared is a well rounded athlete.
When he’s not on the ice, he plays high 
school rugby, and baseball with the 
Mansfield Junior Cubs during the summer.

Team: CENTRE 
DUFFERIN DISTRICT 
HIGH SCHOOL ROYALS 
BOYS HOCKEY
position: DEFENCE

ATHLETE OF THE
WEEK

800 Ojibway Road, Shelburne, L9V 3X9

We will remember them
800 OJIBWAY ROAD, SHELBURNE  •   LOCALLY OWNED AND OPERATED

i’m lovin’ it

MACKLYN DOWNEY
Playing baseball since she was at the T-ball level, 
Mansfi eld Cubs U11 catcher Macklyn Downey 
brings a lot of experience to her team.

“I like the feeling of digging your feet into the dirt, 
and having all the people here watching the 
game,” Macklyn said of why she likes playing 
baseball. “I like catching and throwing. I enjoy 
playing it, and I like watching baseball.”

When she’s not on the diamond, Macklyn takes 
to the ice in the winter and plays hockey with the 
Honeywood Hurricanes.

0.9% 3.9%
LEASE FROM FINANCE FROM

UP TO 39 MONTHS*

ON SELECT MODELS ON SELECT MODELS
UP TO 84 MONTHS^

ALL GENESIS VEHICLES INCLUDE 5 YEARS OF 
COMPLIMENTARY SCHEDULED MAINTENANCE,
VALET SERVICE AND WARRANTY*

LEASE RATE INCLUDES 1% 
LOYALTY RATE REDUCTION

†Leasing offers available O.A.C. from Genesis Financial Services based on a new 2026 G70 3.3T Sport AWD with an annual lease rate of 0.9% 39 months. Lease offer includes 1% Genesis 
lease loyalty rate reduction. Monthly payments show the price including the rate reduction. See your Genesis distributor for details on eligibility. Monthly lease payment of $678 39‑month 
walk‑away lease. Down payment of$5,900 and first monthly payment required. Trade‑in value may be applied to down payment. Total lease obligation is $32,326. Lease offers include levies 
(air and tire tax). Lease offers exclude registration, insurance, PPSA, RDPRM if applicable (which may be up to $120) and any licence fees and other applicable charges and taxes (HST/GST/
PST/QST, Luxury Tax). $0 security deposit on all models. 16,000 km allowance per year applies. Additional charge of $0.15/km on all models. Offers available for a limited time and subject to 
change or cancellation without notice. Inventory is limited. Visit Genesis Brampton for complete details. *All vehicles sold by Genesis Motors Canada come equipped with 5 Years/100,000 
km (whichever occurs first) Complimentary Scheduled Maintenance, At Home Valet with Courtesy Vehicle Service, Comprehensive Limited Warranty, Complimentary Multimedia & Naviga‑
tion Map Updates, 5 Years/Unlimited km 24/7 Enhanced Roadside Assistance, and Genesis Connected Services for the lifetime of your ownership of your vehicle. The services are provided 
to customers within 50 km (driving distance) of the closest authorized Genesis distributor. Services are only offered in Canada. Some limitations apply. See Genesis Brampton for details.

GENESIS 
BRAMPTON

70 Coachworks Cres, Brampton
905‑863‑1158  |  genesisbrampton.ca

Or visit our boutique showroom at:

WE’LL COME 
TO YOU. 2025

GENESIS MOMENTUM EVENT

Mans� eld Day 2026 celebrates minor baseball while raising money for local kids
It was a full day of baseball and fun when 

Mans� eld Minor Baseball hosted Mans� eld 
Day 2026 at the local diamond.

There was a full day of games planned 
with all divisions represented.

It got off to a late start this year as morn-
ing rain delayed them, but by noon it had 
dried up and they were ready to go.

The event is an annual fundraiser for the 
Mans� eld Minor Baseball Association.

“We’re raising money for Mans� eld Mi-
nor Ball and celebrating all that is Mans-
� eld Minor Ball with an all-day celebration 
were every team we have gets to play, from 
U5 to U14 Rep,” explained a Mans� eld Mi-
nor Baseball spokesperson. “We have two 
teams U9 and two teams in U11. We have 
nine teams all together in Mans� eld.”

It was a chance for teams to play other 
Mans� eld teams they won’t meet in the reg-
ular season.

“Everyone gets to play,” the spokesperson 
said. “The U5s were able to play this morn-
ing. They did really well playing T-ball in the 

pouring rain. They had a blast, they were 
covered in mud. We also have treasure trays 
here. Each team donates a basket and we 
raf� e them off. We will raise money through 
the raf� e and through the barbecue. We 
raise money to keep our registration costs 
low and to buy all the new equipment that 
we need. Baseballs area expensive - $10 per 
ball, and they need at least two game balls 
for every game. We are trying to make base-
ball affordable for everyone. We have just 
over 100 kids playing this season.”

Baseball increased in popularity this sea-
son across the province after the Toronto 
Blues were in the World Series last year.

It was a fun day to celebrate the sport, 
play some ball, and join with others in the 
community for a day in the park.

Written By BRIAN LOCKHART

WINNING MATCH: It was Mansfi eld Day 
2026 at the baseball diamond in Mansfi eld 
on Saturday, July 4. The Mansfi eld Minor 
Baseball Association held a special day to 
celebrate the sport and raise funds to keep 
the sport aff ordable for local kids. 

BRIAN LOCKHART PHOTO 

Long ball on display at North Dufferin Baseball League all-star games
There were a lot of big hits at the 

North Dufferin Baseball League All-
Star games held at Mans� eld Com-
munity Park on Sunday, July 5.

The 59th annual Senior Division 
All-Star game featured the North Duf-
ferin All-Stars with a line-up of play-
ers from every team in the league in a 
nine-inning contest against the New 
Lowell Knights.

The Knights are the defending 
league Strother Cup champions.

The game marked the � rst time 
since 1986 that the League used this 
format for the All-Star game.

Fans were treated to an offensive 
showcase with the Knights hitting 
� ve home runs on their way to an 8-2 
win.

Prior to the game, opening cer-
emonies highlighted the history of 
baseball in the area and recognized 
the Township of Mulmur’s 175th an-
niversary. League secretary Scott An-
derson presented certi� cates to Mul-
mur Councillor Andrew Cunning and 
Emerson Pendleton of the Mans� eld 
Cubs.

A ceremonial � rst pitch was 
thrown by Jax Ragazzon. Along with 
Jax were his father Jesse Ragazzon 
and grandfather Kevin Greer – both 
former Mans� eld Cubs players.

In the senior game, New Lowell 
opened the scoring in the third in-
ning on a two-run home run by Todd 
Gowan. Chris Rettie followed with a 
solo shot in the fourth to make it 3-0.

The All-Stars answered with two 
runs on a double by Ryan McNeill in 
the bottom of the fourth.

The Knights added a run in the sev-
enth inning, three more in the eighth, 
including two home runs, and anoth-
er on Nic Guthrie’s solo homer in the 
ninth.

McNeill and Eric Orser each dou-

ble for the All-stars, with Orser add-
ing a single.

Other hits came from Blake 
Faulds, Aaron McCleod, Matthew 
Leek, Dylan Embury, Ryan Barr, 
Gavin Mikaczo, Gret Slater and Leo 
Contreras-Severino.

For the Knights, Gowan, Rettie, 
Guthrie, Kurt Roy, and Danny Her-
man all homered. Roy also added a 
single while Guthrie and Rettie col-
lected two hits apiece.

Chris Greer contributed a single.
The Knights started ace Gowan on 

the mound. He pitched six innings, 
allowing two runs on eight hits while 
striking out seven, walking three, 
and hitting one batter.

Shane Duffett worked one inning 
on relief, allowing two hits and one 
walk while striking out one.

Guthrie closed out the game, toss-
ing two scoreless innings without al-
lowing a run and striking out four.

Matt Barr started for the All-Stars, 
pitching three innings and surren-
dering two runs on three hits while 
walking two and striking out three.

Liam Dupuis-Cundy pitched the 
next two innings, allowing one run 
on three hits, walking one, and hit-
ting one batter.

Matteo Stothers worked the sixth 
and seventh innings, giving up one 
run on one hit, while walking one 
and striking out one.

Nolan Thomson pitched the � nal 
two innings, allowing four runs on 
four hits while walking one and strik-
ing out two.

Gowan was named the Knight’s 
Most Valuable Player, while McNeill 
earned MVP honours for the All-
Stars.

There was a crowd in attendance 
for the game, and the weather was 
great for baseball.

The Junior Division All-Star game 
followed. 

Written By BRIAN LOCKHART

ALL STAR ACTION: The New Lowell Knights met the North Duff erin All-Stars during the league’s 59th 
annual All-Star game hosted by the Mansfi eld Cubs on Sunday, July 5. The Knights won the game 8-2.

CONTRIBUTED PHOTO

BRIAN LOCKHART PHOTO

WE WANT TO HEAR FROM YOU
Passionate about an issue you’ve read about within the pages of the 

Shelburne Free Press? Want to share your opinion about what’s going on 
in the community? Email us a letter to the editor to: sam@citizen.on.ca. 

Be sure to include your name and town.
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To apply to be a vendor at the show, scan the QR code, visit our website 
orangevillehollyfest.ca or email shows@lpcmedia.ca for a vendor application form. 

Saturday, November 21, 2026 - 9am to 4pm; and 
Sunday, November 22, 2026 - 10am to 3pm

Indoors at the Orangeville Fairgrounds, 247090 Side Rd 5, Mono

ORANGEVILLE CITIZEN

HOLLYFEST
WE’RE GROWING! Due to overwhelming demand, we’ve expanded into a second hall.  

Limited booth spaces are now available in select categories—reserve yours today!

A holiday artisan 
shopping experience

Arts    Entertainment&LOCAL COMMUNITY EVENTS

Theatre Orangeville’s Young Company set to premiere production ‘Into the Woods’

Theatre Orangeville’s Young Company is 
heading Into the Woods this summer, bring-
ing fairy tales and their consequences to life 
on the stage as they explore classic tales 
through song.

Running July 24 to 27 at Theatre Oran-
geville, Into the Woods reimagines some of 
literature’s most recognizable fairy tale char-
acters, weaving them into a single narrative. 
While audiences may be familiar with the 
characters, the production takes a different 
approach than the traditional fairy tale for-
mula, exploring what happens after wishes 
come true and examining the consequences 
that follow.

Rather than ending with a conventional 
happily-ever-after, Into the Woods challeng-
es audiences to consider the complexity of 
its characters and the choices they make. 
Throughout the production, seemingly sim-
ple stories become interconnected as char-
acters pursue their dreams, confront unex-
pected outcomes and learn that every action 
has lasting consequences.

For the cast, that complexity is part of 
what made the production so appealing.

“Into the Woods is not like any other 
show,” a Young Company member said. 
“Most of the time, musicals will have this 
big happy ending, and you can normally pre-
dict, alright, beginning they have an issue, 
they solve it, happy ever after. But with Into 
the Woods, it is very bittersweet. It’s again 
actions and consequences... it’s unlike any 
other show, and I think it’s very special, and 
it should be shown as often as it can.”

Performers described the musical as one 
that offers something different from a typ-
ical family show, with layered storytelling 
that allows audiences to interpret its themes 
in different ways depending on their own 
experiences. Familiar fairy tales provide an 
accessible starting point, but the production 
delves deeper into questions about respon-
sibility, morality and the realities that follow 
achieving one’s goals.

The music itself presents another chal-
lenge. Sondheim’s intricate score is known 

for its rapid-fire lyrics, demanding harmo-
nies and carefully crafted musical motifs, 
requiring performers to master technically 
difficult material while conveying the emo-
tional depth behind every scene.

The show’s structure also gives nearly ev-
ery performer a chance to shine. Instead of 
revolving around a single protagonist, Into 
the Woods follows multiple storylines simul-
taneously, allowing each character to play a 
meaningful role in moving the story forward.

“Every single character in this show is 
important in some way, shape, or form,” a 
Young Company member said. “Whether it 
be following them in a lot of the scenes, or 
they are the one person that you might think 
is not really super important, but then they 
do something that changed the entire course 
of the story… I feel like Into the Woods is a 
really good show for having everyone in the 
cast feel like they’re doing something really 
important, they’re contributing to the show, 
and they are making the show better.”

The approach is reflected in the casting, 
with several performers taking on multiple 
roles throughout the production. Switching 
between vastly different personalities - from 
fairy tale heroes to villains and comic char-
acters - has challenged the young actors to 
develop distinct performances while helping 
create the production’s expansive world.

The production also emphasizes ensem-
ble work. Although individual characters 
each have defining moments, cast members 
say the musical relies on everyone working 
together to tell the story, making collabora-
tion as important as any single performance.

Bringing a production of this scale to life 
is no small undertaking.

Preparation for the show began months 
before rehearsals officially started. Theatre 
Orangeville’s production team began plan-
ning late last year, securing performance 
rights, assembling the creative team and 
developing the production schedule before 
moving into set, costume and design work. 
Once rehearsals began, the cast worked 
through an intensive four-week process to 
transform the musical from auditions into a 
fully staged production.

The production is the culmination of The-

atre Orangeville’s annual Young Company 
program, which brings together perform-
ers from students entering Grade 7 through 
graduating high school students.

Unlike some theatre camps, Young Com-
pany is designed to replicate the experience 
of mounting a professional production. Par-
ticipants audition for roles, work alongside 
industry professionals and rehearse under 
the same expectations found in profession-
al theatre, all while developing their acting, 
singing and stagecraft.

This year’s production was also shaped 
by the participants themselves. Organizers 
invited the young performers to pitch shows 
they were interested in tackling before ulti-
mately selecting Into the Woods, recognizing 
both the enthusiasm for the musical and the 
opportunity it offered to showcase the cast’s 
abilities.

For many participants, Young Company 
has become more than a place to perform. 
Returning cast members describe it as a wel-
coming environment where friendships are 

formed across age groups and where experi-
enced performers support newcomers.

“That belonging is the biggest reason why 
I love Young Company so much,” one Young 
Company member said. “I keep coming back 
every year, because on the very first day I 
spent with Young Company three years ago, 
I remember being so scared that I was go-
ing to be on the outskirts and I wasn’t going 
to enjoy myself, and as soon as I walked in, 
there was a big circle of people, and some-
one came and invited me, we sat and we 
talked in a big circle.”

“From that day, this became my second 
home. It’s so inclusive and welcoming for 
anybody, no matter where you’re from, how 
old you are. Without this company, I never 
would have met some of my closest friends.”

As opening night approaches, audienc-
es can expect a production that combines 
familiar fairy tales with thought-provoking 
storytelling, challenging music and the col-
laborative energy of a cast working together 
to bring Into the Woods to life.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

TELLING OF TALES: The cast behind Into The Woods, the newest production by Theatre 
Orangeville’s Young Company, takes a break from rehearsals. Featuring a medley of fairy 
tales, the production takes each tale, systematically breaks them down, and analyzes the 
values within through song, offering unique perspectives to both those familiar with the 
tales and those coming in blind.

JOSHUA DRAKES PHOTO 

Nashville Takeover brings three-day songwriter experience to Orangeville venues this weekend

The Nashville Takeover is coming to Or-
angeville this weekend, providing a three-
day town-wide music experience bringing 
original songwriting, storytelling and inti-
mate performances.

Presented by Backyard Music Co. in part-
nership with the Orangeville Downtown 
BIA, Taphouse Craft Beer & Kitchen and 
Barley Vine Rail Co., the event will trans-
form venues throughout town into intimate 
stages featuring 15 songwriters from Nash-
ville and Canada from July 10-12.

Unlike a traditional music festival with 
one main stage, The Nashville Takeover 
is designed as a town-wide cultural expe-
rience, with performances taking place 

across multiple venues and spaces.
While there has been a shakeup in par-

ticipating venues in the weeks leading up 
to the event, with several withdrawing, six 
are confirmed: Opera House, Orangeville 
Fairgrounds Exhibition Hall, Kelsey’s Pa-
tio, Deja Vu Diner, Barley Vine Rail Co., and 
Josie’s Taphouse.

The event will feature songwriter rounds, 
one-off performances, and late-night expe-
riences where audiences can hear the sto-
ries behind the songs, while connecting di-
rectly with the artists.

“We’re excited to bring the Nashville 
Takeover to town and partner with an in-
credible group of local venues to create a 
one-of-a-kind weekend built around a cu-
rated songwriter experience,” said Scotty 

Grieve, Nashville Takeover founder and or-
ganizer. “Our goal is to help guests discover 
new favourite venues, support local busi-
nesses, and create meaningful connections 
through great songs and great company.”

He added, “We can’t wait to welcome ev-
eryone for an unforgettable weekend.”

Following successful takeovers in Port 
Stanley and Collingwood, the Nashville 
Takeover is now happening in 13 towns. 
Orangeville was selected from hundreds of 
communities across Canada based on its 
cultural identity, downtown core and com-
munity spirit.

Organizers say the event is focused on in-
timacy and discovery, giving attendees the 
chance to experience performances just 
feet away from the artists while hearing the 

inspiration and stories behind the music.
The lineup of performing artists is in-

tentionally unreleased until closer to the 
event, with organizers emphasizing that 
the weekend is about discovering emerging 
talent rather than following a traditional 
festival lineup. Performers from Nashville 
and Canada are expected to bring a mix of 
country, Americana, pop and folk music, 
with a focus on original songwriting and 
storytelling.

Organizers say the weekend will also fea-
ture after parties, bar hops and exclusive 
experiences designed to connect perform-
ers, attendees and local businesses.

The full schedule and venue details are 
released to ticket holders ahead of the 
event.

Written By BRIAN LOCKHART
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Upper Grand District School Bord approves nearly $530 million 2026-27 budget 
The Upper Grand District School Board 

(UGDSB) has approved a $529-million bud-
get for the 2026-27 school year.

The budget reflects priorities outlined in 
the UGDSB’s Vision 2026+ multi-year plan. 
These include student achievement, lifelong 
learning, health and well-being, equity and 
access, foundational education, and sustain-
ability, said the board in a June 30 press re-
lease.

“Since launching our Multi-Year Plan in 
2022, we have worked to build a strong foun-
dation for student success,” said UGDSB 
CEO Peter Sovran. 

“This budget reflects that journey. With 
every decision, we remained focused on pro-
tecting the programs, supports and learning 

opportunities that have the greatest impact 
on students. It demonstrates our commit-
ment to delivering on our vision while plan-
ning responsibly for the future.” 

The board said the approved budget re-
flects the financial realities school boards 
are facing throughout Ontario. These chal-
lenges include declining enrolment, rising 
operational costs, inflationary pressures, 
and increasing demand for specialized stu-
dent supports.

“Developing a balanced budget in today’s 
environment requires disciplined planning 
and a clear understanding of priorities,” said 
Scott Keys, UGDSB’s Chief Financial Officer. 

“By using zero-based budgeting and 
grounding our decisions in the board’s stra-
tegic priorities, we have developed financial 
estimates that are aligned, balanced, and 

compliant while ensuring resources are di-
rected where they can have the greatest im-
pact for students.” 

Both zero-based budgeting and the 
UGDSB’s Let’s GO! Methodology was used 
to create the board’s 2026-27 spending plan. 

The methodology is a planning frame-
work that guides budgeting, operations and 
student achievement. It breaks down the 
board’s strategic priorities into measurable 
outcomes and uses data to monitor progress.

“As trustees, we have a responsibility to 
ensure every dollar entrusted to us is invest-
ed thoughtfully and responsibly,” said Ralf 
Mesenbrink, UGDSB chair. “This budget re-
flects careful stewardship of public funds 
while remaining firmly focused on student 
learning and well-being. We are confident 
this budget positions the UGDSB to continue 

delivering high-quality education and mean-
ingful opportunities for every learner.” 

The board said the 2026-2027 budget in-
vests in evidence-informed literacy and 
mathematics interventions, strengthened 
human rights and equity initiatives, proac-
tive mental health supports, and innovative 
sustainability projects. These projects are 
aimed at improving operational efficiency 
while reducing environmental impacts. 

Approximately 97 per cent of the UGDSB’s 
operating budget supports students, with 
funding allocated to areas including teaching 
and learning, school operations, transporta-
tion and student services.

The UGDSB’s 2026-27 financial estimates 
include funding for teaching and learning, 
student services, school operations and 
transportation, according to the board.

Written By SAM ODROWSKI

Shelburne Public Library offers variety of programs for patrons through the summer
The library is the place to be this summer 

with programs and events for all ages!
Programs for Kids

Join the TD Summer Reading Club (TDS-
RC), where you can win prizes for reading! 
TDSRC is Canada’s biggest, bilingual sum-
mer reading program for kids ages 3-12 of 
all reading interests and abilities. 

This free program is co-created and de-
livered by more than 2,000 public libraries 
nationally to celebrate Canadian authors, 
illustrators and stories. 

The program offers something for every-
one, including children with print disabili-
ties, preschoolers, school-age children, and 
their families.

Research shows that children lose signif-
icant knowledge in reading and math over 
summer break, which results in subsequent 

skill loss throughout the year as they try to 
catch up. A 2020 study by NWEA found stu-
dents in Grades 3 to 5 lose an average of 20 
percent of their school-year gains in reading 
and 27 per cent of their gains in math during 
the summer break.

The TD Summer Reading Club is a proven 
tool to help bridge the two-month gap and 
maintain academic achievement in literacy 
while having a blast all summer long!

Programs for Teens
Our Teen Advisory Board hosted an af-

ter-hours Nerf battle last month and looks 
forward to hosting more events with library 
staff this summer, including game and movie 
nights, book talks, and more. Connect with 
the library to learn how your teen can earn 
their community service hours for planning 
fun events.

Programs for Adults
In addition to our regularly scheduled 

programs and our annual reading challenge, 
save the date for one of our favourite liter-
ary events – Authors in the Hills of Mulmur! 
Join best-selling authors Terry Fallis, Lin-
wood Barclay, and Heather Marshall on Sun-
day, August 23, at 1 p.m. at the Foley Barn. 

Tickets are $40 and are available at Book-
Lore and the library. 

Psst…The Ask an Archivist program with 
the Museum of Dufferin is coming back this 
Fall! Stay tuned for more details.

Recommended Read
The Shelburne Public Library’s staff pick 

this week is The Essential Cottage Cookbook 
by Andrea Buckett, selected by Brittany. 

Buckett has vacationed at her family’s 
cottage countless times since she was a 

child, inspiring this cookbook’s collection of 
flexible, flavour-packed recipes. Everything 
is developed for minimal kitchen tools and 
equipment, so you can easily whip up a fill-
ing meal and still have time to relax.

Chapters are divided by meals for every 
cottage experience under the sun (or rain, 
or snow!)

Why Brittany Likes it: Everyone knows I 
love camping and spending time up North. I 
recently borrowed this cookbook and loved 
the personal stories that were sprinkled 
throughout the recipes. My family and I tried 
the campfire beaver tails while camping in 
May, and they were a lot of fun. 

This column was written by Shannon 
McGrady, CEO of the Shelburne Public 
Library, with credit to the research and 
advocacy of the Urban Libraries Council.

Grand Valley Public Library receives $20,000 for Library of Things initiative, programs

The Grand Valley Public Library will expand 
its newly launched Library of Things initiative 
after receiving a $20,000 grant from the Ontario 
Trillium Foundation.

Sarah McTaggart, program and outreach 
manager for the Grand Valley Public Library, 
said the funding will allow the library to add 
more resources for residents of all ages.

“The library is over the moon excited to be 
able to provide this to the community,” she 
said. “This is a great way in which we can 
provide affordable, equitable resources to the 
community of all ages. We have a few items in 
our Library of Things already, but this has just 
expanded it, and we definitely have heard from 

community members that they would really 
like to see more accessible items for them.”

During the grant reception ceremony on July 
2, public officials attended, including Duffer-
in–Caledon MPP Sylvia Jones and Grand Valley 
Mayor Steve Solomon.

Mayor Solomon recognized the tremendous 
accomplishment of securing this grant and 
thanked the Ontario Government for its contin-
ued support.

“The Ontario Government, they have been 
very good to this town,” he said. “This was a 
one-in-a-million opportunity. It’s good that 
we have a good rep over at Queen’s Park; she 
seems to think we’re in need of some things 
and gets them delivered. So, thank you.”

The Library of Things is a relatively new ini-
tiative that allows libraries to provide free ac-

cess to sports equipment and large-scale games 
that library patrons can take out with their li-
brary card.

The library already has several options avail-
able, such as oversized Connect Four, Tetris, 
and Jenga, along with several sports options, 
such as the popular Pickleball and Spikeball. 
With the new funding, even more activities are 
expected to be added in the near future.

McTaggart said that the Library of Things 
specifically offers kids and their families the 
chance to have fun without the need for tech-
nology.

“The nice piece about it is that it gives fami-
lies and kids something to do that’s complete-
ly different from a normal routine,” she said. 
“Sometimes parents will find themselves think-
ing, we don’t want them on a screen, so Tetris, 

instead of being on a screen, for example, is 
right here in physical form.”

McTaggart said the expansion reflects the 
changing role of libraries in communities.

“We have known for several years that librar-
ies are definitely becoming so much more than 
just places for books,” she said. “We are work-
ing each and every day to become more inclu-
sive, welcoming, and allowing people so much 
more access to other things than just books, 
from technology, entertainment and more.”

With this extra funding secured, the library 
will continue to focus on what it does best: 
providing a welcome, well-stocked commu-
nity space that lets local residents access cut-
ting-edge technology, education programs, 
entertainment options, and, of course, good 
literature.

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER
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CLASSIFIEDS
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classifi ed cut-off time is 12 pm Tuesday

DO YOU NEED TO

Call 519-925-2832 to advertise.

DO YOU NEED TO

FreePressShelburne

HireHire??

ADVERTISING 
LOCALLY works!

519.925.2832

CALL DEBBIE FOR MORE DETAILS.

FreePressShelburne

PRESENTS SOME AWESOME UPCOMING AUCTIONS 
JULY 10TH – Tool & Equipment Auction

JULY 16TH –  Dual Estate Firearms Auction 

JULY 17TH – Currency / Art / Jewelry Auction

JULY 24TH – Giffin Apple Farm Sale

JULY 31ST - Meaford Farm Auction

AUG 7TH –  Gas and Oil / JD Tractors / Toys / 
Sports Memorabilia

AUG 17TH to 22ND – Straight Shooter Sale

SEPT 11TH -  Antiques, Collectibles & Quality 
Household Items

SEPT 18TH - Tool & Equipment Sale

SEPT 25TH - Currency / Art / Jewelry Auction

OCT 8TH - Locked & Loaded Handgun Sale 

OCT 9TH - Gas and Oil Auction

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

AUCTIONS

ARTICLES WANTED

BUYING VINYL RECORDS - STEREO – 45’s - Cash 
for antiques and collectibles-stamp-coins. Call James at 416-
569-9976.  

ADVERTISING 
LOCALLY WORKS!

Call Debbie at 519-925-2832 to book your ad

HOME RENOVATIONS

HOME RENOVATIONS - Kitchen/Bathrooms: tiles/wood/
vinyl fl oors: plumbing / painting / stain / drywall: outdoor 
repairs – fences, decks. Call Alex at 519-938-7727.

HOME SERVICES

STOP WASTING 
MONEY THROUGH 

YOUR ROOF!!

The problem isn’t your HVAC 
system it’s your insulation!!

Save up to 20% 
with topped up attic 

insulation

Call for Free Estimate
437-898-3875

References Available

FOR SALE

6500 GENERATOR - Generator for sale, excellent condition. 
Call for more info: 519 278 6499.

VEHICLES WANTED

SCRAP CAR DISPOSAL – CASH PAID for Cars, Trucks, 
Vans – Big or Small. Call Joe at 647-294-2796.

RESIDENTIAL SERVICES & REPAIRS

HANDYMAN SERVICES - Providing an extra pair of help-
ing hands in the Orangeville area. No job too big or too small. 
One man and a truck services along with residential seasonal 
lawn maintenance also available. All jobs welcome. $25/hr. 
Call 519-447-7550.

SCRAP CARS

We Pay $300 - $20,000*
*some conditions apply

$$$ TOP CASH $$$
For Unwanted CARS,

VANS, TRUCKS & SUV’S

FREE TOW in 2 HRS
Open Saturday & Sunday 

942-880-8300

SCRAP CARS CALL ME

ADVERTISING 
LOCALLY WORKS!
Call Debbie to book your Classifi ed ad at 

519-925-2832 or email debbie@lpcmedia.ca

MT. FOREST AG AUCTIONS
 LIVE Summer AG Consignment Auction Sale

Of Tractors, Machinery, Equipment, Tools, Misc.,etc.
Located: East of Mt. Forest, on Southgate Rd. 04 Fire # 43853

On Wednesday July 15th at 9:00 am 
TRACTORS: CIH.5220, ROPS, 4wd., 4speed, Powershift w/CIH.ldr., 4520hrs.; JD.7130 Prem., 
4wd.,w/6838hrs.;JD.7130 Prem.,4wd.,w/8600hrs. & 4cyl.engine; CIH.MX110,OS.,4wd. w/Alo 
980ldr.,16,800hrs.,rebuit powershift & pto.;CIH. MX100 OS.,2wd,8860hrs.;Ford 7600 OS.,dual pow-
er,1000 pto.,2 remotes (high hrs.);Agco-Allis 7600,2wd.,OS.;Ford TW20;JD.2020 & 2120;JD.6110 w/
cab,PQ.,2wd.(Fire damage);2012 JD.997 lawnmower,72”,very good; SKIDSTEERS,ETC.: Gehl R190 
w/cab &air,2 speed,Hi-Flow,2820hrs.,w/bucket (1 owner); NH.L220,2speed,New tires &battery w/buck-
et,4157hrs.(missing door);Gehl 4840 w/2 New drive motors,apx.6000hrs.;Manitou MLT 634-120 Tele-
handler w/10,550hrs.;JLG Telehandler G518A,10,000hrs.;Selling for Marvin Bearinger: JD.5625 Trac-
tor,4wd.,OS,w/Q30 ldr.,12,000hrs.;Gehl 6640 Skidsteer OS.,2 spd.,joystick, hydra glide w/3600hrs.:2018 
Dion Scorpion 300 haylage Harvester, metal alert, stinger spout & sells w/9ft.F71 hay hd.;2- Gehl 980 
forage wagons,18ft.,converted to hyd.drive w/tandem;Creekbank 30ft.meshtop balewagon w/lights & 
straps;Okada ORV 4000 hydro.breaker (for 20ton excavator); For info please call Marvin only! 
519-323-3912 MACHINERY, EQUIP.: Harvest Machines- JD. 6620 Combine w/JD.443 cornhd.& 
JD.215 flexhd.w/wagon 4300hrs.;Gleaner L3 Combine w/6row 630 Cornhd.,& 318 Flexhd.w/crary air 
reel on Horst 26ft.Header wagon; MF.851 PTO Combine w/White 5belt pickup;1973 Ford 700 graintruck 
w/hoist (farm use only);IH.400 swather 12ft.;NH.824 corn hd.;NH.29P pickup hd.;Hesston 6450 swather 
w/draper hd.,12ft.;Hay Rakes-Vermeer VR1022 V-rake 10wheel (like new);Sitrex 8wheel V; Stoll S1810 
twin 24ft.;Stoll R3354AS;Kuhn rotary; Bauman 5710 tedder;3pth. 8 wheel V; MF.RK3802; Kverd.Tarrup 
8052T tedder;Hay Related-NH.166 Inverter; 45ft.tube elevator on wheels; JD.338 baler w/40 ejector; 
NH.570 baler; NH.315 baler w/thrower; 2-NH. 488 haybines (1 parts); 7ft.Haymaster Crimper w/18hp.
gas or pto. (Like new); NH. BR740 Rd.baler; Claause TC3000TC discbine;Tillage- IH. 5300 Soyb.Special 
drill 21x7”,DD., presswheels,grass.plain grain; IH 510 seedrill, 16run,DD.,,w/grass & fert.;MF.520 disc 
40plate;White 12ft.disc;Turnco 13ft.packer;3pth.Ferg. 2blade disc/plow; Remlinger 16ft., 4bar spike har-
rows; variety harrows;Heumacher NT.180 No-Till drill 15ft.,w/grass,grain,dry fert.(New);Cults. - IH.4500 
w/harrows 18ft.; IH.4500, 18ft.w/3bar harrows;CIH.4800,22ft.;Kewanee 20ft.;White 285,18ft.;IH.12ft.
vibrashank; 16ft.C-shank;Plows- White 598 variwidth, 4 furrow; Salford 4 furrow spring reset w/man.
adj.,hyd.steering;2-IH. 735 variwidth 5furrow & 6 furrow; IH.7500, 5 furrow; White 508, 5 furrow; Kverd. 
4 & 5 furrows;Wagons-Steel Rd. bale wagons-20ft., 2-25ft. on truck tires, 30ft.tandem &30ft.wooden 
rack; J-M 500 bus. Split gravity box on #425 trucktires; 3 Compart. Hopper Graintrailer 28ft. w/dolly;sm. 
gravity’s (1 w/hyd.auger);Meyer 16ft.forage, hyd.drive;Forage K.19ft.LH.unload,hyd.drive;Dion 1016SE 
forage w/steel sides on Horst,12x22.5tires;Badger forage;15ft.silage dumper on 12t Horst gear w/truck-
tires;7ft.bale;18ft.Supertilt Silage Dumper w/lights on Horst 20ton gear;Spreaders- Hagedorn 275 & 276 
II;NH.195 w/Raytech vert.beaters;Gehl 250 tand.;NI.218 tand.;NH.518;H&S 420;Willmar Super800 8ton 
fert.;Baltic fert.;manure tank parts-2 HD., injectors & 5 yetter straight discs w/downpress.springs;Augers 
/Feeding-Brandt 10”x80ft.,FarmK.10”x60ft., & WestF., swing augers;FarmK.8”x51ft.; WestF.7”x47ft.
transport;SnowCo. Sing.stage graincleaner;Lucknow PTO.bale chopper;Rissler 520 feedcart;Kidd pto.
Rd.bale chopper;Jamesway SH53 power feedcart;100ft.flexauger;19ft.areation floor,fans,tubes & unload-
ing augers;Duals/Attaches.-600-65R38 t-rails (JD.yellow);18.4x38;etc;HLA 6way dozer blade (for skid-
steer);Woodchuck 80” side slinger shavings bucket;HLA Hi-Volume Sandslinger bucket (for skids.);1pc. 
Pallet fork (for crane); Quickie 940 ldr.w/subframes (for JD.5420); 7ft.skids.bucket; other buckets; Other 
Machinery & Equip.; Hardi 300gal.sprayer;posthole auger;Wallen.36”,3pth.woodsplitter; Win-Power 
pto.80-50 Generator;7½ft.JD.snowblower;700ft.x3”Custombuilt hose traveler; old livestock trailer; 25ft. 
Reefer truckbox w/unit;1984 mobile 48ft.,3 axle vantrailer;28ft. curtain side trailer (needs TLC); 7ft.3pth.
blade; 9ft.haysaver/feeder; 4ft.x6ft.trailer; SA.JoeDog;feeders;cattlecrates; machinery & equip.,not listed.
Lots of Farm misc. & wagon loads of small items.
Notes: Consign items- Please call Orvie L.Martin 519-323-3256 or Amos Bearinger 519-323-1342 
Receiving items July 8-11 & 13.We reserve the right to accept or refuse items. NO HOUSEHOLD or VE-
HICLES! NO FEED SALE that day! TERMS: Cash sale day, cheques with ID only. No Cards. Lunch 
booth. 3 Sale Rings starting 9:00am!  Sales Yard- 519-509-2828, Loader available from sale day until 
July 18. Everything sells “AS IS” Owners, Auctioneers, Organizers not responsible for accidents, injury, 
deletions or loss of property sale day. All verbal announcements take precedence over written material.
AUCTIONEERS: DAVID MCPHEE, GLENN SINCLAIR, DENNIS KIDD, DARREN EBY, 
CALVIN & RYAN KUEPFER                                 

LIVE AUCTION SALE 
for the estate of Joe Kingdon    
Saturday July 11th, 10:00 a.m.

5482 Wellington Rd 29, Guelph, ON — From the city of Guelph, take Eramosa Rd (Wellington 124) north 
east 4.7 km to Wellington Rd 29 (stop lights). Turn & go north 1.5km to sale on west side of road OR From 

Arthur, come south on Hwy 6 for 19.4km to St. Andrews St in Fergus, then left onto Gartshore, then right onto 
Belsyde Ave E (Wellington Rd 18), then turn left & go to Wellington Rd 29. Turn right & go 13.9 km to sale on 

west side of road.  **PARKING ON SITE/ROAD**     

Auctioneers: Kevin McArthur (519) 942-0264    Scott Bessey (519) 843-5083
Email: mcarthurbessey@gmail.com

www.theauctionadvertiser.com/KMcArthur - full listing & photos

Tractors, Skid Steer: Case IH 1494 loader(74L) tractor, 4x4, 1-remote;  Case 2090, cab, 2-remotes, 
4495hrs; Farmall 560, diesel, narrow front, set up for pulling, 1-remote; Case 1840 Uni-Loader skid-
steer, 5430hrs; Farmall 460, gas, narrow front, 1-remote; Farmall Super M, narrow front; Case SC - not 
running. Trailer & 5th wheel Camper: 8ft x 18ft trailer, beaver tail & ramps, steel deck, tandem;  2010 
Regal River 29s, 5th wheel camper trailer, 8ftx32ft, 2 slides, awning, stored inside. Mach/Equip (A)
Antique: (2)Killbros 350 gravity wagons, hydr fert auger, tarp; Sunflower 9412, no-till drill, 15ft, 24 run, 
straight grain, light kit; Geo Smythe 32ft land roller; Wilrich 2800 20ft cultivator, tandem on frame, 
single on wing, finger harrows; Geo White 300 gal sprayer, 32ft boom; 8ft 2- auger snowblower, hydr 
chute; Howse 6ft rotary mower; DMI 11 shank chisel plow; John Deere 230 disc, 20ft, tandem on base, 
singles on wings; homemade dump trailer 7ft x 11ft, pto drive;  (2) 3 furrow drag plows (1 on rubber, 1 
on steel)(A); MH 7F1 binder(A); Lobsinger Bros threshing machine 5016, 24 cyl, 36 body, on rubber, 
model Lion, 1950 (A); 8ft pull type cultivator (A). Shop/Farm Rel: Torches; tool boxes; floor jack; lg Anvil; 
13” floor drill press; hand tools, chop saw, air comp, battery charger; Powermig Astro power 110 mig 
welder; Poulan Pro chainsaw; Husqvarna 257 chainsaw; Stihl FS91R trimmer; multiple tractor weights - 
suitcase & wheel; log splitter; Snap-On 20.8x38 duals; Champion 9000 generator, 7200W; & lots more 
here. Household & Furniture.
Lunch Booth & Washroom Available                       Preview: Friday July 10, 1-6pm
NOTE: Good clean sale. All items have been well looked after.
Terms & Conditions: Cash or Cheque with proper I.D. on day of sale. Owner and/or Auctioneer will not be 
held responsible for accident or loss on day of sale. All items are sold “As Is”. All verbal announcements on 
day of sale take precedence over written ads.
Items Info: Heather Stevens (437) 771-7150

REMINDER

AUCTIONS

CARD OF THANKS

Knowing people as nice as you
gives lite a brighter touch

and so to each and all of you
Thanks very, very much!

Thank you to everyone who came  
to wish me a happy birthday at my  

80th birthday party,
especially friends and family  

that travelled so far.
Thank you for  my beautiful cards,  

flowers and gifts.
Thank you to my family for making  
my party so amazing. It was a lovely  

day and made many happy memories.
Ruth Hand

THANK YOU

COMING EVENTS

Annual
Pork BBQ

Trinity Centennial 
United Church 

4903 2nd Concession, Tosorontio,
Rosemont at Hwy 89

Saturday, July 18, 2026
from 4:00 to 6:30 pm

Delicious smoked pork chop, apple 
sauce, baked potato, baked beans, 

coleslaw and choice of pie for dessert.
Adults $25; Children 6-12 years $15; 

Under 6 - free
Take out available.

(Bring your own container or $1 for a take out container)

CELEBRATION OF LIFE

Please join us at the 
Shelburne Legion

William Street, Shelburne
(back parking lot entrance)

July 18, 2026
from 2 p.m. to 4 p.m.

for BARB LENZ
WHO PASSED AWAY JUNE 12, 2026
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CLASSIFIEDS
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classifi ed cut-off time is 12 pm Tuesday

Carol Freeman
Mortgage Broker

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

carolfreemanmortgages@gmail.com

www.carolfreeman.ca

211 Main St. E. 
Shelburne, ON

DLC AIMI Collective Mortgage Group   
FSRA #13717   Independently Owned and Operated

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

519-942-1956 • 1-800-957-5865 • www.allmontdoors.com
48 Centennial Road, Unit #20, Orangeville

GARAGE DOORS
GARAGE DOOR

EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

Broken Spring

Broken Cable

DO YOU NEED TO

FreePressShelburne

HireHire??
DO YOU NEED TO

FreePressShelburneCall 519-925-2832 
to advertise.

ServiceServiceAT YOURSUPPORT 
LOCAL 
SMALL 

BUSINESS

Shelburne
CHURCH 

DIRECTORY
BETHEL BIBLE CHAPEL
419 Main Street East, Shelburne
   Sunday Services – 9:45am Lord’s Supper
   10:45am Family Bible Hour, Sunday School

Chapel 519-925-3910 or 519-278-0066
www.bethelshelburne.com – All Welcome!!

ABIDING PLACE
FELLOWSHIP

www.abidingplace.ca
519-925-3651

SUNDAY SERVICE 
10:00AM

Come and be Blessed

Mel-Lloyd Centre, Entrance “F” Door, 

167 Centre St, Shelburne
Pastor; Rev. Gord Horsley

TRINITY PRIMROSE 
UNITED CHURCH

200 Owen Sound Street, Shelburne
Sunday Service at 11a.m.

Children’s Ministry and Childcare Provider

PRIMROSE UNITED CHURCH
486281 30th Sideroad, Mono

Worshipping at Trinity Primrose United Church

O�  ce: 519 925 0905
email: communications@shelburneprimrose.com

www shelburneprimrose.com

A L L  W E L C O M E

TRINITY 
PRIMROSE

UNITED CHURCH

A L L  W E L C O M E

A FAMILY CHURCH
SUNDAY MORNING SERVICE

Pastor Gavin Sullivan
226-200-0843

764213 8th Line
Melancthon, Ontario

10:30 a.m.
Children’s Church Available

PLEASE RECYCLE
THIS NEWSPAPER!

Together we can make a difference

SPECIALIZING IN RECYCLED ASPHALT
Contact us today for a free quote 416 931 3358

northterrain.ca     northterrain@gmail.com      northterraingraveldriveways

GRAVEL DRIVEWAYS NEW 
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED 
NOT JUST FILLED

CULVERT INSTALLATION

NATURAL STONEWORK

RETAINING WALLS

SPECIALTY GRADING 
AND EXCAVATING

NEW PARKING AREAS

DITCHING

SKID STEER/EXCAVATOR 
SERVICES

FLOATING SERVICES

1

Porsche 356/911/912, 
Jaguar E-Type or XKE. Tell me what you have, 

I love old classics especially German, British and Muscle Cars. 
Whether it’s been in the barn for 25 years, or your pride 

and joy that is fully restored. I’ll pay CASH. 

Call David 

905-367-7217

I WANT YOUR OLD CAR!

WANTED
CAR COLLECTOR SEARCHING

416-802-9999

WANTED

Advertise your 
yard
SALE

WITH US 
and reach 

local 
readers

$15 FOR 2 CONSECUTIVE ISSUES OF THE 
SHELBURNE FREE PRESS FOR (tax inc. / 30 words)

call or email us to reserve your spot
519 925 2832   • debBIE@lpcmedia.ca

DO YOU NEED TO CLEAR YOUR CLUTTER?

Don’t go fishing for your news, community highlights, current events and more! 
THE SHELBURNE FREE PRESS HAS YOU COVERED ONLINE AND IN PRINT EVERY THURSDAY.

109 Adeline St, Shelburne 
519-925-2832 • shelburnefreepress.caFreePressShelburne
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All discounted prices of products within this ad are exclusive to members of the M&M Food Market Rewards program. Simply present your membership card or sign in for a free membership in store or online, to take advantage of these exclusive offers. Limits or restrictions may apply. Products may not be exactly as 
shown. Special pricing and promotions are not valid at M&M Food Market Express and other non-traditional stores, as they offer a limited range of products. Some illustrations in this ad do not necessarily represent items on sale and are for design only. We reserve the right to correct any errors. Commercial resale 

of our products is prohibited. Trade-marks, service marks and logos displayed in this ad are trade-marks of M&M Meat Shops Ltd. and others. Any duplication (including posting online) without the written consent of M&M Meat Shops Ltd. is prohibited. 
©2026 M&M Meat Shops Ltd. *Trademark of Celiac Canada. Used under license.

ALL PRICES IN EFFECT THURSDAY, JULY 9 TO WEDNESDAY, JULY 15, 2026 UNLESS OTHERWISE STATED.

To view our digital flyer, scan the QR code 
or go to mmfoodmarket.com

BECOME A MEMBER TODAY AT BECOME A MEMBER TODAY AT 

mmfoodmarket.commmfoodmarket.com
for your weekly personalized offers and more.for your weekly personalized offers and more.

GREAT BURGERS, GREAT VALUEGREAT VALUE

LIMIT OF 12 UNITS PER CUSTOMER

‡Lowest price of the year matches the lowest price of the year to date in 2026.

INCREDIBLE 
PRICE

299
each

INCREDIBLE 
PRICE

1499
each

ParmesanParmesan
Ricotta & Ricotta & 
SpinachSpinach

Bistro Chicken® Bistro Chicken®  
114 g114 g

Stuffed, Stuffed, 
Breaded ChickenBreaded Chicken

142 g142 g

Choose from: Choose from: 
• Ricotta & Spinach • Swiss• Ricotta & Spinach • Swiss

Choose from: Choose from: 
• Parmesan • Swiss • Parmesan • Swiss

 • Broccoli and Cheese • Kiev • Broccoli and Cheese • Kiev

SAVE
$5

SmashHouse SmashHouse 
Angus Beef BurgersAngus Beef Burgers
8 BURGERS 8 BURGERS x 113 g/4 ozx 113 g/4 oz

Cheddar & Bacon Cheddar & Bacon 
Stuffed Beef BurgersStuffed Beef Burgers

4 BURGERS 4 BURGERS x 170 g/6 ozx 170 g/6 oz

Prime RibPrime Rib
BeefBeef

Gourmet Gourmet 
ChickenChicken

Angus
BeefBeef

SirloinSirloin
BeefBeef

Also available, Also available, 
NEW!NEW! Veggie Burgers Veggie Burgers 8 PIECES8 PIECES 907907 g g $1$144.9.999 SAVE $SAVE $55

BurgersBurgers
6 BURGERS 6 BURGERS x 142 g/5 ozx 142 g/5 oz

INCREDIBLE 
PRICE

2499

SAVE
$10

Chicken StripsChicken Strips  
27-3327-33 PIECES PIECES 1.36 kg1.36 kg

SAVE
$2

Also available:
• NEW!NEW! Creamy Tuscan Style Chicken and Pasta • NEW!NEW! Shrimp Fettuccine Alfredo 

• Creamy Rosé Chicken & Pasta $19.99 SAVESAVE $2 $2
• IT'S BACK!IT'S BACK! Beef Stroganoff • Chicken Fajitas $22.99 SAVESAVE $2 $2

Beef  Beef 
Lo MeinLo Mein

Lemon Herb Lemon Herb 
Chicken and Chicken and 
PastaPasta

$29.97BUILD A FAMILY MEAL FOR 
MIXMIX 

ANDAND 
MATCHMATCH

NEW
RECIPE!

SU          ERLICIOUS MENUMENU

DESSERTS 799
each

MAINS

APPETIZERS 899
each

SU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUS

14 VARIETIES TO CHOOSE FROM

UNDER 
$10

UNDER 
$15

SOUPS SOUPS 255 255 g - 400 mL  g - 400 mL 
5 Varieties5 Varieties

UNDER 
$5
WontonWonton

BroccoliBroccoli

Broccoli Broccoli 
CheddarCheddar

French French 
OnionOnion

Tomato and  Tomato and 
Grilled CheeseGrilled Cheese

ClassicClassic
French StyleFrench Style

CreamyCreamy
ChickenChicken

Pot PiesPot Pies
225 g - 250 g225 g - 250 g
2 Varieties2 Varieties

Quiche  Quiche 
170170 g g

3 Varieties3 Varieties

SALE

SALE SALE

SALESALE

SALE

SALE

SALE

SALE

449999
eacheach449999

eacheach

499
each

SAVE $2

Popcorn Chicken
680 g680 g

North Atlantic SalmonNorth Atlantic Salmon
142 g142 g

 Sweet & Sour 
ChickenChicken
900 g900 g Pork Osso BucoPork Osso Buco

600 g600 g

GratinsGratins
500 g 500 g 
2 Varieties2 Varieties

1499

1299

999

Popcorn ChickenPopcorn ChickenPopcorn ChickenPopcorn Chicken

SAVE
$3

Sweet & Sour Sweet & Sour Sweet & Sour Sweet & Sour 
14149999

SAVE
$3

SAVE
$2

Mini Franks in PastryMini Franks in Pastry
15 PIECES15 PIECES 279 g279 g

Pepperoni Pizza Rolls
8 PIECES8 PIECES 460 g460 g999999

eacheach

SAVE
$3

Pepperoni Pizza RollsPepperoni Pizza RollsPepperoni Pizza RollsPepperoni Pizza RollsPepperoni Pizza RollsPepperoni Pizza RollsPepperoni Pizza RollsPepperoni Pizza Rolls

SAVE
$3

Also available, Also available, 
Cheesy Pizza RollsCheesy Pizza Rolls
8 PIECES8 PIECES 460460 g g $$99.9.999 SAVE $SAVE $33

999999

889999999999

Seasoned Seasoned 
Breaded CodBreaded Cod
4-5 PIECES4-5 PIECES 400 g400 g

Korean Style  Korean Style 
Fried ChickenFried Chicken

650 g650 g
1499

each

SAVE $3

Combine your 
favourites for a full 

meal or purchase 
separately.

Mini Vegetable  Mini Vegetable 
Spring RollsSpring Rolls
16 PIECES 16 PIECES 384384 g g

Butter ChickenButter Chicken
907907 g g

Creamy Chicken Creamy Chicken 
LasagnaLasagna
907907 g g

Homestyle Homestyle 
Tuna CasseroleTuna Casserole
907907 g g

Spicy Sesame  Spicy Sesame 
Chicken & RiceChicken & Rice
907907 g g

Chicken Pad ThaiChicken Pad Thai
907907 g g

Cabbage RollsCabbage Rolls
907907 g g

Vegetable Egg RollsVegetable Egg Rolls
10 PIECES 10 PIECES 570570 g g

Chicken Spring RollsChicken Spring Rolls
6 PIECES 6 PIECES 432432 g g

Breaded Calamari RingsBreaded Calamari Rings
340340 g g

Fried Battered 
Pickles Pickles 
10-12 PIECES 10-12 PIECES 390 g390 g

Jalapeño WontonsJalapeño Wontons
12 PIECES 12 PIECES 223223 g g

SpanakopitaSpanakopita
12 PIECES 12 PIECES 340340 g g

1299
each

SAVE
$2

Portuguese Style  Portuguese Style 
Custard TartsCustard Tarts
6 PIECES 6 PIECES 450450 g   g 
2 Varieties2 Varieties

Mini Chocolate Mini Chocolate 
Torte DuoTorte Duo
2 CAKES 2 CAKES 160160 g g

Cake PopsCake Pops
6 PIECES 6 PIECES 216216 g g
2 Varieties2 Varieties

OriginalOriginal

ConfettiConfetti

SAVE
$2

BUY 1, 
GET 1 5050%% OFF OFF BUY 1, 

GET 1 50% OFF
Regular price $19.99 each Regular price $14.99 each

SAVE
$10

MIXMIX 
ANDAND 

MATCHMATCH

SausagesSausages
8-9 PIECES 8-9 PIECES 900 g900 g

FrankfurtersFrankfurters
18 PIECES 18 PIECES 1 kg  1 kg  

Mild ItalianMild Italian

Oktoberfest®Oktoberfest®††
Jalapeño  Jalapeño 

Cheese SticksCheese Sticks
13-16 PIECES 13-16 PIECES 454 g454 g

SAVE
$750

Mozzarella SticksMozzarella Sticks
15-21 PIECES 15-21 PIECES 454 g454 g

1299
each

1499
each

SAVE
$7

Chicken and Chicken and 
Pineapple Mini-SkewersPineapple Mini-Skewers
20 SKEWERS 20 SKEWERS 500 g500 g

Italian Style Beef Italian Style Beef 
MeatballsMeatballs

85-95 PIECES 907 gAlso available, Also available, 
Chicken Satay with Peanut SauceChicken Satay with Peanut Sauce 20 SKEWERS20 SKEWERS 500500 g g 
$1$122.9.999 SAVE $SAVE $77

85-95 PIECES 85-95 PIECES 85-95 PIECES 85-95 PIECES 85-95 PIECES 85-95 PIECES 907 907 gg
Other size available,Other size available,

130-140 PIECES130-140 PIECES 1.36 1.36 kgkg $$2121.9.999 SAVE $SAVE $33

Chicken NuggetsChicken Nuggets
33-40 PIECES 33-40 PIECES 907907 g g

Turkey MeatballsTurkey Meatballs
78-83 PIECES 78-83 PIECES 750750 g g

SAVE
$3

SAVE
$5

SU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUSSU          ERLICIOUS

Chicken  Chicken 
Stir FryStir Fry

1999
each

MIXMIX 
ANDAND 

MATCHMATCH

BUY 1, GET 1 5050%% OFF OFF Regular price 
$12.99 each SAVE

$650

Flatbreads Flatbreads
 460 g - 515 g  460 g - 515 g   

Gluten-Free  Gluten-Free 
Margherita PizzaMargherita Pizza

330 g  330 g  5 Varieties

Gourmet Double Gourmet Double 
PepperoniPepperoni

Bacon Wrapped ChickenBacon Wrapped Chicken
4 PIECES4 PIECES x x 142 g/5 oz142 g/5 oz

Bacon Wrapped Beef Top Bacon Wrapped Beef Top 
Sirloin SteaksSirloin Steaks
4 STEAKS4 STEAKS x x 142 g/5 oz142 g/5 oz

Bavette SteaksBavette Steaks
2 STEAKS2 STEAKS x x 170 g/6 oz  170 g/6 oz 
3 Varieties3 Varieties

Maple Butter  Maple Butter 
Pork ChopsPork Chops
4 PIECES4 PIECES 500 g500 g

SAVE
$3

SAVE
$4

SAVE
$2

28289999

17179999
11119999

19199999

OriginalOriginal

GREAT DEALS ON THE GRILLGREAT DEALS ON THE GRILL
SALE

BACK TO OUR

LOWEST PRICE OF THE YEARLOWEST PRICE OF THE YEAR‡ SMART 
SAVINGS!

DINNER DONE IN A FLASH
MEAL KITS 840 g -1.05 kg

SAVE
$2

each

SAVE
$5

each

MIXMIX 
ANDAND 

MATCHMATCH

Fried Battered Fried Battered 

SAVE
$3

SAVE
$5

47 Broadway Ave. ORANGEVILLE       519-942-2573

Seniors Day Every Tuesday 10% off 
Regular Priced 

Items!
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713003 1st Line East, Orangeville
1-866-617-9097
www.orangevilletoyota.ca
Sales: Mon-Thurs 9-7, Fri 9-5, Sat 9-4   Service: Mon-Thurs 8-6, Fri 8-5, Sat 8-3

TOYOTA
REBATE$7000*

O� er applies to customers purchasing in stock new model year 2026 BZ Woodland EV vehicle; terms and conditions apply. 
Purchaser must take delivery during July 9th-31st. O� er ends June 31st, 2026, on approved credit. Image is for display purposes only.

OR

RECEIVE A

2026 
BZ WOODLAND EV

375 HP • Estimated Range 452 KM • 3500 LBS Towing Capacity

FREE CHARGER 
WITH PURCHASE
(VALUED AT $560)


