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Horning’s Mills community continues to mobilize 
against Strada Aggregates’ proposed mega quarry

The � ght against a proposed gravel pit in 
northern Dufferin County is entering a new 
phase, as residents packed the Horning Mills 
Community Hall this week for an update 
meeting with Melancthon Against Quarries 
focused on strategy, coordination and next 
steps.

The proposal by Strada Aggregates to de-
velop a quarry site close to the rural village 
of Horning Mills has been a growing concern, 
with residents already well aware of the po-
tential environmental and economic risks.

Those concerns were reiterated at the 
meeting on Monday, May 4, but the tone 
shifted to how the community can effective-
ly push back. Support is strong, including on 
the municipal level, with Melancthon Mayor 
Darren White in attendance.

“I think it’s potentially devastating for our 
water resources and some of our agricultur-
al resources in the community to have below 
the water aggregate extraction in an area 
that is super sensitive to external inputs,” 
he said. “It’s important that the community 
groups that are opposing the Strada applica-
tion set up something so people can know 

what’s going on.”
“I think it’s also important that all mem-

bers of council, or as many as possible, are 
at these things. And so far, I think almost ev-

erybody has been at every one of the public 
forums,” White added.

Continued on Page 5

RALLY ON: Melancthon Against Quarries’ Monday night community meeting drew dozens 
of locals who completely fi lled the local community hall. Despite the long battle, the com-
munity continues to rally against proposed quarry development that threatens the local 
water system and agricultural sector. Meeting with the Reform Gravel Mining Coalition, 
experts and members of the public shared ideas and experience, looking to develop strat-
egies to pressure local offi  cials into stopping the quarry from being built.
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LOCAL JOURNALISM INITIATIVE REPORTER

RUNNING FOR A REASON: The Run for Honeywood fundraising event had 56 participants when it came to Mulmur on May 2. The event 
aims to raise awareness and funds to repair and upgrade the ageing Honeywood Arena. With $2,800 raised and still counting, the run was 
described as a success by organizers, who thanked the crowd and other supporters for helping to preserve local history and recreation.
See full story on Page 6.
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A proud Canadian retailer since 1977.

Shop online marks.com

Women’s, Men’s + Kids’ 
‘Slip-Ins’ Footwear
Save

25%
Styles shown:
Our reg. $99.99–$124.99
Sale $74.99–$93.74
117497-WTGD, 117624-PKMT, 
232619W-WTP, 229210-BKLM

Kids’ styles available at limited 
locations and on marks.com. 

^Pre-tax. Conditions apply. 
Offer valid May 7 - 20, 2026. 

See back page for details.
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Wide. ‘Slip-Ins Go Walk Flex’
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Prices in effect May 7 - 20, 2026 unless otherwise stated, while quantities last. Product and selection may vary by location. Product availability, pricing, colour, selection and brands may vary by location. Select brands and 
styles. Regular prices shown are those at which the items have been sold by Mark’s Work Wearhouse Ltd. Franchisees may sell for less. Product and offers in this flyer may not be available at all locations. See in-store for 
location availability. Typographical, illustrative or pricing errors may occur. We reserve the right to correct any errors. To find the nearest Mark’s nearest you and for other inquiries, call 1-866-339-1626 or visit marks.com. 
Registered trademarks of Mark’s Work Wearhouse Ltd. and all other trademarks are the property of their respective owner(s). The lifestyle images presented in this advertisement may not be available.
^The Triangle Rewards Program is owned and operated by Canadian Tire Corporation, Limited. Triangle® Mastercard®, Triangle® World Mastercard® and Triangle® World Elite Mastercard® are issued by Canadian Tire 
Bank. Rewards are in the form of electronic Canadian Tire Money® (CT Money®). To collect bonus CT Money you must present a Triangle Rewards card/key fob, or use any approved Cardless method, at time of purchase or 
pay with a Triangle credit card. Any bonus multiplier is based on the base rate of collecting CT Money (0.4%), and will be added to whatever the Member would otherwise collect, without the bonus. Example: On a $100 (pre-
tax) purchase with a 25x bonus multiplier a Member would earn a bonus $10 in CT Money (25 X .4% X $100). Not all items sold are eligible to earn CT Money or to be redeemed for. Conditions apply. Visit triangle.com for full 
program rules and Partner location information. The offered rate is exclusive of any bonus or promotional offers or redemption transactions. CT Money is collected on the pre-tax amount of the purchase.
Bonus CT Money may take up to 5 weeks to be applied to the Member’s Triangle Rewards Account. No rainchecks. Offers expire May 20, 2026.
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Product and offers in this flyer may not be available at all locations. See in-store for location availability. Typographical, illustrative or pricing errors may occur. We reserve the right to correct any errors. To find the nearest Mark’s nearest you and for other inquiries, call 1-866-339-1626 or visit marks.com. Registered trademarks of Mark’s Work Wearhouse Ltd. 
and all other trademarks are the property of their respective owner(s). The lifestyle images presented in this advertisement may not be available.
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card/key fob, or use any approved Cardless method, at time of purchase or pay with a Triangle credit card. Any bonus multiplier is based on the base rate of collecting CT Money (0.4%), and will be added to whatever the Member would otherwise collect, without the bonus. Example: On a $100 (pre-tax) purchase with a 25x bonus multiplier a Member would earn 
a bonus $10 in CT Money (25 X .4% X $100). Not all items sold are eligible to earn CT Money or to be redeemed for. Conditions apply. Visit triangle.com for full program rules and Partner location information. The offered rate is exclusive of any bonus or promotional offers or redemption transactions. CT Money is collected on the pre-tax amount of the purchase. 
Bonus CT Money may take up to 5 weeks to be applied to the Member’s Triangle Rewards Account. No rainchecks. Offers expire May 20, 2026.
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Spring Economic Update projects $66.9 billion de� cit amid new spending initiatives

Canada’s � nances came into focus last 
week with the release of the 2026 Spring 
Economic Update.

Presented on April 28, the update projects 
a federal de� cit of $66.9 billion for 2025-26, 
with $529.6 billion in revenue and $594.8 bil-
lion in expenses. The country’s total de� cit 
is estimated at $1.33 trillion.

The de� cit has come in $11.4 billion be-
low projections in the federal government’s 
2025 Budget.

New announcements in the Spring Eco-
nomic Update include a $25 billion Cana-
da Strong Fund, a $6 billion investment in 
skilled trades, new apprenticeship incen-
tives, a reduction in CPP contributions, a 
ban on crypto ATMs and a new federal Fi-
nancial Crimes Agency.

Canada continues to run large annual de� -
cits as interest costs on the national debt re-
main one of the fastest-growing federal ex-
penses, reaching nearly $55 billion annually. 
While the government is positioning new 
spending as an investment in long-term eco-
nomic growth, critics say rising debt levels 
and ongoing cost-of-living pressures mean 
Canadians are not yet seeing clear bene� ts 
in their day-to-day � nances.

Conservative MP for Dufferin–Caledon, 
Kyle Seeback, recently spoke with the Free 
Press about the 2026 Spring Economic Up-
date, outlining what he described as missed 
opportunities to address rising costs, rein in 
government spending and improve housing 
affordability.

“The de� cit is gigantic — we’re talking al-
most $70 billion — which is more than dou-
ble the de� cit that Justin Trudeau left, and 
Mark Carney was supposed to be a good � s-
cal manager,” MP Seeback said.

“There’s really no plan in this update to 
deal with the huge increases in food in� a-
tion, and there’s nothing new here for Cana-
dians struggling with the cost of living.”

MP Seeback was also critical of the growth 

projections outlined in the 2026 Spring Eco-
nomic Update, totalling 1.1 per cent in 2026 
and 1.9 per cent in 2027.

“We continue to add more debt and de� -
cit without really knowing how Canadians’ 
lives are getting better, because most Ca-
nadians tell me that they’re being squeezed 
with the cost of living,” he said.

The Liberal government, under Prime 
Minister Mark Carney and Finance Minister 
François-Philippe Champagne, argues that 
new spending aimed at building a more in-
dependent economy will bene� t Canadians.

Among these efforts is the Canada Strong 
Fund, the country’s � rst national sovereign 
wealth fund, which the government says is 
designed to function like a national savings 
and investment account that grows wealth 
for future generations.

The fund is receiving $25 billion from 
the federal government over the next three 
years, and will make investments in strate-
gic sectors, such as infrastructure, energy, 
critical minerals and advanced manufactur-
ing. It is publicly owned, with returns bene-
� ting Canadian taxpayers.

A traditional sovereign wealth fund is typ-
ically built from government surpluses and 
invested globally to generate long-term re-
turns.

MP Seeback said he sees the Canada 
Strong Fund as less of a sovereign wealth 
fund and more of a rebranded version of the 
Canada Infrastructure Bank, which focuses 
on domestic investments and has faced crit-
icism over its effectiveness.

“It’s not really a wealth fund. Generally, 
a wealth fund is built using surplus money, 
and they (the federal government) don’t 
have a surplus. They’re borrowing $25 bil-
lion to create this,” he said.

“If we were creating a true sovereign 
wealth fund from natural resource revenues, 
like Norway, that would make sense. But 
this isn’t that.”

Housing affordability remains a key con-
cern in Dufferin–Caledon and across the 

country, driven by rising costs and limited 
supply.

To grow the number of workers in Canada 
who can build houses, the federal govern-
ment announced $6 billion in new funding to 
recruit, train and hire 80,000 to 100,000 new 
Red Seal skilled trades workers by 2030.

MP Seeback expressed support for the 
initiative, but said the government needs to 
go further to address the housing crisis. 

“We do need more skilled trades, so I sup-
port that in principle. The details are thin, 
but there’s clearly a need. I’ve visited train-
ing centres across the country, and they 
need more investment,” he explained.

“The bigger issue with housing is the envi-
ronment for building. It’s the length of time 
it takes to get approvals to build a house at 
the municipal level… and high development 
fees. Those are driving up costs and slowing 
construction, and the government hasn’t ad-
dressed them,” MP Seeback added.

He said the federal government’s removal 
of HST from new homes is a step in the right 
direction for addressing housing affordabili-
ty, though more work is needed.

“We proposed incentivizing municipal-
ities to speed up approvals and reduce de-
velopment fees,” MP Seeback said. “If mu-
nicipalities met housing targets, they would 
receive bonus funding. If they didn’t, some 
federal funding would be reduced. While at 
the same time, having a program to lower 
the cost of the fees associated with building 
those houses, which would get the housing 
prices down. That’s what our policy was in 
the last election, and if we implemented that 
a year ago, along with the GST cut we talked 
about, the housing market would look very 
different today.”

When asked how to reduce the spending 
de� cit in the 2026 Spring Economic Update, 
MP Seeback said the amount of money spent 
on consultants should be reduced to what it 
was a little over a decade ago.

“[The government] could cut consultant 
spending from $20 billion back to $8–9 bil-
lion, where it was in 2015. That alone would 
save $11 billion,” he explained.

MP Seeback said government spending 
needs to be reduced to bring the de� cit un-
der control and prevent debt levels from ris-
ing further.

“I think it was a big missed opportunity to 
try and show some � scal restraint, reduce 
the cost of government and demonstrate 
that [it] is willing to do the hard work need-
ed to get spending under control,” he said.

However, Finance Minister Champagne 
sees the update as a thoughtful and mea-
sured approach to supporting Canada’s 
economy.

“The Spring Economic Update 2026 builds 
on the momentum of our budget, combining 
strategic investments with sustained � scal 
discipline to keep building Canada strong 
for all — delivering prosperity today and 
strengthening our economy for tomorrow,” 
he said.

Written By SAM ODROWSKI

KYLE SEEBACK,
MEMBER OF PARLIAMENT

Royal Canadian Legion donates medical bags to Shelburne and District Fire Department

The Royal Canadian Legion is continuing a 
pattern of community support in Shelburne, 
this time with a $4,459 donation, including 
medical bags to the Shelburne and District 
Fire Department.

The newly donated bags are expected to 
play a practical role on the front lines, help-
ing � re� ghters deliver more consistent emer-
gency care.

Shelburne Fire Chief Dave Pratt said the 
department is extremely grateful for the Le-
gion’s continued support.

“The Legion and the Legion Ladies Aux-
iliary have been fantastic supporters of the 
� re department, and we love interacting with 
them,” he said. “It’s a perfect relationship, 
honestly, a symbiotic relationship where they 
help us, and hopefully, we can help them.”

The donated equipment will be used to 
standardize medical loadouts across all � re 
engines in the department, ensuring crews 
have the same tools readily available no mat-
ter which vehicle responds to a call.

“With these medical bags that we’ve been 
gifted, we’re going to standardize,” Pratt said. 
“We have � ve apparatus, so we’re going to 
make sure all of our medical bags are the 
same in equipment. That way, it doesn’t mat-
ter what truck you’re in, the medical bag is 
going to be identical. We’re trying to mirror 

the bags to be similar to what Dufferin EMS 
have, so that way it doesn’t matter who needs 
it. If they need something from our bag, it’s 
super easy and consistent.”

That consistency is expected to improve 
coordination between � re crews and para-
medics during medical emergencies, allow-
ing for smoother transitions in patient care 
and reducing delays in critical moments.

While the donation itself marks a tangi-
ble upgrade in equipment, it also re� ects a 
broader, ongoing relationship between the 
Legion and local emergency services.

Branch 220 has supported the department 
in the past, including previous contributions 
of de� brillators – life-saving devices that are 
a standard part of emergency response. The 
Legion con� rmed its ongoing support for the 
Shelburne Fire Department in a statement 
prepared for the donation ceremony.

“The donations go to help veterans and 
the community at large,” the statement read. 
“The grant is on behalf of the Royal Canadian 
Legion Ontario Provincial Command Branch-
es and Ladies Auxiliary Charitable Founda-
tion.”

Rather than a one-time gesture, the Le-
gion’s continued involvement highlights 
a sustained commitment to community 
well-being. Through repeated donations to 
emergency services, the organization is play-
ing a meaningful role in enhancing public 
safety in Shelburne.

With the addition of the new medical bags, 
� re� ghters will be better equipped to provide 
consistent care on scene – another example 

of how community partnerships can trans-
late into real-world impact when seconds 
matter most.

COMMUNITY DONATION: Firefi ghters from the Shelburne and District Fire Department 
travelled to the Shelburne Legion Branch 220 on May 5 to receive a cheque for nearly 
$4,500. The fi refi ghters met with Legion members and the Ladies Auxiliary, who organized 
and presented the donation to the department. In addition to cash, the donation included 
new medical bags that will standardize medical supplies across the department’s fi re trucks.

JOSHUA DRAKES PHOTO 

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Ontario government enacts free � shing during Mother’s Day weekend
This Mother’s Day weekend, Ontario is of-

fering families a chance to cast a line and 
enjoy the outdoors together for free. From 
May 9 to 10, Canadian residents can � sh 
in Ontario without purchasing a licence or 
Outdoors Card.

“Fishing is a great way for families to 
make unforgettable memories while enjoy-
ing the outdoors,” said Mike Harris, Minister 

of Natural Resources. “Free � shing week-
ends are an opportunity to check out On-
tario’s top-notch � shing and take part in a 
timeless tradition that brings people togeth-
er right across the province.”

Recreational � shing is a key part of Ontar-
io’s economy, supporting local tourism and 
jobs in communities across the province. 
Free � shing opportunities like Mother’s Day 

weekend provide a chance for people to 
learn more about � shing on Ontario’s lakes 
and rivers.

If you are � shing for free during the Moth-
er’s Day weekend, all conservation licence 
catch and size limits, sanctuaries and all oth-
er � shing regulations still apply.

Free � shing is in effect for May 9 and 10 
across Ontario.
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As a person who travels around this 
great province quite a bit, I have a couple 
of regions that are my favourites.

The north shore of Lake Erie is beautiful. 
There are many small towns and villages 
along that 350-kilometre stretch of water.

There are also many wide-open, unde-
veloped spaces along the north shore, 
with beaches, some provincial parks, and 
a lot of wild areas where you can explore 
and see some amazing things.

I also like exploring the east shore of 
Lake Huron. There are some really beau-
tiful, well-kept towns in that region, some 
great beaches, picturesque lighthouses, 
and wide-open areas along the lake.

I speak to a lot of locals on my travels, 
and they live there because they like their 
town and the area. Many families go back 
generations.

There’s something good about going 
into the local coffee shop and seeing peo-
ple you know, or taking part in a commu-
nity event where you know your neigh-
bours.

Imagine if it were discovered that right 
in the middle of town, there was a deposit 
of minerals, and authorities decided they 
were going to give the go-ahead to mine 
those minerals, and dig an open-pit mine 
the size of a football � eld in the downtown 

core.
That idea probably would not go over 

well with the townsfolk.
Imagine if it were decided that one of 

those nice small towns had enough land 
in the surrounding area to accommodate 
intensi� ed housing for 100,000 people?

That also would not go over well with 
locals who would see their tranquil town 
overrun with traf� c and their picturesque 
community turned into a solid block of 
concrete.

Development is going to happen, and 
there’s a lot of good in progress, but too 
much, too fast, is never a good thing.

The area where I live has just received 
a bombshell announcement from the pro-
vincial government.

The region was declared an area of 
growth by the province several years ago. 
However, the original plan called for mod-
erate growth in some areas, and no devel-
opment at all in other areas.

Most residents were content with that 
plan.

Now, the province has delivered a new 
proposal – one that includes development 
on a massive scale, which blindsided both 
the town council and local residents.

Most residents were somewhat horri� ed 
when they learned the size of the project, 

and with good reason. The � rst thought 
is, traf� c alone, after adding 80,000 to 
100,000 people, would be a nightmare, in 
a town that is simply not equipped for it 
and was never designed to accommodate 
that scale of population.

Since the plan has no plan to bring 
industry to the town, thousands of people 
would have to commute to other areas to 
work. That would require new highways 
just to accommodate thousands and 
thousands of people leaving town every 
morning.

Then there is the fact that many local 
residents simply think the town is currently 
about the right size. It’s big enough to have 
pretty much everything you need, while 
still maintaining a small-town friendliness.

The � rst place people turn to when 
opposed to such ideas is, of course, town 
hall.

However, many Ontarians don’t seem to 
realize that municipalities in the province 
have no legal right to self-government.

Local mayors and town councils exist at 
the pleasure of the province, and the prov-
ince has the power to remove any mayor 
and council members and replace them at 
any time, as it sees � t.

Therefore, local town councils have very 
limited options on some decisions made 

by the province, and 
when the province 
tells them it is going to 
build an open-pit mine 
in the downtown core, 
there is nothing they 
can do to prevent it.

Opposition to a provincial plan by local 
residents must be made at the provincial 
level.

I don’t want to bring any additional heat 
or headaches to our local MPP. He hap-
pens to be a nice guy, engages well with 
the public, and, I think, is doing a really 
good job of representing the region and 
helping his constituents.

However, he is still the provincial repre-
sentative in the riding and must listen to 
the will of the people.

If organizers in opposition to this mas-
sive development plan get together and 
convince 25,000 or 30,000 residents to 
send an email of opposition to the MPP’s 
of� ce and cc the premier, their concerns 
will get noticed.

After all, if the premier decided to sell his 
newly acquired private jet, just a day later, 
due to public pressure and opposition, 
having the majority of residents of a town 
contact his of� ce will certainly be a topic 
of discussion at the next cabinet meeting.

Always go straight to the top BRIAN LOCKHART
FROM THE SECOND ROW

US Secretary of State Marco Rubio 
should be careful what he wishes for. 
Donald Trump has speculated that Rubio 
could be “the next president of Cuba” 
after the US overthrows the Communist 
regime that has ruled the island for the 
past 67 years, and this week he sug-
gested that this takeover might be done 
by the US Navy “on its way home” from 
the Persian Gulf.

“We will be taking over Cuba almost 
immediately,” Trump said. “On the way 
back from Iran, we’ll have one of our air-
craft carriers – maybe the USS Abraham 
Lincoln, the biggest in the world – we’ll 
have that come in, stop maybe 100 yards 
offshore, and they’ll say ‘Thank you very 
much, we give up’.” Then he made the 
hands-up gesture.

Typical Trump stuff: jokey, deniable, 
but also menacing – and Cuba has been 
on his hit list for a long time. As soon as 
he got control of Venezuela in January, 
Trump cut off the oil shipments from there 

that kept the Cuban economy a� oat. A 
US takeover may really be coming – and 
Marco Rubio would be the ideal Gauleiter 
of a conquered Cuba.

His Cuban parents moved to the United 
States just before Fidel Castro seized 
power, so Rubio is American-born, but his 
home has always been the Cuban émi-
gré-refugee society of South Florida. He 
has never actually been to Cuba (except 
for one brief trip to the US Naval Station at 
Guantanamo in 2012), but like most exiles 
he thinks he knows the place.

Maybe he’s right, in which case he may 
have a splendid career ahead of him as 
‘president of Cuba’ and then, perhaps, 
as President of the United States. (Post-
Trump, we are told, it’s either him or JD 
Vance.) But his personal knowledge of 
Cuba is as fragmentary and distorted as 
Maximilian’s personal knowledge of Mex-
ico before he became Emperor of the 
country.

Maximilian I of Mexico began life as 

a humble Austrian archduke, younger 
brother to Emperor Franz Joseph I. Such 
people have no real jobs (ask Prince Harry 
of Britain), so he was open to offers. His 
best offer came from some Mexican con-
servatives who had just lost a civil war and 
were looking for a European royal as � g-
urehead for a comeback attempt.

He was game, the American Civil War 
was on so the US wasn’t enforcing the 
Monroe Doctrine, and Emperor Napoleon 
III of France was willing to lend a French 
army for the enterprise. So off they all 
went, and for a while it went well.

Then the US Civil War ended, Washing-
ton secretly helped Benito Juárez drive 
out the French army in 1867 – and Maxi-
milian ended up in front of a Mexican � ring 
squad. (He had the grace to say his � nal 
words in Spanish.)

It’s just a cautionary tale, not a predic-
tion, but Mexico and Cuba are the two 
most � ercely nationalist places in the 
Spanish-speaking world.

After several generations of dogmatic 
and incompetent Communist rule, wors-
ened by the effects of the crippling 60-year 
US trade embargo and now by an outright 
blockade, Cubans are desperately tired 
and ready for change. However, ‘libera-
tion’ at the hands of the perennial yanqui 
enemy would still be seen as humiliation 
by at least half the population.

This is where Rubio’s private calcula-
tions about the ease of an American take-

over of Cuba (and the 
very public rumina-
tions by Trump on the 
same topic) may run 
aground. The opinions of people actually 
living in Cuba are pretty unanimous about 
the failures of the regime, but they are 
much more various in their views on the 
future than Trump and Rubio imagine.

One should add that the hardest-line 
enemies of the Communist regime have 
taken advantage of the easier exit rules of 
recent years to leave the country. Cuba’s 
population has dropped by at least 1.5 
million since 2013 (to below 10 million 
now), but those who left are all people 
who hate the regime. The ones who would 
� ght are staying.

We cannot know how many Cubans 
would actually resist an American inva-
sion by force  until Trump actually tries 
one, but it could certainly be enough to 
make a real war. They would quickly lose 
the open warfare part, obviously, but they 
are pretty good at the guerilla war part.

There’s no guarantee that this will hap-
pen again, but there’s no guarantee it 
won’t either. The Clausewitz of our time 
already has two wars on his plate in two 
different continents, a big one in Iran 
temporarily stalled by a cease� re and a 
smaller one waiting to start if and when 
he moves against the thugs who still rule 
Venezuela. He really should not start 
another one now.

Would Cuba resist? GWYNNE DYER
OUR WORLD TODAY
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COMMUNITY VOICES

Featuring multi-
talented band

ERIN – SATURDAY, MAY 23 – 7PM
CENTRE 2000, 14 BOLAND DR.
Proceeds support the Erin Fiddle & Step Dance Contest.

For tickets, call 1-855-726-8896 or 
www.scottwoods.ca

Monthly Message: How Shelburne Food Bank partnerships build a resilient community
The Shelburne Food Bank does not work 

alone.  It has many community partners 
who have joined the � ght against food in-
security, and we count on these communi-
ty heroes to work alongside us to address 
these needs. Partnering with the food bank 
isn’t just a charitable gesture. It’s a prac-
tical, community- strengthening decision 
that creates real, measurable impact for 
both the organization and the partner.

Food banks play a vital role in addressing 
food insecurity, which is a lack of reliable 
access to enough affordable, nutritious 
food. This issue affects not just individu-
als experiencing poverty but also working 
families, seniors and students. By redistrib-
uting surplus food and providing essential 
groceries, food banks help stabilize lives 
and reduce strain.

Partnerships help ensure a consistent 
food supply for people who need it most.  
This directly improves health, reduces 
stress and allows individuals to focus on 
work, school and family.

Businesses, especially grocery stores, 
farms, and restaurants, often have surplus 

food. Partnering with a food bank allows 
that excess to be redirected instead of 
thrown away, contributing to environmen-
tal sustainability.

Organizations that work with food banks 
demonstrate social responsibility. This 
builds trust and goodwill within the com-
munity and can strengthen relationships 
with customers, employees and stakehold-
ers.

For companies, food bank partnerships 
show a commitment to ethical practices 
and community well-being.  Donations of 
food or funds may be eligible for tax incen-
tives. Additionally, reducing waste can low-
er disposal costs. Volunteer opportunities 
with food banks can boost employee mo-

rale, teamwork, and purpose. People often 
value working for organizations that give 
back. Food banks rely heavily on consistent 
support from businesses, nonpro� ts and in-
dividuals. Demand for food assistance has 
been rising due to factors such as in� ation, 
housing costs, and economic instability.  

Without partnerships:
• Food supply becomes inconsistent
• Distribution networks weaken
• More people fall through the cracks
Partnering with a food bank isn’t just 

about feeding people today. It’s about creat-
ing a more resilient and equitable commu-
nity. When multiple sectors collaborate, the 
impact is multiplied: less waste, healthier 
populations and stronger economies.

The Shelburne Food Bank is very lucky 
to have so many great community part-
ners! Weekly, we food rescue at No Frills, 
Foodland, Cobs, and Starbucks, and when 
available, at Giant Tiger and Mary Brown’s 
Chicken, too.

New initiatives are important too, and 
here are the latest.

The brainchild of Jeannette French, Bob-

bi Ferguson and Kayleigh French, the Giv-
ing Spoon is a community-based nonpro� t 
dedicated to reducing food insecurity and 
food waste by transforming surplus food 
into nourishing, ready-to-eat meals. 

Giving Spoon brings volunteers togeth-
er once a month in a licensed commercial 
kitchen to prepare nutritious meals using 
surplus and donated food. Meals are pack-
aged and distributed through the local food 
bank. This is a pilot program, and we are 
delighted to partner with them to bring 
ready-made meals to our clients at the food 
bank.

Another new partnership event is from 
Make It Sweet, the mobile ice cream cafe 
that brought free ice cream to the food bank 
on Wednesday, May 6, from 11:30 to 1 p.m. 
Donations were accepted for the Shelburne 
Food Bank and Family Transition Place.

We love our partners! If you have an idea 
how your company could help the Shel-
burne Food Bank, please reach out to us at 
shelburnefoodbank@gmail.com. We would 
love to hear from you! Become part of our 
village of support. Locals helping locals!

Horning’s Mills community continues to mobilize against proposed Strada mega quarry
Continued from Front

Opposition to the project has largely 
centred on its proximity to homes, farm-
land and sensitive headwaters. Residents 
have repeatedly raised concerns about the 
potential for blasting to disrupt the area’s 
limestone formations, potentially altering 
groundwater � ow in unpredictable ways 
and impacting private wells.

Speakers also pointed again to the long-
term implications of quarry operations, 
noting that projects of this scale can last 
decades and bring lasting changes to air 
quality, traf� c and overall quality of life. 
Even modest impacts on property values, 
they said, could translate into signi� cant 
� nancial losses for homeowners over time.

Larry Taman, who moderated the com-
munity meeting, said that a key concern 
raised was the developer’s lack of experi-
ence. Community organizers said Strada 
has not previously undertaken a project 
of this nature, meaning it could effective-
ly become responsible for managing local 
water systems without a proven track re-
cord.

“It’s important to remember that Strada 
has never done this before, meaning they 
have no experience,” he said. “If this goes 
ahead, we’re turning our water supply, its 
management, over to someone who’s nev-
er done this before. So in a situation in 
which outcomes are unforeseeable, losses 
are potentially very serious.”

While those issues are not new, the 
meeting highlighted how the community’s 
response is evolving.

Residents have now formally aligned 
themselves with a broader provincial net-
work through the Reform Gravel Mining 
Coalition, a group that works with more 
than 20 communities across Ontario fac-
ing similar quarry and gravel pit proposals.

Representatives from the coalition, such 
as Mike Balkwill, attended the meeting to 
share lessons learned from other jurisdic-
tions and outline realistic expectations for 
the road ahead.

He was blunt: the system is dif� cult to 
navigate and often favours development, 
but communities can still in� uence out-
comes with the right approach.

“We have to be honest, it’s very hard to 
stop them, the system is designed to say 
yes,” he said. “It was bad enough before 
this government came into power, but 
Doug Ford has gutted all kinds of regula-

tions… He’s just removed as many barriers 
as he can.”

A signi� cant portion of the presenta-
tion focused on strategy, particularly the 
dual-track approach needed to oppose a 
project like this. With the coalition’s re-
sources, they have a large portfolio of les-
sons learned and experience they are will-
ing to share.

“The Reform Gravel Mining Coalition is 
made up of 20 communities that are in var-
ious stages of � ghting gravel pits or gravel 
quarries, just like you are,” Balkwill said. 
“We work with all these communities to 
give them the best chance of protecting 
their community, protecting their health 
and safety and stopping the pit or quarry. 
That’s what we try to do. What I’m here to 
do tonight is to share with you the best les-
sons from what we have.”

That includes participating in the for-
mal approval process, including potential 
hearings before the Ontario Land Tribunal 
(OLT), while also building sustained polit-
ical pressure.

Balkwill stressed that winning on tech-
nical arguments alone is unlikely.

Instead, success often depends on 
whether opposition becomes visible 
enough to in� uence decision-makers at 
the provincial level.

“Communities have no choice but to 
launch or participate in an OLT,” he said. 
“It’s the place where you have to go to 
� ght these things into existence. Because 
the application process is designed to pro-
duce an approval, communities must also 
create political pressure.”

“You also have to win in the court of 

public opinion, as well as in the court of 
law.”

Delaying the project was also identi� ed 
as a key tactic.

“Finding ways to stall the application 
as long as you can work in your favour,” 
Balkwill said. “It gives you more time to 
build political pressure… it creates the 
possibility for surprises to happen.”

Municipal tools, such as bylaws, were 
discussed as one option.

The importance of a strong relationship 
between residents and local council was 
also emphasized. In this case, speakers 
noted that the municipality has already 
taken steps to support the community, 
including hiring legal counsel with expe-
rience in opposing aggregate applications.

Beyond legal and political strategies, 
organizers are also focusing on expanding 
grassroots engagement.

A newly developed website is being in-
troduced as a central hub for information, 
volunteer coordination and fundraising, 

with the goal of moving from a small core 
group to broader community participa-
tion.

The group also announced it has re-
branded as the Watershed Guardians of 
Dufferin County, a name meant to re� ect 
a wider focus on protecting regional wa-
ter systems, farmland and environmental 
health.

Throughout the evening, the message 
remained consistent: the risks associated 
with the proposed quarry are already un-
derstood, but the outcome will depend on 
how effectively the community responds. 
The more noise made, and the more sup-
port seen, the better the odds of opposing 
the quarry.

With the process expected to unfold 
over several years, residents were encour-
aged to stay involved, contribute where 
possible and prepare for a sustained effort 
to shape what happens next.

For more information, go to https://
www.juststopit.ca/

RALLY ON: A community meeting held at 
the Horning Mills Community Hall informed 
residents on progress being made to push 
back against a proposed mega quarry.

CONTRIBUTED PHOTO 

CONTACT US TODAY
(226) 615-2072

125 Main Street W. Shelburne, ON 
info@shelburnedowntowndental.com

WE ACCEPT THE
CANADIAN

DENTAL CARE
PLAN (CDCP)

NOW AVAILABLE TO ALL CANADIANS

FLEXIBLE PAYMENT PLANS
DIRECT INSURANCE BILLING 

EMERGENCY CARE
CARE FOR ALL AGES

$199 HYGIENE  
SPECIAL! 

Includes X-Ray, Cleaning & Exam



Mulmur 175 Run for Honeywood raises funds, builds momentum for local arena

The Mulmur 175 Run for Honeywood 
delivered a strong turnout and community 
backing, even after an uncertain start to the 
day.

Organized by the North of 89 Alliance, 
the event saw early morning snow give way 
to clearer skies just before the start, creat-
ing cool but favourable running conditions 
along the rural routes surrounding Honey-
wood.

Lisa Thompson, one of the organizers 
behind the run, said that despite the weath-
er, the day was a strong success. She also 
thanked local community partners for their 
support on the day.

“Although we woke up to snowy skies, 
the weather cleared up just before the run 
began, making it cool but great weather for 
a run,” she said. “We were very pleased with 
the turn out and the support we received.  A 
big thank you goes to the Mulmur-Melanc-
thon Fire Department for their support and 
Mulmur Township for supplying water, gra-

nola bars, and bathrooms. Another thank 
you to Shelburne NoFrills for the banana 
donation.”

In total, 56 participants took part across 
the event’s distances, including 35 runners 
in the 5K, 13 in the 10K, and eight children 
in the kids relay. The mix of experienced 
runners and � rst-time participants was a 
highlight for Thompson, who expressed 
gratitude to the diverse runners for their 
support.

“There were people that came up that had 
never run a 5K before,” she said. We also 
had a group of guys that always supported 
North of 89 events, and they came out to run 
and support the arena. We really appreciate 
them coming and all the support they offer 
North of 89 Alliance and the Honeywood 
arena.”

Fundraising efforts also showed early 
promise. Organizers report approximately 
$2,800 raised before expenses, with � nal to-
tals still to be con� rmed.

Proceeds are being directed toward the 
Honeywood arena, a longstanding commu-
nity hub in need of upgrades, reinforcing 

the run’s broader goal of supporting local 
infrastructure.

Beyond the numbers, organizers point-
ed to the sense of community as a de� ning 
takeaway. Returning supporters of North 
of 89 initiatives were joined by newcom-
ers, helping to build momentum for future 
events tied to the Honeywood area.

The exposure was invaluable, bringing 
more attention to the preservation of local 

recreational facilities, like the Honeywood 
Arena, that serve as community hubs in 
small towns across the region.

With the run now complete, the North of 
89 Alliance is already turning its attention 
to its next major fundraiser, Cobstock 2026, 
a multi-day summer event set to take place 
Aug. 22 and 23, featuring tournaments, local 
food, and community activities in support 
of the wider North Dufferin area.

RUNNING FOR RECREATION: The Run for Honeywood fundraising event saw great com-
munity support with 56 people in attendance. The run raised $2,800 and counting to fund 
repairs and upgrades to the Honeywood Arena..
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NOW HIRING!
SCHOOL BUS AND CHARTERED DRIVERS

PART TIME OPPORTUNITIES IN
Orangeville, Shelburne, Grand Valley,  Mono, Melancthon and Mulmur

SCHOOL BUS DRIVERS NEEDED
Drive a School bus and make a difference in a child’s education.

SUPPLEMENT YOUR INCOME
Drive with purpose and earn more.

Join our team of school bus drivers and enjoy extra pay.

PROFESSIONAL TRAINING
Attridge Transportation Inc. is providing friendly training for steady part-

time bus drivers (and in some cases spare drivers).

Professional Experience not required.  
Vehicles are all automatic.

Attridge Transportation is an inclusive and accessible employer. We welcome a diverse range 
of candidates to apply for this position.  Including people with disabilities.  Accommodations 

are available on request for candidates taking part in all aspects of the selection process.

Call 1-888-749-1515 or Email  jobs@attridge.com
attridge.com

Supplement 
Your Income

APPLY  TODAY!

Free Training 
Now

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Ontario connecting more than 7,000 people to primary care in Dufferin-Caledon
The Ontario government is taking the next 

step toward delivering its Primary Care Ac-
tion Plan, which is on track to connect every-
one in the province with a family doctor or 
primary care provider by 2029.

As part of this plan to connect everyone in 
Ontario to a publicly funded family doctor or 
primary care team, the Ontario government 
is investing more than $2,835,900 this year to 
connect up to 7,022 people in Dufferin-Cale-
don to primary care.

“Our government is taking action to im-
prove access to primary care for families in 

Dufferin-Caledon,” said Sylvia Jones, MPP for 
Dufferin-Caledon. “With this investment, we 
are connecting more than 7,000 residents to a 
family doctor or primary care team, ensuring 
people can access the care they need closer 
to home.”

Dufferin Area Family Health Team (DAF-
HT) is a collaborative primary healthcare 
organization that currently supports patients 
of primary care providers in Dufferin County 
and a group in Bolton. Identi� ed as the fund 
holder for this expansion funding locally, 
DAFHT, in partnership with the local Ontario 

Health Team (OHT), was funded through the 
latest call for proposals under the Primary 
Care Action Plan. 

All 124 teams receiving funding expected 
to connect another 500,000 patients to pri-
mary care across Ontario. Each team has es-
tablished a plan to attach a high proportion 
of unattached people in their community, 
including those on the Health Care Connect 
waitlist.

“This funding approval is a positive step 
for Dufferin Caledon, providing a scaled but 
meaningful opportunity to strengthen team-
based care across the Hills of Headwaters 
Collaborative Ontario Health Team (OHT). 
In partnership with the OHT, the allocation 
supports immediate expansion of DAFHT 
programs and services, development of a lo-

cal hub, enhanced Care Days clinical offer-
ings, and a dedicated team to support patient 
attachment and collaboration with primary 
care providers. While an initial step, it moves 
us closer to ensuring all residents have ac-
cess to team-based primary care. As we move 
forward, we will actively explore further op-
portunities to broaden our partnerships for 
even more,” said Lianne Barbour, Executive 
Director of the Dufferin Area Family Health 
Team.

“Through our Primary Care Action Plan, we 
are connecting more people to care and have 
already exceeded our 2025-26 attachment tar-
get,” said MPP Jones, who’s also Deputy Pre-
mier and Minister of Health. “By connecting 
more families to care in Dufferin County, our 
government is taking the next step toward.”

Andrew Kohnen
Brewmaster

CANADA
O R A N G E V I L L E ,  O N T A R I O

CRAFTED IN
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519.941.2816 ext. 2620

Do you participate in our Green Bin & Yard Waste programs? 
Enjoy the end result! Your garden will thank you.

For more information, visit dufferincounty.ca/waste

Friday, May 8, 2026
Mulmur Tree Program Pick-Up
1:00pm to 4:00pm
758070 2nd Line E, Mulmur

Bring your own container. 
Limit of one blue box-sized container per household. 
First come, first served. 

2026 MUNICIPAL ELECTIONS
NOMINATIONS FOR OFFICE

Nominations may now be filed in the Office of the Clerk, 157101 Highway 10, 
Melancthon, Ontario, during regular business hours Monday to Friday, 8:30 a.m. to 4:30 
p.m. until Thursday, August 20th, 2026 and on Friday, August 21st, 2026 (Nomination 
Day) from 9:00 a.m. until 2:00 p.m.

Nominations are being accepted for the Offices of:

Mayor - One (1) to be elected
Deputy Mayor - One (1) to be elected
Councillor - Three (3) to be elected

Nominations must be completed on the prescribed form – Nomination Form 1, signed 
by the Candidate and accompanied by the nomination fee – Mayor - $200.00 and 
other Candidates - $100.00, payable by cash, certified cheque, money order or 
debit. When filing, the candidate must provide a piece of Government issued photo 
identification which includes their name and qualifying address.    

Nomination forms are available on the Township’s website - www.melancthontownship.
ca under the 2026 Election section or from the Municipal Office.  For more information, 
please contact the office at 519-925-5525 or email elections@melancthontownship.ca. 

Nominations for School Boards are being accepted elsewhere  
and that information can be found on our election webpage.

It is strongly recommended that Candidates book an  
appointment with the Clerk to file their nomination form.

Denise B. Holmes, AMCT 
CAO/Clerk and Returning Officer

Friends of the Sheldon organize effort to save outdoor education centre
Imagine looking up into the night sky, and 

for the � rst time, really seeing the stars.
For kids growing up in downtown Toron-

to, the night sky never really reveals itself, 
as the city’s light obscures the true darkness 
above.

The Sheldon Outdoor Education Centre in 
Adjala-Tosorontio, just outside of Mono, of-
fers a rural setting where city kids can see 
real stars and explore the outdoors in an en-
vironment totally new to them. Many of the 
kids are amazed by the silence of the coun-
tryside, after being used to the steady hum of 
traf� c and sirens.

The Sheldon Outdoor Education Centre 
is operated by the Toronto District School 
Board (TDSB) and occupies around 200 
acres of diverse � eld, stream, and forest 
habitat. It has a chalet-style main building, a 
renovated farmhouse, and a small operating 
farm.

However, it is in danger of being closed 
due to maintenance costs and budget limita-
tions. The facility requires around $3 million 
in maintenance to continue operating.

It has not taken any bookings for the 
2025/26 school year.

A group of local educators and residents, 
known as Friends of Sheldon, has banded to-
gether and is urging the TDSB to keep the 
centre open.

The group held a community engagement 
event at the centre on Thursday, April 30, to 
encourage the School Board to keep the fa-

cility open.
Guest speakers included Sharon Ed-

monds, an active member of the commu-
nity, business owner, and parent; Rosanne 
Fritzsche, a Friends of Sheldon co-founder 
and environmental activist and 40-year Adja-
la resident; and Andy Kennedy, a teacher for 
20 years at the centre, volunteer � re� ghter 
at Rosemont Fire Department, and a 28-year 
Mono resident. 

The group has penned a letter to Rohit 
Gupta, TDSB’s supervisor, urging the school 
board to keep the Centre open for students.

The letter suggested ways to help keep the 
centre open, including renting it to commu-
nity, Indigenous, and public-interest groups 
to create a revenue stream, as well as explor-
ing grants or partnerships to help � nancially 
sustain the centre.

Friends of Sheldon have a genuine inter-
est in keeping the centre open to bene� t city 
kids so they can experience nature and the 
outdoors. They are encouraging other local 
residents to actively take part in voicing 
their concerns and support.

Former Ontario Premier Kathleen Wynn, 
herself a former Toronto District School 
Board Trustee, became involved with the 
group as she now lives locally, not too far 
from the centre.

“The Centre is used by kids who come up 
here from the city who don’t have access 
to a natural environment,” Wynn explained. 
“Many people love the centre and how the 
kids bene� t from visiting. There are some 
kids who come here, who have never even 

seen stars. The Friends of Sheldon has for-
mer educators including those who have 
worked there as well as many local resi-
dents.”

There has not yet been a � nal decision on 

what will happen to the centre, but Friends 
of Sheldon are hoping for a positive outcome 
that will keep it open for the next generation 
of city kids who will arrive to experience na-
ture and the outdoors. 

RAISING AWARENESS: The Friends of Sheldon held an information session at the Sheldon 
Outdoor Education Centre, just outside Mono, on Thursday, April 30, and asked residents 
to join them in encouraging the Toronto District School Board to keep it open. The centre 
is at risk of closure due to mounting maintenance costs. The group says the facility is an 
important learning centre for kids from the city to experience the natural environment. 

CONTRIBUTED PHOTO 

Community-driven video sheds light on domestic and sexual violence in Dufferin-Caledon

A new community-driven awareness vid-
eo is putting a spotlight on gender-based vi-
olence in Dufferin County and Caledon, us-
ing familiar settings and lived experiences 
to challenge long-held assumptions about 
safety in rural communities.

The video, part of the “It Happens Here” 
campaign, was developed as an accessible 
educational tool designed to reach view-
ers where they are, both physically and 
emotionally. The project was conceived 
as something that could be shared widely 
online and revisited over time. The project 
aims to create a lasting impact rather than 
a one-time message.

Barbara Mason is the sexual violence 
community engagement facilitator with 
Family Transition Place and a member of 
Dufferin-Caledon Domestic Assault Review 
Team (DART). She said that by presenting 
real stories in recognizable local spaces, 
the video underscores a central idea: vio-
lence is not con� ned to distant places – it 
exists within the community itself.

“We want people to understand that this 
isn’t something that happens somewhere 
else; it does happen here,” Mason said. 
“When people watch it, you can tell that 
it’s Orangeville… These are landmarks in 
our community. This is a close-to-home 
story. The video shares the reality of gen-
der-based violence throughout our commu-
nity through survivor voices and through 
their lived experience.”

The video features multiple survivors 
sharing their personal stories of experienc-
ing violence and how it affected them.

The project emerged through the work 
of the Dufferin-Caledon DART team, which 
meets with and consults with a survivor en-
gagement group known as “Voices of Cour-
age.” Formed in 2010, the group includes 
individuals with lived experience who ac-
tively contribute to education and outreach 
efforts. 

Members played a key role in shaping 

the video, offering insight, feedback and di-
rection throughout the process. The result 
is a collaborative effort that re� ects both 
professional expertise and personal expe-
rience.

“Survivors involved in this group con-
tributed their experiences, their feedback 
and their insights, which helped shape the 
video and its message,” Mason said. “They 
were incredibly brave to share their stories 
on camera, and they have done a remark-
able job to help make DART and our part-
ners more approachable and accessible for 
survivors.”

At its core, the video is meant to resonate 
on multiple levels.

For viewers, it delivers a clear message 
that support exists and that those experi-
encing violence are not alone. For survi-
vors, it offers a sense of recognition and 
possibility, showing that others have nav-
igated similar experiences and found a 
path forward. The storytelling approach 
– grounded in real voices rather than sta-
tistics – aims to create a deeper emotional 
connection and encourage re� ection.

The campaign also highlights the unique 
challenges of addressing domestic and sex-
ual violence in rural communities.

Limited anonymity, transportation barri-
ers, and close social networks can make it 
more dif� cult for individuals to seek help.

“For example, you go to the hospital be-
cause something’s happened and you need 
support, but you know the nurse who’s 
working at triage,” Mason said. “Or you 
know the of� cer who might get dispatched 
to your house might be friends with the 
perpetrator… There are some signi� cant 
barriers around con� dentiality… If you’re 
in Toronto, you can drive a couple blocks 
away, and nobody has a clue who you are.”

“There’s the other issues of transporta-
tion. How do folks who live in rural com-
munities access support if they don’t have 
access to a vehicle or they don’t have mon-
ey for gas? If there is an emergency and it’s 
a violent situation, how long is it going to 
take for someone to get there to help you?”

Concerns about con� dentiality and the 
visibility of accessing services can discour-
age reporting, while geographic distance 
can delay access to support. These factors 
contribute to underreporting and compli-
cate efforts to fully understand the scope 
of the issue.

Compounding these challenges are per-
sistent misconceptions about small-town 
safety. The campaign directly confronts the 
belief that violence does not occur in close-
knit or seemingly secure communities.

By placing survivor stories against a 
backdrop of recognizable local landmarks, 
the video emphasizes that appearances can 
be misleading and that harm often occurs 
behind closed doors.

It’s those stories of survival that give this 
campaign its strength, Mason says.

“As much as ‘It Happens Here’ is the title, 
it happens everywhere,” she said. “That’s 
what gives this campaign strength. It’s uni-

versal, and it’s the women who chose to 
speak when staying silent would have been 
much easier for them, and their willingness 
to share their lived experience so openly, 
that’s what gives this message the weight. 
That kind of courage doesn’t just inform 
a campaign, it anchors it in reality, and it 
gives others permission to recognize their 
stories and feel less alone than sharing 
them.”

Ultimately, organizers see the video as 
a starting point. By raising awareness and 
encouraging conversations, the campaign 
is intended to break cycles of silence and 
foster a more informed and responsive 
community.

Through shared understanding and di-
alogue, it aims to lay the groundwork for 
continued education, support, and mean-
ingful change.

To view the video, go to: www.youtube.
com/watch?v=z5_fSOv4_Rw&t=2s

Written By JOSHUA DRAKES
LOCAL JOURNALISM INITIATIVE REPORTER

Magic is 7 years old and head of the greeting 
committee. He loves to get his pets and runs to 
meet the volunteers. Magic is very playful and 
will spend hours with a wand toy. This handsome 
stud has a best buddy Rufus, who although isn’t 
as outgoing, also loves his pets (yes you can 
adopt both!).

Magic is neutered, microchipped, dewormed, 
� ea treated and vaccinated.

Adoption price: $275
Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

Magic

adopt
a cat

Written By BRIAN LOCKHART
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RIDLEY PALMER
As a fourth year player, Ridley Palmer has competed in 
girls’ rugby through all her high school years.

“I love the team. We play because we love the game 
and the community behind the sport is so positive,” 
Ridley said of why she likes playing rugby. “The girls are 
all such good buddies, and the coaches are wonderful.”

In addition to rugby, Ridley competes on the school’s 
rugby team.

“Westling is very rewarding, because you go as hard as 
you can and as best as you can, against someone 
else’s best.”

Ridely is a key player on the CDDHS girls’ rugby team.

Team: CENTRE DUFFERIN 
DISTRICT HIGH SCHOOL 
GIRLS’ VARSITY RUGBY

ATHLETE OF THE
WEEK

RIDLEY PALMER
As a fourth year player, Ridley Palmer has competed in 
girls’ rugby through all her high school years.

“I love the team. We play because we love the game 
and the community behind the sport is so positive,” 
Ridley said of why she likes playing rugby. “The girls are 
all such good buddies, and the coaches are wonderful.”

In addition to rugby, Ridley competes on the school’s 
rugby team.

ATHLETE

800 OJIBWAY ROAD, SHELBURNE  •  LOCALLY OWNED AND OPERATED

JARED MARSHALL
“I like the community, the people, it’s a fun 
sport to play and it gets my mind off 
things,” said Centre Dufferin District High 
School Royals defenceman, Jared 
Marshall, of why he likes playing hockey.
Playing the game since the Mite level, 
Jared brings a lot of experience to 
his team.
Jared is a well rounded athlete.
When he’s not on the ice, he plays high 
school rugby, and baseball with the 
Mansfield Junior Cubs during the summer.

Team: CENTRE 
DUFFERIN DISTRICT 
HIGH SCHOOL ROYALS 
BOYS HOCKEY
position: DEFENCE

ATHLETE OF THE
WEEK

800 Ojibway Road, Shelburne, L9V 3X9

We will remember them
800 OJIBWAY ROAD, SHELBURNE  •   LOCALLY OWNED AND OPERATED

i’m lovin’ it

Shelburne U14 Thunder bring home gold from First to the Turf Tournament
The U14 Shelburne Thunder Soccer team 

participated in the First to the Turn tourna-
ment held in Guelph from Friday, April 24, 
to Sunday, April 26, and returned home as 
champions.

Playing with a lot of determination and 
heart, the Thunder faced teams from larger 
communities. 

The Thunder placed � rst in their bracket 
during the round-robin portion of the tour-
nament with a 7-0 win over Cambridge, a 3-0 
win against FETS, and a 1-1 tie with the Lon-
don Alliance.

The wins secured their spot in the semi-� -
nals.

In that game, they won 2-0 over Kitchener 
Red Academy, which earned them the right 
to advance to the � nals.

In the � nal game, they faced a tough oppo-
nent – the London Alliance U14 team.

It was a tough battle from the start, and 
the Shelburne team was trailing 2-0 at half-
time.

With six minutes left in the game, the 
Thunder was awarded a penalty shot and 
scored.

The goal gave the squad the momentum 
to get back into the game, and after another 
minute of play, the Thunder scored again to 
tie the game 2-2.

When the ref blew the whistle to end 
regulation time, the teams competed in a 
shootout to decide the winner.

It was a nail-biter for the fans on the side-
lines as the shoot-out got underway.

The � rst set of shots scored for each team. 
The second shots were saved by the goalies. 
The third and fourth shots scored, and the 
pressure was on the � nal kickers to put one 
over the goal line.

The Thunder scored on their � fth shot. 
Shelburne goalie Aaron Mahesh Raghuram 
made a huge save to win the game and the 

tournament.
The Thunder were awarded the Gold Med-

al at the tournament.

Thunder player Tyler McInroy was named 
player of the game due to his two goals in 
the � nal. 

Written By BRIAN LOCKHART

BRINGING HOME THE GOLD: The U14 Shelburne Thunder soccer team travelled to Guelph to compete in the First to the Turf tournament 
from April 24 to 26. The team won the gold medal in the tournament fi nal with a shootout after their game against the London Alliance 
ended in a 2-2 tie in regulation. Celebrating the victory are team members Kayden Biber, Victor Brown, Gilbert Chaisson, Carson French, 
Blake Hamill, Dante Hurtault, Gavin LeBlanc, Malcolm Magennis, Aryan Matharu, Brodie McCreadie, Tyler McInroy, Cameron Meakings, 
Lincoln Noble, Aaron Mahesh Raghuram, Dylan Robertson, Austin Rocha, Marcus Tulk and Israel Williams. The players stand with coaches 
Gary McCreadie, Andrew Magennis and Corey French.

CONTRIBUTED PHOTO

Centre Dufferin District High School’s girls rugby team undefeated after four games

The Centre Dufferin District High School 
Royals girls’ varsity rugby team are having a 
stellar season, going undefeated after four 
games and averaging just over a whopping 
50 points per game.

It was a cool, windy day when the team 
ran out onto the � eld for game four of the 
season against Guelph Collegiate on Tues-

day, May 5.
The Royals squad put out a huge effort to 

take control of the game. They had an out-
standing offensive running game and solid 
defensive posturing.

“I came out thinking it was going to be a 
tough game, but we smashed them,” said 
Royals � anker Jaycee Aikins after the game. 
“I thought it was going to be a pretty even 
game with both teams � ghting for points. I 
thought it was going to be one of our tough-
est games. On offence, I think our passes 
were really good – we didn’t drop many 
passes today, everybody had their hands 
up and were ready. On defence our double 
tackles were good.”

Teammate, Ta’myah Saunders, who plays 
prop, agreed the team dominated the � eld.

“I thought it was a good game,” Ta’myah 
said. “I thought it would have been a little 
tougher. On offence we did good at crash-
ing the ball and playing our fast game. One 
defence I think we did well at keeping low.”

The Royals won Tuesday’s game 38-12 to 
make it four in a row.

Centre Dufferin is now in second place in 
the District 4/10 standings.

John F. Ross from Guelph is currently 
in � rst place in the District. Ross also has 
a 4-0 record but takes � rst place on points 
scored.

Centennial Collegiate is in third place, 
followed by Orangeville District Secondary 

School and Bishop Macdonell.
There are six regular-season games in the 

District regular-season schedule this year.
The Royals will be on the road for their 

two regular-season games this season.

On Monday, May 7, they will be in Guelph 
to take on John F. Ross.

On Wednesday, May 13, they will be in 
Orangeville to meet the Bears from Oran-
geville District Secondary School. 

Written By BRIAN LOCKHART

STANDING IN SECOND: The Centre Duff erin District High School Royals girls’ varsity rug-
by team host the team from Guelph Collegiate on the pitch at Centre Duff erin on Tuesday, 
May 5. The Royals won the game 37-12 and are in second place in the District 4/10 stand-
ings. Royals fl anker Jaycee Aikins sprints down the fi eld into the Guelph end during the 
second half of Tuesday’s game. 

BRIAN LOCKHART PHOTO 

519-941-8254

www.fixauto.com

NEED A

GIVE US A CALL

FIND US ONLINE

199 C-Line, Orangeville
(Across from the local OPP station)

BODY SHOP?

Dufferin County is updating our Long-Term Waste Management Strategy and we’d like your input! 
The LTWMS Update has reviewed the County’s current waste management systems and has proposed 
recommendations for ten potential options for the future of waste management in the County.

Join Dufferin Waste for two Open Houses to discuss the LTWMS Update and the potential options on:

Join us for a draw & giveaways at the Open Houses! Questions? Contact Dufferin Waste!

You can also scan the QR code or visit joinindufferin.com to fill out our Spring Survey (closes May 17).

Tell us your thoughts on the survey for a chance to win 1 of 10 $25 gift cards to a local retailer or 
restaurant!

We want to hear from you!

(519) 941-2816 ext. 2620 | wastestrategy@dufferincounty.ca | dufferincounty.ca/waste

• Thursday, May 14, 3:30pm – 6:00pm, Shelburne Public Library – 201 Owen Sound Street, Shelburne

• Thursday, May 14, 6:30pm – 9:00pm, Alder Recreation Centre – 275 Alder Street, Orangeville
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Dufferin paramedic service reduces time lost to offload delays
The Dufferin County Paramedic Service 

(DCPS) reached milestones over the last 
year that bode well for the service into the 
future.

Gary Staples, the county’s chief para-
medic, said health care has experienced a 
number of pressures when county council 
met on April 23. That reality extends across 
all health service branches, from paramed-
ics to acute care, long-term care, and home 
care.

“All of these pressures and financial con-
straints do have this sort of downstream 
effect where people are left with limited op-
tions for health care,” he said. “In the end, it 
typically relies on 9-1-1.”

Paramedics pick up people and ferry 
them to a hospital, even though it is recog-
nized that it isn’t often the most appropriate 
place for those people to receive care, he 
said.

But it is their only option.
“These ongoing pressures kind of fuel the 

fire of other issues that we have such as off-
load delay at hospital, Code Zero,” Staples 
said.

Offload delay refers to times when para-
medics can’t transfer patient care to the hos-
pital emergency department staff. It forces 
patients to sometimes linger for hours on 
stretchers due to emergency department 
congestion. That congestion may be caused 
by the presence of patients who don’t need 
to be there.

A Code Zero occurs when no ambulanc-
es, or only one, are available to respond to 

9-1-1 calls in an area. Similarly, a Code Red 
refers to a shortage in which one to three 
ambulances are available to respond in a 
large jurisdiction.

“So we’re bringing more patients into (the 
emergency department) that don’t need to 
be there, and that’s driving our call volumes 
up and other issues that we’re experiencing 
in hospital,” Staples said.

Councillor Chris Gerrits, Amaranth’s 
mayor, asked if there is an acceptable num-
ber of hours lost by paramedics due to off-
load delay.

Staples said a paramedic service’s goal is 
to lose no hours to offload delays. But, giv-
en the current circumstances, that goal just 
isn’t achievable.

“We’re going to have offload delay,” he 
said. “We’re going to have times where we 
have no ambulances. I think we just need to 
continue to work with our partners to try to 
improve processes and ensure that we do 
have ambulances clearing quickly.”

According to a 2025 service evaluation, 
operational performance remained strong. 
DCPS met or exceeded legislated and 
council-approved response time standards 
across all Canadian Triage and Acuity Scale 
(CTAS) categories.

Call volume and patient transports con-
tinued to trend upward in alignment with 
demographic growth and an aging popula-
tion, with residents aged 65 and older ac-
counting for nearly half of total calls.

Despite ongoing healthcare system pres-
sures, DCPS achieved measurable improve-
ments in hospital offload delay, reducing 
lost paramedic hours by 16 percent com-

pared to the previous year.
Coun. Philip Rentsch, who is also the 

Grand Valley’s deputy mayor, said the 
county’s paramedics lost about 300 hours 
through offload delay. He asked what that 
would be as a percentage of hours over a 
year.

Staples said the total hours for 2025 
would be 40,000 hours.

“It is a very low percentage,” Staples said. 
“I think the better comparable is the num-
ber of transports resulting in offload delay. 
At about 19 per cent of the time, we are at 
30 minutes or greater [when] transferring 
patients at the hospital.”

And that’s a reasonable number.
“The majority of the time we are less than 

one hour,” he said. “It would be nice to be 
under 30 (minutes) all the time but we can’t 
always prevent times where we have a large 
number of ambulance going to the hospital 
at one time.”

Thirty minutes is the provincial standard, 
he said.

Staples said resources such as the Med-
ical Priority Dispatch System (MPDS), 
which has been implemented in Dufferin 
County over the last year, will help prevent 
times of ambulance shortages.

Implemented in December, the MPDS in-
troduces a standardized, clinically validated 
approach to emergency medical call-taking 
that improves triage accuracy, resource pri-
oritization, and pre-arrival instructions.

It is said to enhance patient safety, sup-
port evidence-based decision-making, and 
the system contributes to sustainability and 
improved management of service pressures.

The dispatch system complements a 
completed Paramedic Service Masterplan 
and Service Delivery Review that provides 
a forward-looking roadmap to guide service 
delivery, workforce planning, infrastructure 
development, and response strategies in the 
context of population growth and increas-
ing call complexity, particularly in expand-
ing communities such as Orangeville, Shel-
burne, and Grand Valley.

The review reinforces existing strengths 
while identifying opportunities for targeted 
enhancements, data-driven decision-mak-
ing, and operational innovation.

The Community Paramedic Program 
continued to play a vital role in supporting 
vulnerable residents by providing care in 
patients’ homes and connecting them with 
appropriate community and healthcare re-
sources.

The program completed more than 2,000 
in-person visits in 2025 and benefitted from 
extended provincial funding, ensuring con-
tinuity of care for those most in need while 
reducing unnecessary emergency depart-
ment visits.

Overall, 2025 reflects a year of stability, 
innovation, and readiness for the future. 
With strong partnerships, dedicated staff, 
and a clear strategic direction, the county’s 
paramedic service remains well-positioned 
to meet the evolving needs of the communi-
ty while maintaining the highest standards 
of care.

“Providing more options for individuals 
in our community to access appropriate 
health care at the right time is really the 
way to go,” Staples said. 

Recharge your mind: Community Wellness Expo offers midweek escape in Mono
The Well-Comm Network invites the 

community to experience a heart-centred 
day of wellness, connection, and inspira-
tion at the upcoming Community Wellness 
Expo.

The not-for-profit, community-focused 
event is taking place on Wednesday, May 
20, from 10 a.m. to 4 p.m. at the Monora 
Park Pavilion.

The expo is designed to create a welcom-
ing space where individuals can step away 
from the busyness of daily life, reconnect 
with themselves, and explore a wide range 
of holistic wellness experiences and ven-
dors.

Held midweek, the expo offers the per-
fect opportunity to step away for a few 
hours, whether dropping in over lunch or 
taking a well-deserved mental health day to 
reset and recharge.

The expo will feature local wellness 
practitioners, vendors, and interactive of-
ferings, including crystals, energy healing, 
intuitive guidance, natural health products, 
and personal growth services.

Throughout the day, attendees can also 
take part in a selection of complimentary 
30-minute wellness experiences, including:

• An Energy Reset 
• Sho-Tai Body Analysis

• Chair Yoga 
• 9D Breathwork
• Inner Fire Astrology
• The Power of Protein
• Spirit Talk 
• A closing Cacao Ceremony 
“This event is all about creating a space 

where people can slow down, reconnect 
with themselves, and discover the support 
that’s available within our local wellness 
community,” said Deborah Kolody, founder 
and community builder at The Well-Comm 
Network.

Admission is $10 and includes a $10 ven-
dor coupon valid the day of the event, plus 

workshops. 
The first 50 attendees to register will also 

receive a complimentary Gratitude Bag.
Workshops are available on a first-come 

basis due to limited seating.
The Well-Comm Network is a not-for-prof-

it, heart-centred community that connects 
wellness seekers with trusted wellness pro-
fessionals through wellness workshops, ex-
pos, their online directory, and, launching 
in May, just before the Expo, their Wellness 
eMagazine called “The Unfolding.”

For more information or to register, visit: 
thewellcommnetwork.com/wellness-expo.
php

Written By JAMES MATTHEWS

PLEASE RECYCLE THIS NEWSPAPER!
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Dufferin fights dementia: Community gears up for annual Walk for Alzheimer’s
At the end of the month, hundreds of 

people will gather at Island Lake Conserva-
tion Area in Orangeville for the Alzheimer 
Society of Dufferin County’s annual walk 
fundraiser.

The IG Wealth Management Walk for Alz-
heimer’s returns on Sunday, May 31, bring-
ing together individuals and teams across 
Dufferin County in support of those living 
with dementia and the caregivers who sup-
port them.

“Dementia can feel isolating, and this 
event reminds families and caregivers that 
they are not alone. Seeing the community 
show up, walk, and support them creates 
a sense of connection, understanding, and 
hope that is truly meaningful,” said Jenna 
Hunter, the Alzheimer Society of Dufferin 
County’s community outreach coordinator.

The day begins at 9 a.m. with arrival and 
registration, followed by the walk at 10 a.m. 
Closing remarks and recognition of top 
fundraisers are scheduled for 11:30 a.m., 
with refreshments served at noon to cele-
brate the community’s efforts.

“Every dollar raised stays right here in 
Dufferin County. The funds directly support 
local programs such as caregiver support 
groups, one-on-one counselling, social and 
recreational programs for those living with 
dementia, and educational resources for 
families and the community,” said Hunter. 
“It also helps fund Dementia Friendly Com-
munity initiatives, ensuring local business-
es and organizations are better equipped to 
support those affected.”

The Alzheimer Society of Dufferin Coun-
ty estimates that more than 1,500 people in 
the county are living with dementia. Across 

Canada, about 771,000 people are currently 
affected, a figure expected to rise to 1 mil-
lion by 2030 and 1.7 million by 2050.

“Events like the Walk for Alzheimer’s are 
essential because dementia continues to 
impact more and more families each year,” 
said Hunter. “Keeping this event going en-
sures that support, awareness, and funding 
remain strong in our community. It also 
creates a space where people can come to-
gether, feel less alone, and be part of some-
thing bigger than themselves.”

The annual walk is the Alzheimer Society 
of Dufferin County’s primary fundraising 
event, and ensures the not-for-profit orga-
nization can continue making a tangible im-
pact on families and individuals throughout 
the region.

“We’ve seen firsthand how these funds 
translate into real support more families 
accessing services, expanded program-
ming, and increased awareness across the 
community. Whether it’s a caregiver finding 
support for the first time or a family feel-
ing understood and connected, the impact 
is both immediate and lasting,” said Hunter.

She said she encourages everyone in the 
community to participate and support the 
Alzheimer Society of Dufferin County’s 
mission to improve the quality of life for 
individuals and caregivers affected by de-
mentia.

“Whether you walk, donate, or simply 
show up to support, you are making a dif-
ference. It’s a meaningful, uplifting event, 
and you’ll leave feeling connected and in-
spired knowing you helped support fami-
lies in your own community,” Hunter said.

Local businesses and organizations are 
also encouraged to get involved. Sponsor-
ship opportunities are available, offering 

a way to support staff, clients and families 
affected by dementia.

“The walk brings together a wide range 
of participants families affected by demen-
tia, caregivers, healthcare workers, local 
businesses, community groups, and indi-
viduals who simply want to make a differ-
ence,” Hunter said. “It’s incredibly powerful 
to see people of all ages and backgrounds 
walking side by side.”

She added, “We also emphasize that you 
don’t need a personal connection to demen-
tia to make an impact just showing up and 
supporting your community makes a dif-
ference… Every step taken and every dol-
lar raised helps ensure that no one facing 
dementia in Dufferin County has to do it 
alone. We’re so grateful for the continued 
support and can’t wait to see everyone on 
May 31.”

READY FOR RETURN: The annual Walk for Alzheimer’s fundraiser is returning to Island 
Lake Conservation Area on Sunday, May 31.

CONTRIBUTED PHOTO 

Written By SAM ODROWSKI

Shelburne Public Library offers LinkedIn Learning with library card, shares recommended read
Did you know you can access LinkedIn 

Learning with your library card? LinkedIn 
Learning offers an on-demand library of in-
structional videos and courses covering the 
latest business, technology, and creative 
skills. 

• Explore over 16,000 self-paced cours-
es taught by industry experts, all from the 
comfort of your home.

• Take your learning to go with LinkedIn 
Learning apps for Apple and Android. 

• Set weekly learning goals and get re-
minders to help prioritize your learning.

• Share new and updated skills with your 

network by uploading Certificates of Com-
pletion to your LinkedIn Profile. 

• Don’t forget to add these new certifica-
tions to your resume!

Call or visit the Shelburne Public Library 
to find out how to get started.

Recommended Read of the Week
The Frozen People by Elly Griffiths was 

recommended by library staff member Bev-
erly Ford-Arnold.

This book is the first in a new series by 
Elly Griffiths. Griffiths is well known for her 
other two series: the Ruth Galloway series, 

about a forensic anthropologist in Norfolk, 
the Brighton Mysteries, about a detective 
and a magician, and her Harbinder Kaur se-
ries, which mainly takes place in London. I 
enjoyed the three other series and was sor-
ry when they ended.

However, this new series has a sci-fi twist 
that adds another dimension to a detective 
series. Ali Dawson, the protagonist, and 
her ‘’cold case team investigate crimes so 
old, they’re frozen—or so their inside joke 
goes.’’ The secret is that they can travel 
back in time to look for evidence. Initial-
ly, they would just travel back a few years, 

but in their new case, Ali has to go back 
in time to 1850 to try to clear the name of 
the great-great-grandfather of one of the 
government ministers. We get interesting 
tidbits about how uncomfortable women’s 
clothing was in the 1850’s (think Corsets) 
and how cold it was in homes with no cen-
tral heating. We also hear how difficult it is 
to travel around London with limited trans-
portation options. But the real twist comes 
at the end—but you will have to read it to 
find out. Available in large print.

-This weekly article was submitted by 
the team at the Shelburne Public Library.

To apply to be a vendor at the show, scan the QR code or email shows@lpcmedia.ca for a 
vendor application form. Apply before June 1, 2025 and be eligible for early acceptance on June 26.

ORANGEVILLE CITIZEN

HOLLYFEST
VENDOR APPLICATIONS NOW OPEN

Be Part Of The Magic! We’re decking the halls once again and inviting unique, passionate vendors to join us in 
making HollyFest even more magical in its second year. After an incredible inaugural event, we’re excited to 
welcome new businesses and continue growing Orangeville Citizen’s signature holiday shopping experience.

If you’re ready to showcase your products, connect with an engaged community, and be 
part of a festive tradition in the making, we’d love to have you at HollyFest!

Saturday, November 21, 2026 - 9am to 4pm; and 
Sunday, November 22, 2026 - 10am to 3pm

Indoors at the Orangeville Fairgrounds, 247090 Side Rd 5, Mono

orangevillehollyfest.ca

A holiday artisan 
shopping experience

Dufferin OPP charge 71-year-old Melancthon resident with impaired driving following traffic complaint
Dufferin Ontario Provincial Police (OPP) 

officers have charged a Melancthon resident 
with an impaired driving-related offences fol-
lowing a traffic complaint.

On May 1, at approximately 7:05 p.m., Duf-
ferin OPP officers responded to a report of a 

possible impaired driver in the area of Main 
Street in the Town of Shelburne. Officers lo-
cated the vehicle of interest and conducted 
a traffic stop. After speaking with the driver, 
officers initiated an impaired driving investi-
gation.

Jim Ball, 71, of Melancthon, has been 
charged with:

• Operation while impaired - alcohol 
• Operation while impaired - blood alcohol 

concentration (80 plus)
The accused is scheduled to appear before 

the Ontario Court of Justice in Orangeville at 
a later date to answer to the charge.

As a result of the investigation, the ac-
cused’s driver’s licence was suspended and 
their vehicle was impounded. None of the 
listed charges have been proven in court.



THE SHELBURNE FREE PRESS | THURSDAY, MAY 7, 2026 11

Classifieds
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classified cut-off time is 12 pm Tuesday

Interested in absentee bids? Consigning in an upcoming sale?
Joining our Referral Rewards Program? Give us a call to get started.

Call, text or email anytime. Call: 519-288-2228 • Text ONLY: 519-938-1315
Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

438280 4th Line, Melancthon L9V 1S9 (North of Shelburne)

PRESENTS SOME AWESOME UPCOMING AUCTIONS 
MAY 8TH – Toys, Toys and more Toys 
Features: 1912-1914 CDN $5 & $10 Gold Coins; 1976 Montreal Olympics 
$5 & $10 Coin Sets; 1976 RCM $10 “Olympiade XXI” Coin; JM 2.5G .9999 
Fine Gold Piece; 1954 CDN $50 Banknote - BCS Graded; 1923 Dominion 
of Canada 25 Cent Shinplaster; 1954 CDN $100 Banknote; Framed Pre-
Decimal Coinage of Queen Elizabeth II alongside other monarchs; 1996 
RCM McIntosh Silver Coin; 2016 RCM Fine Silver $20 Star Trek Coin; 
2017 RCM $10 Fine Silver Coin Set - Birds Among Nature’s Colours; 1994 
RCMP Proof Set - 25th Anniversary of Last RCMP Dog Patrol Team; 1997 
RCM 10th Anniversary Silver Proof Dollar; Assortment of CDN & U.S. 25 
Cent Coins - 6.5lbs alongside historic coinage such as 1870-1887 CDN 
Silver 10 Cent Coins; 1871 & 1899 CDN Silver 10 Cent Coins - ICCS 
Graded; 1888 U.S. Silver Dollar; 1937 CDN Silver Dollar and so much more.

MAY 15TH –  Strike It Rich: The Coins  
& Currency Auction

MAY 26TH to 30TH – Straight Shooter Sale

JUN 12TH – Antiques and Collectibles Auction

JUN 26TH –  DATE AVAILABLE 
Are you ready to book your sale?

JULY 10TH – Tool & Equipment Auction

JULY 17TH – Currency / Art / Jewelry Auction

JULY 24TH – Giffin Apple Farm Sale

AUG 7TH –  Gas and Oil / Toy /  
Sports Memorabilia Auction

AUG 17TH to 22ND – Straight Shooter Sale

AUCTIONS

DZ Hitch Hiker Driver
Seeking a responsible DZ driver to safely operate various vehicles and equipment  

for local and regional deliveries to jobsites.
•Strong communication and problem-solving skills required

•Customer service oriented
•Commitment to road and jobsite safety

•A valid DZ license is required

G Class Driver and Yard Worker
Looking for a reliable and hardworking yard worker/driver to maintain/organize the yard.

•Strong communication skills
•Able to work effectively in a group or individually

•Valid G class license required
•Forklift experience an asset

Customer Service
Looking for a customer service representative with knowledge  

of lumber and building supplies. 
•Reliable and hardworking
•Customer service oriented 

•Strong verbal/written communication skills 
•Computer proficient

•1 year customer service experience preferred

Customer Service – Summer Student
Looking for a summer student interested in learning about lumber,  

building supplies, and customer service.
•Dependable and hardworking 

•Eager to learn
 •Good communication skills 

•Computer proficient
•Opportunity for employment growth

If you are interested in joining our team please submit your resume to  
ross.fines@homehardware.ca. 

Shelburne

building centre

725 Steeles Street, SHELBURNE  519-925-3991 
homehardware.ca/en/store/10071

COME JOIN OUR HOME TEAM

NOW  
HIRING

HELP WANTED

Accounts Receivable Administrator
FULL-TIME ($20.00-$25.00 per hour)

Shelburne

building centre

725 Steeles Street, SHELBURNE  519-925-3991 
homehardware.ca/en/store/10071

COME JOIN OUR HOME TEAM

NOW  
HIRING

JOB DESCRIPTION:
The Accounts Receivable Administrator performs clerical and/or bookkeeping functions in the store. 
Responsibilities include maintaining records of receivables, preparing monthly statements, sending collections 
letters, tabulating sales records, etc. They may also work on special projects and additional duties as assigned 
by management.  Administrative persons must perform all functions assigned to them with sufficient speed and 
accuracy to support store efficiency and a high level of customer service.
DUTIES / RESPONSIBILITIES:
•Balance cash on hand, floats and all daily records and prepare daily deposits.
•Process invoices and credits to charge customers and maintain accounts receivable records.
•Post and apply customer payments accurately
•Provide customers with accurate account information and balances in a timely manner.
•Prepare monthly statements and email/mail them to charge customers 
•Monitor the aging of accounts and submit weekly status reports to the Dealer-Owner/Management 
•Send collection letters by email and/or follow-up on delinquent accounts by telephone.
• Report accounts that should be denied credit to management, customer service associates and cashiers in 
accordance with company policy.

•Notify customers promptly when credit privileges are to be suspended/terminated.
•Follow legal, effective collection techniques, keeping delinquent accounts to a minimum.
•Answer incoming accounting related telephone calls.
•Maintain professional confidentiality of all store and customer records.
•Order office/store supplies in a timely manner.
•Work on additional duties and assignments as assigned by management.
QUALIFICATIONS:
•Minimum 3 years Accounting/Bookkeeping experience
•College diploma in business administration/accounting an asset.
•Ability to work co-operatively in a team environment.
•Ability to communicate effectively with management, co-workers, and the public at large in person, over the public 
address system, and by telephone.
•Proficient with Microsoft Office (Word, Excel and Outlook)
BENEFITS:
•Competitive Wage
•Offer Extended Health Care Benefits (incl Health/Dental/Vision, Life, LTD)
•RSP/DPSP Plan
•Excellent Employee Discount Program & Company Events
•Annual Reviews
•Health and Safety Training

Interested applicants, please submit your resume to:   
julie.gate@homehardware.ca 

HOME RENOVATIONS

HOME RENOVATIONS - Kitchen/Bathrooms: tiles/wood/
vinyl floors: plumbing / painting / stain / drywall: outdoor 
repairs – fences, decks. Call Alex at 519-938-7727.

HOME SERVICES

STOP WASTING 
MONEY THROUGH 

YOUR ROOF!!

The problem isn’t your HVAC 
system it’s your insulation!!

Save up to 20% 
with topped up attic 

insulation

Call for Free Estimate
437-898-3875

References Available

RESIDENTIAL SERVICES & REPAIRS

HANDYMAN SERVICES - Providing an extra pair of help-
ing hands in the Orangeville area. No job too big or too small. 
One man and a truck services along with residential seasonal 
lawn maintenance also available. All jobs welcome. $25/hr. 
Call 519-447-7550.

HELP WANTED

LANDSCAPER NEEDED - Must have G license - all riding 
push mower. Weedeaters. Call 519-217-1281.

ARTICLES WANTED

BUYING VINYL RECORDS - STEREO – 45’s - Cash 
for antiques and collectibles-stamp-coins. Call James at 416-
569-9976.  

VEHICLES WANTED

SCRAP CAR DISPOSAL – CASH PAID for Cars, Trucks, 
Vans – Big or Small. Call Joe at 647-294-2796.

Ice River is currently looking for ten (10) Process Control & Machine Operator(s), Beverage 
Processing (NOC 94140) to join our team. You will be working at our Shelburne facility, located at 108 
Prentice Drive, Shelburne, ON, L9V 3N5. 

Position Summary
The Process Control & Machine Operator plays a critical role in our manufacturing process, responsible 

for ensuring the efficient and safe operation of bottling processing equipment. This role involves operating 
and maintaining specialized multi-function process control bottling machinery, monitoring production 
processes, and adhering to quality standards to ensure the consistent bottling of beverages. This position 
requires a strong focus on safety, attention to detail, ability to interpret technical instructions to operate 
sophisticated equipment and the ability to work effectively in a fast-paced environment. 

•  This is a full-time position, based on 88 hours of work per 2-week cycle, with occasional overtime. 
At this time, we are only looking for individuals who can work a 12-hour rotating continental shift, 
including nights and weekends.

•  Salary $23.00 per hour, with possibility of bonus; 10 days vacation plus extended medical, dental, and 
long-term disability insurance & participation in our retirement savings plan.

• Inbound transportation costs for out of province applicants
• Completion of high school required.
•  Some post-secondary education required as the position requires the ability to read and understand 

technical instructions and sophisticated Husky equipment user manuals.
• Two years plastics injection or bottling line experience required.
• Previous heavy equipment experience preferred.
• Youth applicants are welcome to apply.
To view a comprehensive overview of the position, please go to https://jobs.dayforcehcm.com/en-US/

irss/CANDIDATEPORTAL/jobs/4103
Interested candidates please send a copy of your resume and cover letter referencing Req#317 to 

recruiting@iceriversprings.com or write to:
Company
Ice River Springs Water Co. Inc.
485387 30th Sideroad
Shelburne, ON
L9V 3N5

NOW 
HIRING

HELP WANTED

ADVERTISING 
LOCALLY WORKS!
Call Debbie at 519-925-2832 to book your ad

FERGUSON AUCTIONS
Excellent Live Onsite Toy Tractor,  

Implement and Collectible Auction
Saturday May 23/26 at 10AM
At The Avening Hall 3401 Cty Rd 42  

Creemore, ON. (Airport RD)
Selling for 3 Collectors and consignors.

Approximately 380 pcs of toys and a qty of tools  
from a retiring heavy equip; mechanic.

John Deere, Case/IH, Ford/NH, White, MF, MH, INT, Allis.
Terms: Cash, cheque w/ID, E-Transfer under  

$1000.00 day of sale. No debit or credit.
Lunch Truck by “Jerk It Up”

Ferguson Auctioneering & Appraisal since 1984.
Lorne D Ferguson and  

Brian Riddel Auctioneers.
See full list and pics on our webpages  

Upcoming Sales Calendar
fergusonauctions.com

Mother’s Day Plant 
and Bake Sale 

Sat., May 9th, from 8-11am
hosted by Trinity Primrose United 

Church, at Primrose U.C., NE corner 
Hwy 10 & 30th Sideroad, Mono.

Hanging baskets, perennials, fresh baking, 
garden tools and treasures, local vendors.

HOME SERVICES
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Carol Freeman
Mortgage Broker

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

carolfreemanmortgages@gmail.com

www.carolfreeman.ca

211 Main St. E. 
Shelburne, ON

DLC AIMI Collective Mortgage Group   
FSRA #13717   Independently Owned and Operated

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

519-942-1956 • 1-800-957-5865 • www.allmontdoors.com
48 Centennial Road, Unit #20, Orangeville

GARAGE DOORS
GARAGE DOOR

EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865 
www.allmontdoors.com

Visit our showroom at 
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

Broken Spring

Broken Cable

Shelburne
CHURCH 

DIRECTORY
BETHEL BIBLE CHAPEL
419 Main Street East, Shelburne
   Sunday Services – 9:45am Lord’s Supper
   10:45am Family Bible Hour, Sunday School

Chapel 519-925-3910 or 519-278-0066
www.bethelshelburne.com – All Welcome!!

ABIDING PLACE
FELLOWSHIP

www.abidingplace.ca
519-925-3651

SUNDAY SERVICE 
10:00AM

Come and be Blessed

Mel-Lloyd Centre, Entrance “F” Door, 

167 Centre St, Shelburne
Pastor; Rev. Gord Horsley

TRINITY PRIMROSE 
UNITED CHURCH

200 Owen Sound Street, Shelburne
Sunday Service at 11a.m.

Children’s Ministry and Childcare Provider

PRIMROSE UNITED CHURCH
486281 30th Sideroad, Mono

Worshipping at Trinity Primrose United Church

O�  ce: 519 925 0905
email: communications@shelburneprimrose.com

www shelburneprimrose.com

A L L  W E L C O M E

TRINITY 
PRIMROSE

UNITED CHURCH

A L L  W E L C O M E

A FAMILY CHURCH
SUNDAY MORNING SERVICE

Pastor Gavin Sullivan
226-200-0843

764213 8th Line
Melancthon, Ontario

10:30 a.m.
Children’s Church Available

PLEASE RECYCLE THIS NEWSPAPER!

NEED A NEW ROOF? CALL TODAY!

905-757-7663
FREE  ESTIMATES

SPECIALIZING IN RECYCLED ASPHALT
Contact us today for a free quote 416 931 3358

northterrain.ca     northterrain@gmail.com      northterraingraveldriveways

GRAVEL DRIVEWAYS NEW 
AND RECONDITIONED

DRIVEWAYS REPAIRED

POT HOLES FIXED 
NOT JUST FILLED

CULVERT INSTALLATION

NATURAL STONEWORK

RETAINING WALLS

SPECIALTY GRADING 
AND EXCAVATING

NEW PARKING AREAS

DITCHING

SKID STEER/EXCAVATOR 
SERVICES

FLOATING SERVICES

1

Porsche 356/911/912, 
Jaguar E-Type or XKE. Tell me what you have, 

I love old classics especially German, British and Muscle Cars. 
Whether it’s been in the barn for 25 years, or your pride 

and joy that is fully restored. I’ll pay CASH. 

Call David 

905-367-7217

I WANT YOUR OLD CAR!

WANTED
CAR COLLECTOR SEARCHING

416-802-9999

WANTED

CLASSIFIEDS
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classifi ed cut-off time is 12 pm Tuesday

Don’t go fi shing for your news, community highlights, current events and more!
THE SHELBURNE FREE PRESS HAS YOU COVERED ONLINE AND IN PRINT EVERY THURSDAY.

FreePressShelburne 108 Adeline Street, Shelburne
519-925-2832 • shelburnefreepress.ca
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ServiceServiceAT YOUR

MAINTENANCE-OPERATORS AND
ADMINISTRATION-CUSTOMER SERVICE STAFF

The Centre Dufferin Recreation Complex is currently accepting applications for the following positions.

• Recreation Administration & Customer Service Assistant (1 year contract)
• Facility Maintenance Operator – Summer Student

• Facility Maintenance Operator

For more information on the including employment period, wage range, duties, responsibilities  
and submission deadlines, visit the link: shelburne.ca/cdrc

Eligible candidates are invited to submit their resume to Centre Dufferin Recreation Complex,
200 Fiddle Park Lane, Shelburne, ON L9V 3C9 Email: cdrc@shelburne.ca

Please note the position applying for on cover page or in the email subject line.
We thank all the applicants who apply and advise that acknowledgement will only be forwarded to  

those applicants who are invited for an interview

EMPLOYMENT OPPORTUNITIES
CENTRE DUFFERIN 

RECREATION COMPLEX
Invites Applications for:

HELP WANTED



THE SHELBURNE FREE PRESS | THURSDAY, MAY 7, 2026 13

All discounted prices of products within this flyer are exclusive to members of the M&M Food Market Rewards program. Simply present your membership card or sign up for a free membership in store or online, to take advantage of these exclusive offers. Special pricing and 
promotions are not valid at M&M Food Market Express and other non-traditional stores, as they offer a limited range of products. We reserve the right to correct any errors. ©2026 M&M Meat Shops Ltd. *Trademark of Celiac Canada. Used under license.

ALL PRICES IN EFFECT THURSDAY, MAY 7 TO WEDNESDAY, MAY 13, 2026 UNLESS OTHERWISE STATED.

To view the full flyer, scan the QR code 
or go to mmfoodmarket.com

BECOME A MEMBER TODAY AT BECOME A MEMBER TODAY AT 

mmfoodmarket.commmfoodmarket.com
for your weekly personalized offers and more.for your weekly personalized offers and more.

SAVE $2
INCREDIBLE 

PRICE

299
each

LOWEST PRICE OF THE YEAR‡
‡Lowest price of the year is the lowest price of 2026 to date.

Bistro Chicken®Bistro Chicken® 114 g114 g

Stuffed, Stuffed, 
Breaded ChickenBreaded Chicken 142 g142 g

Choose from:Choose from: 
• Ricotta & Spinach • Swiss• Ricotta & Spinach • Swiss

Choose from:Choose from: 
• Broccoli and Cheese • Broccoli and Cheese 

• Kiev • Parmesan • Swiss• Kiev • Parmesan • Swiss

ParmesanParmesanSwissSwiss

Boneless, Boneless, 
Skinless  Skinless 
Chicken BreastsChicken Breasts 
8-12 BREASTS8-12 BREASTS 1.36 kg1.36 kg

SAVE $10INCREDIBLE 
PRICE

2999

LIMIT OF 12 UNITS PER CUSTOMER

Other varieties available: • NEW! Chicken Parmesan & Spaghetti • Chicken Stir Fry • Creamy Rosé Chicken & Pasta 
• NEW! Shrimp Fettuccine Alfredo • NEW! Creamy Tuscan Style Chicken and Pasta $16.99 SAVESAVE $5 $5

LOWEST PRICE OF THE YEAR‡
BACK TO OUR

‡Lowest price of the year matches the lowest price of 2026 to date.

MEAL KITS 840 g - 1.05 kg  

SAVE $5

SAVE $5

INCREDIBLE 
PRICE

1699
each

INCREDIBLE 
PRICE

1999
each

Beef  Beef 
Lo MeinLo Mein

Lemon Herb Lemon Herb 
Chicken and Chicken and 

PastaPasta

OUR CLASSIC FAVOURITES OUR GLUTEN-FREE FAVOURITES

SIGNATURE ENTRÉES

Braised Beef Braised Beef 
Pappardelle PastaPappardelle Pasta 
850850 g g

Stuffed  Stuffed 
Pasta ShellsPasta Shells 1.02 kg1.02 kg

Classic Beef Stew  Classic Beef Stew 
850 g850 g

Butternut  Butternut 
Squash Squash 
Ravioli Ravioli 
BakeBake 907907 g g

Loaded  Loaded 
Perogy BakePerogy Bake 907907 g g

Supreme  Supreme 
Stuffed Stuffed 
PeppersPeppers  
4 PIECES4 PIECES 907 g907 g

999
each

SAVE $3

2499
each

Bruschetta Bruschetta 
FlatbreadFlatbread 515 g

Gluten-Free  Gluten-Free 
Margherita PizzaMargherita Pizza 330 g330 g

Country Style Country Style 
Chicken BreastsChicken Breasts  
6-10 PIECES6-10 PIECES 907 g 907 g

9

3 varieties to choose from: 
• Original • Spicy • Crispy• Original • Spicy • Crispy
3 varieties to choose from: 3 varieties to choose from: 

Breaded Breaded 
Chicken Chicken 
BreastsBreasts  
8 PIECES8 PIECES 907 g907 g OriginalOriginal

Other flatbreads available:Other flatbreads available:
• Gourmet Double Pepperoni • Gourmet Double Pepperoni 480 g480 g 
• Hot Honey & Chicken • Hot Honey & Chicken 480 g480 g 
• Gourmet Mushroom & Black Truffle Oil • Gourmet Mushroom & Black Truffle Oil 460 g 460 g 
$$99.9.999 SAVE $SAVE $33

SAVE $7

SIMPLY DELICIOUS MAINS

START MOM'S MEAL

EVERYDAY LOW PRICES
1299

each

Pork SchnitzelPork Schnitzel  
5-7 PIECES5-7 PIECES 650 g650 g

Apple Butter  Apple Butter 
Pork TenderloinPork Tenderloin 400 g400 g

Herb and Garlic Herb and Garlic 
Shrimp Skewers Shrimp Skewers 
4 4 SKEWERSSKEWERS 365 g 365 g 

17179999

Lightly Crusted  Lightly Crusted 
Lemon Pepper Sole Lemon Pepper Sole 
4-5 4-5 PIECESPIECES 540 g 540 g 

19199999

Lightly Crusted Garlic Lightly Crusted Garlic 
and Herb Haddock and Herb Haddock 
4-5 4-5 PIECESPIECES 500 g 500 g 

19199999

999 9999999999
Spanakopita Spanakopita
12 12 PIECES PIECES 340 g340 g

99
Mini Franks in Pastry Mini Franks in Pastry

15 15 PIECES PIECES 279 g279 g

9999
Breaded  Breaded 
Calamari Rings Calamari Rings 
340 g340 g

999
999

99
Jalapeño Wontons Jalapeño Wontons
12 12 PIECES PIECES 223 g223 g

9999
Chicken Chicken 
Spring Rolls Spring Rolls
6 6 PIECES PIECES 432 g432 g

9999999
Vegetable Egg Rolls Vegetable Egg Rolls
10 10 PIECES PIECES 570 g570 g
Also available, Also available, 
Mini Vegetable Spring Rolls  Mini Vegetable Spring Rolls   
16 PIECES 16 PIECES 384 384 gg $9.99

Chicken FajitasChicken Fajitas
Beef Beef 

StroganoffStroganoff

SAVE $2

Bacon  Bacon 
Wrapped Wrapped 
Chicken Chicken
4 4 PIECES PIECES x 142 g/5 ozx 142 g/5 oz

Lemon & Herb Lemon & Herb 
Chicken Chicken 
Skewers Skewers
4 4 PIECES PIECES 300 g300 g

Fully Cooked Fully Cooked
Tasty BurgersTasty BurgersTM†TM† 
16 BURGERS16 BURGERS x 80 g/2.82 ozx 80 g/2.82 oz

SmashHouse  SmashHouse 
Angus Beef Burgers Angus Beef Burgers
8 BURGERS8 BURGERS x 113 g/4 ozx 113 g/4 oz

Sausages  Sausages 
8-9 PIECES8-9 PIECES 900 g 900 g 
2 Varieties2 Varieties

Cheddar &  Cheddar & 
Bacon Stuffed  Bacon Stuffed 
Beef Burgers Beef Burgers
4 BURGERS4 BURGERS x 170 g/6 ozx 170 g/6 oz

11779999

12129999

25259999 19199999

17179999
19199999

SAVE $2

SAVE $2

SAVE $4

Also available, Also available, 
Island Style Chicken Skewers Island Style Chicken Skewers  
4 PIECES 4 PIECES 300 300 gg $$1212.9.999

Also available, Also available, FrankfurtersFrankfurters 
18 PIECES18 PIECES 11 kg kg $$1717.9.999 SAVE $SAVE $22

OktoberfestOktoberfest® ® ††

Chicken StripsChicken Strips 680680 g g

INCREDIBLE 
PRICE

1499

TREAT TREAT MOMMOM TO A TO A
HOMEMADE-ISH HOMEMADE-ISH DINNERDINNER

SINGLE SERVES 275 g - 340 g 

Chicken Pad ThaiChicken Pad ThaiCabbage RollsCabbage Rolls

499
each

CHOOSE FROMCHOOSE FROM
22 VARIETIES. 22 VARIETIES. 

TREAT MOM TO DESSERT

Cabbage Cabbage 
RollsRolls

Homestyle Homestyle 
Shepherd’s PieShepherd’s Pie

Deluxe Meat  Deluxe Meat 
LasagnaLasagna

Chicken and Pineapple  Chicken and Pineapple 
Mini-Skewers Mini-Skewers
20 20 SKEWERS SKEWERS 500 g500 g

Chicken Satay  Chicken Satay 
with Peanut Sauce with Peanut Sauce

20 20 SKEWERS SKEWERS 500 g500 g

Sausage Sausage 
Rolls Rolls
26-28 26-28 PIECES PIECES 
500 g500 g

Mini Quiche Mini Quiche
16 16 PIECES PIECES 340 g 340 g 
2 Varieties2 Varieties

1799
each

SAVE $2

999
each

SAVE $2

TREAT MOM TO DINNER

Portuguese  Portuguese 
Style  Style 
Custard Tarts Custard Tarts
6 6 PIECES PIECES 450 g 450 g 
2 Varieties2 Varieties

Mini Eclairs Mini Eclairs
12 12 PIECES PIECES 

200 g200 g

Mini Cream  Mini Cream 
Puffs Puffs 
250 g250 g

Cakes Cakes
2 2 CAKESCAKES 228 g - 280 g228 g - 280 g
2 Varieties2 Varieties

889999

559999

SALE CaramelCaramel
Sea SaltSea Salt

Classic French StyleClassic French Style

OriginalOriginal

Also available, Also available, 
Caramel Cream Caramel Cream 
Puffs Puffs 240 240 gg 
$$55.9.999 SALESALE

999

1299 99
Beef Beef 
Empanada Empanada 
Bites Bites
12 12 PIECES PIECES 240 g240 g

1212
Popcorn Popcorn 
Chicken Chicken

680 g680 g

599
each

SALE

SALE

SALE

Also available, Also available, 
Cheesy Nacho  Cheesy Nacho 

Chicken StripsChicken Strips 680 680 gg 
$$1414.9.999 SAVESAVE $5 $5

SAVE $2

Deep Dish Deep Dish 
Chicken PieChicken Pie 
907907 g g

HomestyleHomestyle
Shepherd's PieShepherd's Pie 907907 g g

Also available, Also available, 
Deep Dish Beef andDeep Dish Beef and
Vegetable PieVegetable Pie 907907 g g 
$1$122.9.999 SAVE $SAVE $55

1299
each

SAVE $5

SAVE
$5

Sauce Sauce 
includedincluded

PARTY SIZE MEALS 1.81 kg  2499
each

SAVE $5

SAVE $2
SAVE $2 SAVE $2

Deep Dish Deep Dish 
Pizzas Pizzas 160 g160 g

229999

DeluxeDeluxe

PepperoniPepperoni

eacheach

INCREDIBLE 
PRICE

699
each

North North 
Atlantic Atlantic 
SalmonSalmon 142 g142 g

SAVE $3

eacheach

1799
each

SERVES 6-8 PEOPLE

47 Broadway Ave. ORANGEVILLE       519-942-2573

Seniors Day Every Tuesday 10% off 
Regular Priced 

Items!
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